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ABSTRACT

The impact and effect of media on society is substantial. The content broadcasts by the media have a deep impact on
the minds of people. This also helps in the formation of personality and gives direction to the society. In the era of
technological advancement, it is the need of the hour that media should produce and disseminate contents which
awakens human values which leads a change in the society. So, in the present research study, the impacts of media in
the formation of human values have been analyzed on the basis of tribal society of Sonbhadra district of Uttar Pradesh.

On the’one side, the media help in highlighting the problems of addiction and on the other side it inspires people to
stay away from it. Today, even in the tribal society, the influence of media can be seen positive or negative. With this,
media is also giving preference to western civilization while producing the content. Due to this, the media has had
more negative impact than positive among the tribal society. But, media has also started defining the values of tribal
society in a new way.

The media is called as the mirror of society, but is the media proving capable enough of showing the right image of
society? Under the influence of markets and capitalism, we have turned away from society. It is also the responsibility
of the media to raise the human values in the society. The present media has been reduced to Jjust entertainment and

glamour Christians [1]. That's why the purpose has been lost.

Media is an important unit of society. Due to the credibility of the media, society gives importance to its words

Maio[2]. Therefore; he must become a catalyst in the process of social change. Media has always been an important
pillar of the society. The media not only gives news of events but also forms public opinion. This provides a strong

power to the media and wherever there is power there is a possibility of use of that power.

In some countries, where there are powerful media groups, it is said that it influences election results by portraying

events and people in those countries in certain ways. In India too, some time ago, the relationship between prominent

people and leaders of the communication world came to light. In addition to preserving human values, media has made

a meaningful effort for human development by harmonizing with nature and has also provided a positive attitude

towards personality development.

After the present study, it can be suggested that the government should take human values seriously and seek advice

from educationists, psychologists, sociologists, and experts of other fields to suppress the decline in human values.

True and clear signals from the top leadership of the country will have far-reaching implications to keep this trend

under control Rokeach|[3].
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INTRODUCTION
Societies have always been shaped more by the nature of the media by which people communicate than by the
content of the communication.-Marshall McLuhan

Values are an important component of our behavior or ethical code of conduct, These values are ideals or standards -

that serve as guidelines for a society or organization or individual, These values developed through various institutions
are deeply ingrained in our minds. Media from time to time has done the work of providing transparency and depth to
human values Christians[1]. The media has also acted as a mirror whenever there has been a decline in values. In the
present research study, how did media work to establish human values in tribal areas and protect the tribal culture and at
the same time work to give a standard to human values?

In present time media is a tool to exchange different types or formats of information between people connected
through different social media applications through internet. People are connected through internet and exchange
information with each other, it is called virtual community. They are connected glohally. People living in remote area can
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know about metro cities and abroad.’Even in tribal areas, modern forms of media, which have included ICT, have spread
' positive and negative thinking.

In the development of human values, the cultural transmission process takes place Michael[4]. These cultural
transmissions are of three types: Horizontal, Vertical and Oblique. The first, horizontal Transmission takes place among
the community members where families transfer the human values. Especially in this transmission process, the older
generation transmits the younger generation about their values and rituals. The second, Vertical Transmission takes place
among the community members where any member of the community who having knowledge about the community
transmit the human values to other members of the community. And the third, the Oblique Transmission process takes
place among the community members and the social institutions. Here, in this process, the social institution such as
community groups, community schools transmit the human values to the members of the community. In tribal society,
the family is very conscious of its values and is also committed to its social values. The media intervenes in the tribal

society very rarely. Nevertheless, the media is playing an important role in human values and their observance
Tanrikulu[5].

In the development of human values, media act as a catalyst. Especially, the role of print media is most important in
| tribal areas. Print media worked strongly in the transmission of Human Values by associating with educational
i institutions and NGOs in the tribal areas. In this; educational institutions contribute to value development at two levels -
: the level of basic education and the level of higher education. Core values have a greater impact, whereas higher

educational institutions are able to develop practical values Martin E., Fox, F. d. C., Martin-Barbero[6]. Personality
change is more likely at higher levels. The process of coming in contact with different ideologies also starts from higher
educational institutions. The effect of freedom, equality, on-violence, and moral education through various courses is
also helpful in value development. Teachers and student groups also play an important role in this process Chilana[7].

It is thus clear that media, family, society, and education play a very important role in the development of human values.
The way in the interconnected life of the present environment through digital systems especially Facebook, Twitter, -
Blog, Whatsapp, etc. ideas are being exchanged. Much faster than that, mutual conflicts and disputes are also increasing.
Negative things are coming more on Facebook and WhatsApp. The choice of words is not being taken into account.
Trying to impose views on each other. In the name of freedom of expression, derogatory words are being used. While
religious sentiments are being hurt due to this, objectionable videos and photos are being put on the works of great men.
r ~All this is happening due to a lack of education. The day a person's education will start going in the right direction
' Johnston[8].On that day his thinking will also become positive.

Comment on the basis of caste race people is trying to pollute society. It is also affecting today's young generation.
The new generation is seeing all these observations in the digital system. As a result, what is wrong and what is right.
She does not know this. If there is no courtesy in the use of this system, then there will be big disputes at the social level
along with the street mohallas and the innocent public will bear the brunt of this.

Tribal Communities .
Indian Tribal Society is a social group Parahakaran[9]. According to Indian tribal traditions, tribal societies reside

) within a fixed and general topography. Tribes are those human communities who live in a different definite territory and

- have a different culture, different customs, and different language and they marry only in their own community. Simply
put, tribes have their own descendants, ancestors, and deities in general. They are usually worship the nature. In the
Indian Constitution, where they have been called 'Scheduled Tribes', on the other hand, they are also known by many
other names such as tribal, primitive-caste, forest dweller, prehistoric, uncivilized caste, illiterate, illiterate and tribal
group, etc. Although the original source of Indian tribes is once considered to be species like Proto Australoid and

. Mongols spread over the entire land area of the country. Another source of these is also the Negrito species, whose

- descendants are still present in the Andaman and Nicobar Islands.

