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Oiscuss the impo an€e ofe customer-centric approach
and critically evaluate marketinS function, concepts and
theorie5, processes and techniques
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co2 ldentify ind expl.in th€ major forces in the macro and
microeovironmentthatimpactmark€tinSrvate8y
development and implementation
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col Apply key nrarketing concepts and toolsto develop and
p.iorirlre appropriate marketlng strateSies to meetthe
organlzetions m arketinB objectives end address its
marketing challenges
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Explain tre importance ofsyndronkinS the element5 of
ecuetofier driven marketing strategy and apply lTbased
tools thal provide for a seernless cugtonrer experience

anticipate future challenges and devise ma.ketint
rlrateEiog to adapt to the lmperalives ofrustalnable
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