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Objectives: This course in Business Sustainability Management is to equip participants with the 

knowledge and skills to integrate sustainable practices into business operations, fostering 

environmental responsibility, social equity, and long-term economic viability 

Learning Outcomes: 

1. Student will be able to understand the global economic conditions. 

2. Student will be able to explore the knowledge on planning and sustainability with emerging 

technologies. 

3. Students will be able to analyze the national and international policies towards the 

sustainability. 

 Course Contents: 

Unit I                                                                                                                                            (10 Hours) 

Unit I: Understanding Sustainability Challenges and Opportunities: Identification of Sustainability 

challenges and opportunities. Analysis of the business case and leadership for action  

Unit II                                                                                                                                            (5 Hours) 

Regulatory Environment and Policy Analysis. Regulatory environment and international policy (5 hours) 

Unit III                                                                                                                                           (10 Hours) 

Sustainable Business Practices in Value Chains:The value chain: Implementing business models and 

processes for sourcing, producing, and consuming sustainably. Design, technology and planning for 

sustainability. 

Unit IV                                                                                                                                           (5 Hours) 

Unit IV: Communication and Marketing for Sustainability, Communication and marketing identification  
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Evaluation Pattern: On the basis of practical exam followed by viva voce 

 