Raghavan[10] It is worth mentioning that unity in diversity is the identity of Indian culture and at the root of thi§ is
- definitely the tribe located in different regions of India, who live in different regions and give a unique identity to Indian
culture through their culture.

'. Even today in India, there is a diversification of culture along with tribes from north to south and east to west
~ Beasley [11]. The status of tribes across India can be easily taken by understanding their geographical distribution.

E On a geographical basis, the tribes of India are divided into different parts such as the North and Northeast region,
' Central region, South region, and Island region Real[12].

The Terai region of the Himalayas and the North-Eastern region are included under the North and Northeast region.
Kashmir, Himachal Pradesh, Southern Uttar Pradesh, Bihar, Uttarakhand, and all the states of the Northeast come under
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this region. Tribes like Bakarwal, Gurjar, Tharu, Buxa, Raji, Jaunsari, Shouka, Bhotia, Gaddi, Kinnauri, Garo, Khasi,
Jaintia, etc. live in these areas. In the present research, tribal areas of the Himalayan Terai region and North-Eastern
-region have been included under the North and Northeast region and analyzed on the basis of their political

{ consciousness and values.

;
‘

' Media and Human Values in Tribal Communities

' Value-inculcating potential of media
The following examples illustrate how the media can promote values among people:
1) Media has been in various forms since antiquity and has always played an important role in shaping the

2) There are currently more than' 50,000 newspapers published in India, along with numerous TV and radio stations.
. 3) Values, social hierarchies, and cultural standards that are pushed by the media and the meanings they determine
may have an impact on the "cognitive group" of people. '
4) In the present era, the media has a significant impact on how the public feels. It reveals the reality and aids in our
decision-making.
5) The expression and effect of opinions, actions, mentalities, values, and social standards expressed in the media,
shether positive or negative, affects people's broad understanding of important facets of culture and civilization.
| 6) The media serves the public's interests by promoting awareness when necessary.
BB aids in attitude change, the instillation of positive ideals, and familiarity with cultural heritage.
. 8) As a tool for communication, the media helps kids understand concepts and get accurate knowledge. They assist
in making explanations simpler and more vivid.
- 9) The media contributes to social change.

10) The media actively combats corruption, injustice, and oppression as the fourth pillar of justice.

- A meaningful life is not only long, it is also necessary to have a purpose. If the objectives of life are fulfilled with
‘human values, then justice is done right with the natural. The first priority in the human values of tribal society is the
right and meaningful use of natural resources. Sustainable development has become the most important topic of

* discussion in this time Plaisance[13].

Tribal people in India are called 'Adivasi'. The tribal have a long and rich cultural past which they have maintained
as their way of life over the years. Earlier each clan had a chief to guard it. Gradually, the chief assumed political and
military power and came to be recognized as the ruler. Thus there emerged republics and monarchies Hyde ([14]. Tribes
were associated with larger kingdoms. Each tribe had its own system of administration. Indian Tribal Society is a social
group. According to Indian tribal traditions, tribal societies reside within a fixed and general topography
Ward[15].These members usually marry within their own group. Tribes follow their own political organization which .
maintains harmony Johnston[8].Religion is of paramount importance in the Indian tribal society. A tribal political and
social organization is always based on religion, a typical Indian tribal social group believes in blood relations among its

' members.
l

CONCLUSION
In the presented research, it was concluded that the media is being used more for differences and inspiration, due to

which human values are being degraded in the true sense. In tribal areas, the media has inspired to give more importance
to the values of the outside world. Tribal society has already developed as a civilized and cultured society before the
advent of media, But after the arrival of the media, by adopting modern values, it has worked to establish itself. Print
media did not play any special role in establishing values but electronic media did the work of irrigating human values,
due to which tribal human values got international recognition. Relevance is defined by the fact that the media's delivery
of information causes young people to have particular feelings, viewpoints, apd percgptions that shape.their conduct.
1 Issue: Stereotypical ideas that are introduced into the news flow help shap; society's attxtude‘ toward certa:m.phenomena,
1 automatically causing a positive or negative reaction to a specific event in the mass consciousness. This is a problem

1 because the media frequently uses techniques to subtly influence people.

| With the advent of social media, tribal values were presented in a negative manner. Tribal society started the work of
| making their society literate to defend their values with media literacy. The media did the work of promoting and
disseminating human values and also protecting the values from time to time Tiles & Oberdiek[16].Today, India hz}s ,
achieved the status of the world's sixth-largest economy, but there is still a section that is marginalized. Under this
section, those tribes living a value-based life come who are living in remote areas and facing many problems. The ropt of
their problems is also their value-based living. Which is a natural nutrient and is better for the future of human beings?
But the media did not understand these values and did the work of accepting them too late.Active role of media can lead
to development of values. This research study shows that positive or negative scenes or pictures have an effect on the
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outh. Positive visuals spread positivity and negative visuals spread negativity. It means that the e
d hurt the mind. From which it can be clearly said that through positive content media can protect hun)nl:z

vide better moral education.
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ABSTRACT

In the virtually connected society of the 21* century, students are facing various challenges related to
teaching-learning pedagogy. Especially, among college going students, problems like digital divide,
usage of e-learning based methods, tools and techniques are prominent. So, in this paper, the researcher
discussed about the requirements, meaning and challenges related to usage of online teaching-learning
pedagogy by the students of higher education institutions. With this, this paper is majorly focused on the
utilization of the updated and advanced Information and Communication tools (ICT) by the students for
adopting the current teaching-learning pedagogy.

