
 
 

 

Report : Webinar on Business Model Canvas (BMC) 

Title of Activity* Webinar on Business Model Canvas (BMC) 

Values 
Student’ will learn how to describe, design, 
challenge, invent, and pivot your business model. 

Learning Outcomes 

Participants have learnt about: 

1. The meaning of business modal canvas. 

2. The importance of business modal canvas.  

3. The components of business modal canvas. 

4. The meaning of value proposition. 

5. The revenue streams for start-ups. 

6. The key activities for business/product for start-

ups. 

7. The importance of relationship and key partners 
for start-up. 

Organized by (Dept./ Centre/ Cells/Clubs/ 
Committees Name) * 

Department of Management Science 

Program Theme* Business Model Canvas (BMC) 

External Expert / Internal Expert Dr. Paritosh Anand 

Date* 22th May 2022 

Time* 03:00 PM – 04:00PM 

Venue Online (Zoom) 

Poster/Flyer/Notice* 



 
 

Social media link (promoting in any one 
Facebook/Instagram/Twitter is mandatory) 

https://youtu.be/0hJJFXtqkn0 

No. of Students* (only no. to be written, list in 
excel or word should be maintained at 
department level as proof for any further 
requirement) 

40 

No. of Faculty* (only no. to be written, list in 
excel or word should be maintained at 
department level as proof for any further 
requirement) 

03 

No. of External Participants (students + 
faculty) [write NA if not applicable] NA 

(Geotag) Photograph*  





 
 
 
 
 



Report: Description 
 
An online webinar was organized by Training and Placement Cell and IIC TIAS under the ambit of 
Capability Enhancement Scheme on 20.05.2022 from 03:00 PM – 04:00PM. The topic of the webinar 
was ‘Business Model Canvas (BMC)’. The speaker of the webinar was Dr. Paritosh Anand, IIM 
Alumnus, Co-Founder Vatsalya Wellness, Executive Director Vatsalya Agriventurse. He elaborated the 
components of business canvas and described that it includes identifying the customer’s need, value 
propositions, channels of communication/distribution/sales, Relationships with customers/stakeholders, 
revenue streams, key resources/activities/partnerships, cost structures. He described the segmenting of 
customers is very 
important in designing and various factors must be considered thoroughly for it. He informed the value 
proposition is foundational to any business and while defining it three points should be met- what is the 
problem, who needs the solution and underlying motivator for the problem and suggested that one can 
follow Maslow’s Need Hierarchy. He informed that understanding of pricing for business is a crucial 
factor and described that there are different revenue models for the businesses. He further elaborated 
the resources that are practically needed to undertake the business-like business space, computers, 
internet connection, etc. He described that the key activities of business/product are the actions that a 
business undertake to achieve the value proposition for the customers and this can be achieved by 
solving simple questions like what are resources used, level of expertise, technology updation, strategy 
etc. He also described about the key partnerships on whom business can rely when it cannot achieve 
value proposition on its own. He elaborated the meaning of cost structure and the ways of defining it 
for a business. The speaker gave examples of BMC of Apple, Nike and Vatsalya Wellness. Earlier Dr. 
Nivedita, Head Training and Placement Cell and Incharge IIC welcomed the guest and spoke about the 
objective of the webinar. The one-hour session was well coordinated by Mr. Rahul Tripathi, Assistant 
Professor, Department of Management Sciences; Ms. Keenika Arora, Assistant Professor, Department 
of Management Sciences and Mr. Maynak Arora, Assistant Professor, Department of Journalism and 
Mass Communication. It was well received by the attendees. The webinar ended 
with vote of thanks by Dr. Nivedita and feedback collection. 

Recourse Person Profile 
Dr. Paritosh Anand, IIM Alumnus, Co-Founder 
Vatsalya Wellness, Executive Director Vatsalya 
Agriventurse 

Attendance Sheet* Attached at the end of Report 

Feedback NA 

Report Submitted by Convener (write faculty 
coordinator name) 

Dr. Nivedita 

For Office Use  

 

Signature of Event Coordinator 
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List of Beneficiaries 

COURSE: MBA  

Sl. No. Enrollment Number Name 

1 00317003921  AANCHAL   

2 00417003921  AAKASH GAMBHIR  

3 00517003921  SHIKHA   

4 00617003921  ANAM AHMED  

5 00717003921  DIVYA   

6 00817003921  DIPESH CHAUDHARY  

7 35717003921  ARPAN JAIN  

8 8130509400  ANSHUL SHARMA  

9 8368235073  DINESH SINGH  

10 8527703681  MUSKAN AGGARWAL  

11 8587812068  NITIN GUPTA  

12 9213929259  SAGAR   

13 00117003920  KAILASH TALREJA  

14 00121303920  SOURABH JHA   

15 00217003920  KSHITIJ MANIK   

16 00221303920  ANKIT SINGH  

17 00317003920  SANCHIT - GUPTA  

18 00417003920  SHIVANGI SAXENA  

19 00517003920  VARUN TANDON  

20 00617003920  ABHISHEK SHARMA  

21 00717003920  BHARAT MATHUR  

22 00917003920  DIVYA CHAUHAN  

23 01017003920  HIMANSHU BHANOT  

24 01117003920  JATIN BHARDWAJ  

25 01217003920  KANCHAN   

26 01317003920  MANISHA CHHABRA  

27 01417003920  MANVI MAHIPAL  

28 01517003920  MUSKAN SHARMA  

29 01617003920  NAMRATA KHARBANDA  

30 01717003920  RISHI PATYAL  

31 01817003920  SHUBHAM AGRAWAL  

32 01917003920  SIMRAN GANDHI  



33 02017003920  SOMYA TALWAR  

34 02117003920  VAISHNAVI SETHI  

35 02217003920  VIBHU YADAV   

36 02317003920  VIPIN MANGLA   

37 02417003920  VISHALI   

38 35117003920  HIMANSHU GARG  

39 35217003920  AYUSH   

40 35317003920  UDDESHYA JAIN  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


