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In November2O23, the Grafixx Club ofTecnia lnstitute

of Advanced Studies organized an outreach program

titted "From Roots to Reach: Elevating Local Brands to

Global Platforms." This initiative aimed to empower

local artisans and entrepren€urs by providing them with

the necessary tools and knowledge to enhance their

visibility and marketability in the global arena'

The program was held in Nangli Poona, where local

artisans ihowcased their unique crafts and products'

The event featured discussions and interactive sessions

that brought together local creators, industry experts,

and studJnts. ihe primary goal was to facilitate a

dialogue about the importance of local brands, their

cultuial significance, and the potential they hold for

economic growth.
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Understand n and Marketi n Partic pants

eamed about the fundamen talS of brandln lnc lud tn

ow to create a brand denti ty tha th

sumers. Experts from the marketing industry

ded nslghts into marketing Strategles

ocuS IN on leverag ng p latforms to reach broader

lences.

session focused on "sustainable Practices in

p ArtiSAIl S were lntroduced to Sustainab

aterial s and techn lques that not onlv enhance the

ua itv of thelr products but alSO appeal to

ronmental ly consc loUS Th IS seSS on

phas zed the mportanc e of pre serv lng cultural

rita hi le adaptin modem market demandS

of the high ghts of the event AS a showcase ofne

ocal where drt Sans disp ayed ther products,

n from tradrtional texti ES to handcrafted Jewe lry

exh ibition partic pants th the

ty to engage th the artisans direct v ask

uestloNS, Ieam about the stories

reations.

program also fostered n€tworkin opportunities

local brands and potential co aborators

sentatives from various e-commerce platforms

invited to discuss how local artisans could utilize

se reach globa customers This

nteraction opened avenue S for partnersh lps that could

levate local brands to new heights

eedback from particlpants indicated that the outreach

as a valuable expeflen ce rtisans expressed

titude for the knowledge shared, particularlY in

how to market their products effectively

partic ipants reported fee n more empowere d to

th lr brands to a globa audience exc

bout lmp ementing the StrategrES they had earned

e "From Roots to Reach"

ted

rt: Description in (min 250 to max 800

rds)*

Ccx

QdttYA .. Cctt \lOACl
nced studrcl

0005

(ftql -Charge
Y-rr^ll GrafixX Club

nced Sludies
Tecnia I

Medhu'

nstitute of Adva
owk. RohlnrEF llt ltc ot r"vr

FDotni-tt ban Ch
Delhi-85

workshop

Branding

resonates

effective
digital

consumers.

to

crafts,

provided

and behind their

platforms to

and were



objectives localofempowenngitsachieved
aonbrands platformtheirand globalpromoting

andculturalof heritagethe importanceemphasizing
localnotthe helpedonly,le proglampractices,

thetocontributed preservationbut alsogrow

toarms continueCellthe UBAforward,
workshopsfollow-upbrandslocal through

artisansthesethatensuringprograms,mentorship
lnthrivetoneedandthe resources theyguidance

initiativesThroughmarketplace.globalcompetitive
andbetween localthe artistrycanwe bridge gapthis,
andinclusivemoreacreatingopportunities,

all.forenvironmenteconomlc

traditional craftsmanshiP

NA
Resource Person

Attached at the end of RePort
Attendance Sheet*

SamplefeedbackAttached at the end of Report
Feedback

Mr. Ketan Kumar KatariaReport Submitted by Convener (writefaculty

coordinator name)

Signature of SchooVDepartment llead
(LYith Seol)

Signature of Event Coordinator

t itlof-Arusrtcisot

Fields markedwith'*' are mandatory

I ist o.f Reneficiary

^\('*Yt'^'':vvav
rlator
.,,,errt Cell (IOAC)

ot I ,i,d'ti9C Stu0qf

SectionshiftYearCourseName of VolunteerS. No.
Alst Shift2nd YearBA(JMC)ChadhaI
A2nd Shift2nd YeatBA(JMC)Kunal2
A2nd Shift2nd YearBA(JMC)HimaniJainJ

2nd Shift2nd YearBA(JMC)Kumari4
AI st Shift2nd YearBA(JMC)Jain5
A2nd Shift2nd YearBA(JMC)Shakshi6
Alst Shift2nd YearBA(JMC)Suhani Goel7
Alst Shift2nd YearBA(JMC)Sneha Yadav8
B1st Shift2nd YearBA(JMC)9
Blst Shift2nd YearBA(JMC)Rajat Tanwarl0

pelhr-11e0$

ln-Charge, GrafixX Ctub
l9cnla tnstitute of Advanced Studies
Madhuban Chowx, R"h,;; b;i;;b;

ldcv["*:

For Offtce Use

A

GaurangiYadav