For this, the quantitative research methodology has been utilized by the researcher. The sample has:been
taken mainly from the private institutions which make use of online platform for teaching-learning
process. An online survey was conducted in order to target the age bracket (18 to 22). The result of the
analysis suggested that after the era of covid, the utilization and usage of information and
communication tools has been increased and with this the challenges associated with it has also surged.

Keywords: Online learning, Traditional learning, Information and Communication tools,
Challenges. :

INTRODUCTION

“Online learning can be broadly defined as the use of the internet in some way to enhance the interactiqn
between teacher and student. Online delivery covers both asynchronous forms of interaction such as
assessment tools and the provision of web-based course materials and synchronous interaction through
email, newsgroups, and conferencing tools, such as chat groups. It includes both classroom-based
instruction and as well as distance education modes. Other terms synonymous with online learning are

‘web-based education’ and ‘e-learning’. (Curtain, 2002)” . HoD
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Online education offers many benefits and advantages while providing programs and courses of high
quality. All levels of certificates and degrees are available online. Here, you can learn about some of the
positives which helps in knowledge enhancement through online education. Online learning has been on
the rise in recent years. On the one hand, e-learning courses have become hugely popular by the simple
virtue of being so much more convenient than traditional face to face courses. Students can fit them
around their existing responsibilities and commitments, and can engage with multimedia content and
iearning material. Whatever time is most convenient to them. Even better they don’t have to travel
art{fywhere to study, they can simply log in to the virtual campus from the comfort of their own home or
office.

Online Teaching is important' this is all about understanding various topics through online videos and

online lectures. Here we will explore why online teaching is relevant to your teaching practice, and

you’ll have an opportunities and challenges you face in your own context. In Online learning, Open and

Institutionally Supported Technologies' focuses on helping you understand the benefits and restrictions
- of both broad categories of technologies. We’re all familiar with different social media technologies, and
* many of us will be aware of larger institutional online learning systems.

i Students need to determine if online learning is an option for them because not everyone does well with
~ this type of study. Some questions that any potential online students should ask is whether or not they
- can learn independently and how organized they are with their time, whether they are computer savvy
E sometime their level of reading comprehension and if they have at least ten hours a week to devote to
- each course. Many students make mistakes of assuming that an online class will be easier than one taken
; in a traditional classroom. Often online instructors assign more reading materials than required in a
g regular classroom to ensure that students are engaged. Motivation is key to an online student’s success
as is his ability to reach out to both instructors and fellow students using software such as Blackboard

That. software program seamlessly integrates social media, making it possible. «fo créate ouiine
communities that are course specific. Blogs, tweets, podcasts, webcasts, online _(;ha‘ts, disCussion boards,
and virtual study jams are all part of the online mix. Success in an online course often-depends on how
connected a student feels to his instructor and fellow students. 4 gj

Review of Literature S ‘§ L N
' 1. Education system and recent market of e-learning-procedure. Th{%"‘st{ldy shows that globalization
of education, cross-culture aspects and culturally complex student support system in distance
education as well as in e-learning environment is a prospective research area. Improvements in
these areas could be made by integrating new technologies and ICT tools. The ELAM (E-
learning Acceptance Model) identifies four determinants of e-learning acceptance are (1)
Performance expectancy, (2) Effort expectancy, (3) Social influence and (4) facilitating
conditions. Performance expectancy is based on beliefs about perceived usefulness, interactivity
: and flexibility. Effort expectancy is based on the beliefs about ease of learning, perceived ease of
! ~ use and efficacy. Social influence is based on subjective norm and image. The main contribution
of the paper is that it presents a framework to understand e-learning acceptance as governed by
the teacher, students and institutional factors. Ventatesh, et.al. (2003) identifies the key factors
in acceptance of e-learning as measured by behavioural intention to use the technology and
actual usage in the Unified Theory of Acceptance and Use of Technology. HoD
. BA(JMC)-TIAS
2. “Impact of E- learning on student learning and employability — A study in I India™"
Thesis Submitted to the D. Y. Patil,2015 has evolved considerab '1“)}’b~tecause of advances in
Web technology. The Internet enables the ordinary person to have access to never-ending
quantities of informatién and knowledge efficiently and conveniently. The growth of the World
Wide Web, high-capacity corporate networks, high-speed desktcp computers and all kinds of
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mobile devices will make learning available to people 24 hours a day, seven days a week around
the globe. Since many traditional education organizations are using Web technology to deliver
educational content, it is possible now for a high school student to seek assistance with
mathematics questions at any time of the day or a graduate student at home to take some courses
through long distance education.

Web-based learning not only improves the achievement of students from kindergarten to
university, but also enhances the productivity of the corporate workforce. Turbulent corporate
environments, caused by market dynamics, have made knowledge and skills indispensable for
effective performance in the workplace. Knowledge in the workplace is no longer implied but
required at different times and different quantities. Traditionally, corporate training has existed in
organizations to impart knowledge to individual workers as off-the shelf learning packages. In
this model, learning takes a reactive approach to problem solving encountered by organizations,
and learning programs take place in a specific location. However, recent advances in the fields of
distributed and ubiquitous computing, artificial intelligence, cognitive learning theory, and
multimedia have converged to provide more distributed learning systems over the Internet and
World Wide Web (WWW). A requirement for knowledge and skills distribution across different
systems, space, and time is pertinent to unique learning requirements of individual learners
within all kinds of organizations.

3. RESEARCH ON ONLINE LEARNING, Karen Swan, Research Center for Educational
Technology. Find that the Internet has a profound impact on higher education by enabling the
phenomenal growth of online learning. Moreover, just as we were getting used to fully online
courses, blended courses, courses which integrate online and face-to-face instruction, seem to be
growing in similar, perhaps even more spectacular, manner. Add to that a plethora of emerging
digital technologies such as wikis, blogs, podcasting, social software, and ,senous gaming
.technologies that are increasingly being incorporated into online or online portxons of courses,
and one is tempted to despair of ever making sense of online learning. The~altered learning
environments created by web-based technologies, not only eliminate barriers ofime, space and
arguably learning styles, providing increased access to hlghcr educatlon they hallenge our
traditional notions of teaching and learning, and mdeed hlgher educatmn itself,

o
‘.l.)

OBJECTIVES

» To identify the problems faced by the higher education students for using online teaching
learning pedagogy.

> To study the effectiveness of online learning among higher education students.

» To scrutinize the state of seriousness among higher education students in online learning mode.

RESEARCH METHOD

This paper incorporates the qlgantitative approach to study the research objectives. Sampling has been
done effectively and the tool that has been employed to work on the data collection is particularly
questionnaires where the questions were close ended with usage of tools as pie charts. An online survey
was conducted in order to target the age bracket (18 to 22). The sample has been taken mainly from the
private institutions which make use of online platform for teaching-learning process.

HoD
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- In this research paper the focus in on collecting primary data and secondary data collection, the

. responses have been collected from students through questionnaire. This research also includes some
data which has taken from through articles, magazines and various different websites. The data collected

~ is used to draw further inferences and conclusion after analyzing the data minutely. Here, the

- convenience sampling is done for collection of data which done through survey. The research is
exploratory in nature as this type of research is done to study the issue which is not define yet and this
helps in bringing more understanding about the topic. The structured questionnaire is number of
standardized questions in a symmetric scheme.

Sample size- 111 Students

Research Design- Exploratory Research.
Primary data sources: Structured Questionnaire
DATA Interpretation-

1) Age group

Age
111 responses
60
46 (41.4%)
40
(?9%;%) 21 (18.9%)
e ]
.
2(1.8%) 2(1.8%) 1 (0.9%) 1(0.9%) 2(1.8%) 3(27%) /
| 1 '
0 - =~ = y
18 18 19 18 19 yoars 20 20 21 22

Since the study is based on higher education students, the age group lies between. 18-22. Average
number of the respondents were of the age of 19. ’

-& ,'%
" 2. Respondent’s Course

Course
111 responses

® BA(MC)
@® BBA
® BCA
@ MBA
@ Any other

- Maximum % of respondents are from BA(JMC) Bachelor of Arts journalism and Mass Communication

which is 99.1%. .
’ HoD Vo
BAUMC)-TIAS
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WWW.1 Ccrt.o
Gender
111 responses
® Male
@ Female
@ Prefer not to say
3. Gender?

64.9% of respondents are male and rest 35.1% are female. This shows that male was use to about online

learning as compare to females.

5. Do you know about online learning?

Ef Do you know about online learning
__J 111 responses

® Yes
® No
® Maybe

B

k’ Maximum number of respondents which is 97.3% were aware of online%fgar%ng;

6. Which type of internet connection you use?

Which type of internet connection you use ?

111 responses
Mobile data 46 (41.4%)
wifi hotspot 84 (57.7%)
Dialup |0 (0%)
Broacbend (NN 37 03.3%)

' DsL |-0(0%) "
| satelite |0 (0%) /
| ISDN |0 (0%)

;‘
, 0o ° 20 40 80 80 0

Maximum percentage of respondents use wifi hotspot which is 57.7% , fol:lowed by #1.4% use
mobile data and about 33.3% use broadband . \

TR
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10. Which type of classes is most liked by students?

Which type of classes is most liked by students ?
111 responses

@ Onine fve dasses

@ Recorded classes

@ Face to face interacton
@ Al of the above

Maximum number of respondents liked face to face interaction which is 42.3% and followed by

all of the above which include online live classes, recorded classes, face to face interaction and
the least number of students like recorded classes.

11. What problem faced by the student during online classes?

What problem faced by the student during online classes.

111 responses
Understanding problem about the 7
2 }'
4
Require face o face inte-active s
. P ‘.{
P = .‘\
Lack of concept carity b o

Al of the above -85 (49.5%)

49.5% of students choose all of the above option, followed by challenges like about 26.1%
Jnternet issue, 19.8% lack of concept clarity, 16.2% faced understanding problem about the
subject and about 12.6% require face to face interactive classes.

HoD
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12. Which among these is most liked feature of Online Education? =

Which among these is most liked feature of Online Education?
111 responses

Easy o access
Flexible Scheduling |
Numerous Options
Managing skills 8

All of the above |

The pie-chart represents that student like several features of online learning which include Easy access,
Flexible scheduling, Availability of options and help in managing skills. It represents that 32% of the
students like online learning process due to its easy accessibility, 32% of the students like the online
learning process due to the flexible scheduling facility, and 15% of the students be fond of it for the sort
of help it provides in managing skills, 46% of the students like online learning because of all these
features it provides.

- 13. According to you which among these reflect negative effect, of Online Courses?

According to you which among these reflect negative effect, of Online Courses? 5 /
111 responses 5 ~ ’{f‘.‘
v'.’ "}\
)7 \ ‘ w&
@ Less Direct Contact ~ B S
@ Qualty sometime questioned. ks
@ Less Accoutabiity Lot
@ None of Above

Maximum number of respondents believe less direct contact reflect negative effect which is
59.5%, and there was just equal contribution to quality sometime questioned and less

accountability which is 14.4%.

S

! i HoD
: | BAUMC)-TIAS




& LULZ IJUKIT | volume v, ISssue v Septemper 2y

£4 | IDDN: L35LU-2B52

/.,ﬂ’_it—ype of learning is more preferred by students?

Which type of learning is more preferred by students?
111 responses
@ Online learning

@ Offline learning
@ Hybrid learning

As per the chart, maximum number of respondents preferred offline learning which is 46.8% and
followed by 37.8 % préfer hybrid learning and about 15.3% online learning .

I

CONCLUSION-

During the Covid era and afterwards the online learning is the mostly known and operated platform in
education sector. The outcome of the survey has been observed that online learning is also one of the
effective ways for students to grab education. Whereas, on the other hand classroom learning comes first
then online learning and student also want teacher to practice brainstorming method and gaming method
in their teaching ways. No matter which task we are performing because every task has their challenges

which we have to heel with time. i J

There are ample of information available on internet in various infotainment forms like text format, pdf
file format, audio & video format and teacher explanation and live class v1deos But the mformatlon on
internet get waste if there is no one to study and to read and learn it so; we have to aware more and more
about online learning and sunllarly students has to be active.to grab and enhance knowledge and skills in
a particular field. And this is also proven that social media i is. one “of the 1mportant tool for students in
their practice of problem solving process but, using internet in a right way is another challenge in
student life mostly they pick up phone for some study purpose later on playing games, doing chatting
and many more. It is also seen that about 35% of student spend their time for playing games and then
around 25% use YouTube videos for study and 25% still busy in their social networking sites and rest

15% watch online movies.
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COVID-19 PANDEMIC: STUDENTS PROBLEMS AND
EDUCATION SYSTEM DURING LOCKDOWN ISSUES IN
BIHAR, INDIA

Dr. Gopal Thakur
Associate Professor
Department of Journalism & Mass Communication,
TIAS (Affiliated to GGSIP University, New Delhi)

Abstract: The corona virus, which began in Wuhan (China), has spread to created and immature
nations, with the best effect being so far on the created nations like America, Italy, Japan and so
on. The greatest effect of Lockdown has been on the economy, here we can't avoid the effect
essentially on education, the conventional instruction that lockdown used to bring to students is
currently totally closed down some place. The effect of lockdown on education has been
referenced in this paper problem, the education issue has gotten extremely huge and
comparatively later on, tests in all schools and universities in Bihar (India) have been dropped,
primarily on customary education of students and their opinion of online education during the
lockdown time frame and its outcomes, with the assistance of a couple of inquiries. The data has
been gathered at this juncture.

Keywords: Covid-19, Lockdown, Online education, World Health Organization

Whilst the corona virus has globally affected education and the education based division. It is
generally concurred that extreme changes in the instruction segment are required until the
corona virus infection is annihilated. Moreover, the WHO expresses that the crown infection
is more averse to be ousted and that it is an infection like AIDS. The pandemic of corona virus
infection has additionally changed the path a huge number of individuals around the globe are
taught, The fourth period of lockdown, reported or actualized in the nation, has devastatingly
affected in excess of a million understudies. Furthermore, 24 different nations have likewise
reported fractional "nearby" terminations. With the quick spread of the corona virus infection
in Asia, Europe, the Core East, and the United States, these nations have made quickly and
definitive move to decrease the advancement of the ailment in general. Over the most recent
fourteen-days, there have been a few declarations-to suspend the participation of students in
schools and'colleges just as rctracuon of tests, i g N
_ .‘?w , 4 i

These ch01ces, planned for conquerin“g the emergency, have prdtlnpt'e'd impermanent 'self-
teaching' for many students, particularly in nations, for example, China, Italy and Iran. These
progressions have positively been badly arranged; however, they have likewise given new
instances of educational advancement. To facilitate lessen the spread of corona virus, students
from various pieces of the world, including India, began perusing and learning at home through
intelligent applications. A great many people approach educational materials through live
transmissions. As 5G innovation turns out to be increasingly pervasive in nations like USA and
Japan, learning and instructing anyplace, whenever, instructing and learning is moving towards
the appropriation of specific sorts of advanced learning ideas. New strategies for learning will
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supplant conventional individual study hall learning, from live communicates to "instructive

influencers" and encounters of virtual reality. Instructing will be a propensity that will sort out
everyday life.

Instructive affiliations and partnerships with different partners, including governments,
distributers, training experts, innovation suppliers, and media communications organize
administrators, can come to fruition that will be consolidated to utilize computerized stages as
a brief answer for the emergency. In developing nations where instruction is principally given
by the government, it can turn into a predominant and important pattern for future training.
This pandemic is additionally an open door for students to settle on choices in this dubious
world, to settle on educated choices, to take care of issues in a valuable manner, and above all
to adjust to circumstances where aptitudes should be scholarly. To guarantee that these
aptitudes will be basic for all students, adaptability must be created in our instructive
frameworks.

There is a great deal of disarray in the instruction arrangement of India and students can't follow
their standard scholarly schedules. Beside the setting of this crisis and thinking about the
security of students and their instructive issues, the majority of the organizations have stepped
up to the plate and encourage media transmission, Skype call, Zoom application, Google Meet,
Cisco WebEx and other virtual choices to lessen the separation in training. It is preparing
students and instructors to utilize virtual study halls and innovation to encourage the trading of
data. Without a doubt, this is a significant time for students. Thusly, the goal of the plan is to
decrease the weight on the students and assist them to utilize their time in an advantageous
manner without settling on quality. Despite the fact that there are imaginative changes in the
understudy body in this Corona time, there are some unenthusiastic problems; computerized
issues can make the psychological wellness of the students, these issues the students meanders

anyplace.

RESEARCH METHODOLOGY & RESOURCES

The researcher infers that the corona virus affects students learning, an issue that is
predominantly overviewed online and includes all out hundred alumni and postgraduate
students; and tries to realize their opinion of it,-and sent students from various territories
through person to person-communication and looked for their perspectives on the effect .of
lockdown's  periods issues on training, review issues incorporated an assortment of inquiries,
the aftereffects of all feelings has referenced in results and conversation point.

RESULT AND DISCUSSION r,a--—"

Following the online study, the outcomes are as per the following, \

Covid19 sway on instruction?
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As indicated by our study, more than 85 percent of students imagine that Lockdown has huge
affected training, not many students feel that it has any impact and a few students are impartial.

See the lockdown time of Covid-19,

An ever increasing number of students feel that th
are brimming with fears about Corona infection,

diverse everyday news is influencing their
concentrate on their studies.
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ey can't focus on their studies, their brains
and the entirety of this has occupied them, the
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A few stydents feel that there js a beneficial outcome of Lockdown. In any case, understudies
are learning totally different online courses, for the most part online classes, Zoom application,
Cisco WebEx Google Meet, and so on is utilizing. They are taking in a great deal from these
Lockdown issues.

Which choice is acceptable to take assessment in such circu mstance?

B Manually written

# On the Web

i Try not to take Exams
m After Lockdown

m Can't Say

Which are the powerful learning apparatuses in lockdown period?

| Online Lectures by your
college students

8 Youtube Videos

Wi Task through google
form

| Up close and personal
educatingin classroom

B Facebook Live

B Cant say ﬁ . "'t' 4 ﬁ L .....
‘m L)
m by various apps L e amm, Wt

A

Over 50% of the students imagine that it would be more useful for the college educators to take

hours online in light of the fact that the students have gotten acquainted with showing their

teachers; the students can retain it well. There are great deals of showing mediums accessible
',_[:,'1

on the web yet understudies don't feel the impact well. e
{ AN y
Students are most influenced class during lockdown peroid. \ C%
- =
2
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H Yes
" No
= Mostly

® Nol Sure

More prominent than F ifty-three percent of students feel that lockdown does ordinarily affect

their education, over 24% of students’ state that a couple of issues influence lockdown and
11.7% figure they can't utter a word about it.

H Yes
B No
B Mostly

B Not Sure

40.3% of students imagine that Lockdown is an occasion to change education issues and

41.7% of students don't think this is a chance, 15. 5% of students are £0 betweens about this
and different students can't utter a word about it.

CONCLUSION .
i # ki 3 B, 2 -
Subsequent to; taking the assessment of the students, it.is pergeivéd that Lockdown definite
affects instruction, Because of Lockdown issues, students can't focus on their studies and a few
students state that there is positive effect. Tests should be led online Just and college educators

should take online talks during the lockdown time frame. These issues have expanded the
expense of instruction somewhat and these issues have infl
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CNLINE TEACHING OF MASS COMMUNICATION DURING COVID-19 PANDEMIC IN DELHI:
THE STUDENTS’ PERSPECTIVE

Dr. Gopal Thakur Dr. Shivendu Kumar Rai’
' Associate Professor, TIAS
?Assistant Professor, Department of Journalism & Mass Communication, Tecnia Institute of Advanced Studies,
(Affiliated to GGSIP University, New Delhi)

ABSTRACT

The interest of this survey is to measure the impression that students have of online teaching for Mass
communication and learning during COVID-19 in Delhi, especially from the perspective college students.

During the time of the COVID-19 pandemic, online learning may have helped students fill the academic
void. But, because of the COVID-19 pandemic, higher education has been influenced all over the world.

Although the entirety of Developed countries viewed e-learning as a powerful educational toel, it is not
used appropriately in Delhi. This examination strategy led 120 students from various colleges in Delhi to
understand the students' perspective on the use of online education as a learning environment. Findings from
this study show that the vast majority of college students have a positive view of online learning. This survey
revealed that e-learning is cxtremely helpful in bridging the study gap during this time of pandemic and e-
learning innovation for the entire framework where social media and Web authoring tools can improve the path
to education and learning for mass communication students.
Keywords: Online Teaching & Learning, Covid-19, Students’ perspective, Delhi.

INTRODUCTION

COVID-19, a profoundly irresistible infection or disease caused by the severe intense respiratory
disorder Covid 2 (SARS-CoV-2), started in the city of Wuhan in China, has effectively reached pandemic
proportions, influencing each of the continents. (Remuzzi and Remuzzi, 2020) usually spread among people
through close contact currently leading to a large number of deaths. The coronavirus is being evaded as a
pandemic due to its severity and savagery, as well as the greatest global health emergency in hundreds of years
of human progress.

About 264 million children and young people are out of school (UNESCO, 2017), and this pandemic has
made the current situation even more dire. As the COVID-19 pandemic spreads, there has been a growing trend
of teaching over the web due to the closure of schools, universities and colleges for an interminable period, the
only alternative remaining (Martinez, 2020).

After ten months of online encounters, a shift in perspective has occurred with web-based teaching
gaining an unmistakable quality to have near-immutability even after the COVID-19 pandemic caused another
freeze. The refreezing step is a must to embed innovation into our educational learning measure which allows us
to show students the strategies they would feel good about and they can coordinate with the demands of
innovation in the 21st century.

48
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Nowadays, online education has become a standard learning structure to prepare particularly high-level
training anywhere in the world considering its brand and relevance. Information and Communication
Technology (ICT) incorporates an array of man-made telecommunications equipment, programming and
advancements and works with matching and data sharing, now making it possible to break through each of the
boundaries. It deals with an "assorted arrangement of instruments and mechanical assets, used to transmit and
produce, disseminate, store and monitor information".

In Delhi NCT, 1228 Govt. moreover, the government Secondary and Senior secondary schools
supported are covered by the ICT school program. The Delhi government has set up computer labs in all the
above schools located in various educational areas/premises. Presently, the conspiracy of the ICT School has
been subsumed into the Samagra Shikshya. The ICT, Delhi program gives freedom to students and elective and
senior adjunct instructors to fabricate their capacity in ICT for upgrading by showing learning and assessment
measurement. The program is a significant push to bridge the advanced gap between students of different
financial status and geographic distributions.

Most mass communication students have a smartphone that they can undoubtedly use for educational
purposes, both offline and on the web. Online learning far mirrors teaching strategies for teachers just like
learning systems for students at the college level as it helps to take anytime from anywhere. It can also help
students reducé the study gap that could play a role in elective learning during COVID-19. After pronouncing
COVID-19 as a pandemic disease, many countries and states including India (Delhi) have stepped up and
closed their educational institutions to mitigate the impact of the infection (WHO). So, to overcome the current
situation, inventive learning technique is proving to be important nowadays and e-learning could assume an
indispensable role for mobile phones used in the field of education. So, to streamline the impacts of the
pandemic in the education sector, the University Grants Commission (UGC) has opted for internet-based

education in all colleges.

STATEMENT OF AIM AND OBJECTIVES OF THE PRESENT RESEARCH
The main objective of the research is to know the impression of students to use online teaching as a

learning device during the COVID-19 period and furthermore the view of versatile strategies to determine how
to recover the gap of study in this time of pandemic and the way towards improving their academic performance

using virtual learning.

OBJECTIVES
e To learn about the main challenges faced by students of mass communication

¢ To Know the opportunities offered by the online teaching platform, and

e Analyze the lessons to be learned on the effectiveness of virtual classrooms.
The purpose of this survey is to measure students' impression of online mass communication education and
learning during COVID-19 in Delhi, especially from the perspective of students.
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RELEVANCE OF STUDY

Although the literature regarding online education is growing, studies related to the quality of online
education are limited. Among those reviewed, few researchers have examined the quality of online education
from the perspective of students. Therefore, it is necessary to investigate students' perception of the quality of
online education.

The study analyzes university students' perception of online education during the ongoing COVID-19
pandemic. The study would reveal students' preferences for online learning as it offers them great freedom to
connect with their teachers, fellow students and engage with their study materials from the comfort and
flexibility of space and time.

Furthermore, the study illustrates the similar experience of being educated as done through the physical
classroom teaching as students perceive e-learning as analogous to face-to-face learning.

The findings of this study may contribute to the literature of online education in terms of quality
assurance. The results should hopefully enable institutions offering online education to evaluate their programs
based on the findings and the recommendations in this study.

This study is very good for society development. It is very helpful especially for youth, for students, for
everyone in the teaching profession. This study will prove to be very helpful to the students in this pandemic
situation. It is very useful for both those who want to know about online education and those who do not know.
And this study is specially for mass communication students so all those students can easily learn theory and
practical subject online.

Many students are confused about how to do in practical subject without the help of technology but
there is no need to get upset because online tools help us in all kinds of practical work. Due to web authoring
tools, it has become easier to do practical work especially for mass communication students.

Many students do not have their own camera, laptop or computer, so all those children find it very
difficult to do mass communication practical work, but you do not need to panic. Because if you also have a
smart phone then you can do practical work of all mass communication in a very simple way and online
learning is also very easy for the students who are from any other stream. Therefore, this study will prove to be

very effective for the development of the society.

LITERATURE REVIEW
“Online learning further provides us with an open door of modifying current learning techniques to give

students a much more adaptable way to manage their learning encounters” (Al-Hunaiyyan et al., 2018) .

Neol Carroll - National University of Ireland, Galway, Kieran Conboy - National University of Ireland,
Galway (Carroll and Conboy, 2020) - The pandemic has forced different associations to unexpectedly change
their work process procedures and adopt new innovations . Most of the time, these associations have not had
enough opportunity to consider how new procedures and related advancements should be taken into account
and integrated into their current organization. Colleges around the world were no exception.

Wei Bao (2020) may have been quick to describe how colleges were shifting from classroom training to
online education due to the seething pandemic. There was a generous foundation for online education in many
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countries before the pandemic (Mishra et al., 2020). However, no college was prepared for a full shift to online
training. Experimental reviews have found that students feel they prefer to learn in real classrooms rather than
through online training (Bojovic et al., 2020). Students lack the support they have to accept their companions in
study halls and research facilities and library admission (Patricia, 2020).

In any case, the students feel that the online training has helped them continue their investigation during
the pandemic (Mishra et al., 2020). There are no studies on the ability of students to communicate with
educators and individual students through different online devices and on the power of online assessment
methods. A few analysts have covered these issues. For example, Patricia (2020) clarified that stunt doubles
lean toward face-to-face cooperation with educators and Bojovic et al. (2020) clarified that many educators
need certainty about online assessment procedures. Colleges are currently using imaginative procedures to
ensure their students' educational progress (Zhu and Liu, 2020). Web-based learning can be described as "the
acquisition of all data and skills using hands-on development, anywhere and anytime" (Hashemi, Azizinezhad,
Najafi and Nesari, 2011, p.1).

RESEARCH METHODOLOGY

»> Methods of Data Collection :
The research is directed quantitatively distinct with survey techniques. This survey technique led 120

students from various colleges in Delhi to understand the students' perspective on using the virtual platform as a
learning environment. The participants of this exploration were students from various colleges in Delhi.
Regardless of gender orientation, all college students were qualified to participate in this study.

%+ Type of Research: The research is conducted of quantitative descriptive with survey methods.

< Population: The Participants of this research were under graduate & post graduate students from
the various Journalism & Mass Communication Colleges of GGSIP University in Delhi.

% Sampling Size: The total of 120 responses were found valid and considered for data analysis.

% Sampling Method: The questionnaire shared by the Google doc was randomly distributed among
undergraduate and postgraduate level students of several colleges of GGSIPU Delhi through various
social networking sites.

<+ Nature of Data Collected: Researchers used Qualitative primary data collection method to make

comparisons of findings.

Tools used to Collect Data: The questionnaire comprised of 5-point Liker Scale going from ‘Strongly

Agree’ (5) to “Strongly Disagree (1).

The questionnaire consisted of three sections. Section 1 gathered essential data on the students and
gathered information on the recurrence of web use, the time spent on the virtual stage each day and ‘the use of
ICT for academic purposes or not. Section 2 investigated the inclination of long-range interpersonal
communication venues for learning and continued use of normal online media applications. Section 3 of the
survey estimated student perceptions and mindsets of the viability of virtual learning and social media learning
devices during the COVID-19 pandemic. Part 3 surveys included a 5-point Likert scale ranging from “strongly
agree” (5) to “strongly disagree (1)”.

L
o

Volume- IX, Issue 1(I), 2022-2023



SHOD_HSAMHIT A ISSN 2277-7067
9 EIH%?‘IT UGC CARE Group 1

e

This research further focuses on the uses of social media in higher education through virtual learning in Delhi.

RESULT AND ANALYSIS
» Analysis and Interpretation of Data Collected

The questionnaire shared by Google doc was arbitrarily circulated among the undergraduate and
postgraduate mass communication students of few colleges in Delhi through different social networking sites
where a critical number of students participated in this online survey. Among them, a sum of 120 reactions was
found to be substantial and was considered for data analysis. Using SPSS software, the data collected was
analyzed quantitatively.
» Foundation Information of Respondents

This segment speaks to some fundamental data of the college students (120 reactions).

Table 1: Fundamental Information of Students (N=120)

Gender Age Level of Education

Male 47.1% 16-17 Years | 1.7 % Undergrad 89.3
17-21'Years | 71.9 %

Female 52.9% Post Graduate 10.7
22-30 Years | 26.4%

Table 1 shows the yields of the inquiries identified with gender, age and level of education.

INTERPRETATION
> Table 1 shows respondents as well as student experience data, in which 47.1% are male and 52.9% are
female, 1.7% are 16-17 years old, if 71.9 % have a place with 17-21 and stay 26.4% comes from 21 -30
combined, and virtually all respondents (89.3%) are currently studying at the undergraduate level and
others (10.7%) have a place in the third cycle.

Table 2: Recurrence of Using Internet
Always | Recurrence Occasionally Rarely
20% 63 % 12% 5%

» Mass Communication Students’ Perception of Online Teaching

This part of the questionnaire assesses student perceptions of online mass communication education
during the Covid-19 pandemic. Table 5 discusses the aftereffects of this segment. The rate is used to sort the
authentic image of this section, specifically an insight-based survey (5 - Strongly Agree to 1 - Strongly
Disagree).
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Question i::;gly Agree | Neutral | Disagree :t::;fz
QL. The use of ICT is flexible to learn anytime, | 19.8% 388% |33.9% |4.1% 3.3%
anywhere,

Q2. Online teaching is a good idea to minimize | 27.3% 33.9% | 27.3% | 5.8% 5.8%
the study gap during Covid-19 pandemic.

Q3. Virtual education is better for finding | 9.9% 20.7% | 28.1% | 28.9% 12.4%
relevant informauon aboul mass

communication.

Q4. Online learning helps to improve | 7.4% 11.6% | 33.1% | 28.9% 19%
Journalism & Mass Communication study

skills.

Q5 ICT is easier to find study material related | 14.9% | 31.4% | 38% 9.1% 6.6%
to Journalism & Mass Communication.

Q6. The virtual platform is easier to share | 12.4% 33.1% [ 33.1% | 15.7% 5.8%
classroom-related discussions online during the

covid-19 period.

Q7. The use of virtual platform helps in | 7.4% 13.2% | 21.5% | 33.1% 24.8%
improving practical knowledge in the field of

Journalism and Mass Communication.

Q8. Online learning helps to enhance my | 11.6% 29.8% | 28.9% | 21.7% 9%
motivation to continue my studies during this

pandemic time.

Q9. Virtual teaching method helps me to solve | 8.3% 25.6% | 44.6% | 14% 17.4%
subject related problem.

Q10. Online learning helps me to learn different | 23.2% | 27.3% | 33.1% | 17.4% 9.1%
ways and provide various learning fields.

Q11. The use of social media applications helps | 12.4% 36.4% | 36.4% | 9.9% 5%
in educational fulfillment during covid-19

period.

12. The use of social media helps to strengthen | 19.8% 346% | 25.6% |8.3% 1.7%
the communication with others.

13. Online learning is a faster way to get | 10.7% 28.9% | 28.9% |21.5% 9.9%
feedback. X
Q14. Online learning helps to improve | 9.1% 182% | 46.4% | 23.1% 13.2%
interactivity between student and teacher.
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QI5. During covid-19 time, ICT acts as a | 12.4% 40.5% | 39.7% | 5.1% 2.5%
learning companion.
Q16. At this pandemic time, high internet | 24.8% 322% | 28.1% | 12.4% 2.5%
charge of mobile nciwork can affect my
learning,

Q17. Attention span is lesser in online teaching | 34.7% 314% | 32.3% | 6.6% 5%
as compared to the classroom teaching.
Q18. Screen size of my device does affect my | 15.7% 364% | 21.5% | 18.2% 8.5%
learning,
Q19. Adaptability struggle is a major challenge | 23.1% 43.8% | 25.6% | 5% 2.5%
in online teaching.
Q20. Online teaching, if incorporated with good | 10.7% 28.9% | 32.2% | 17.4% 10.7%
online tools and minus technical glitches can
replace face to face interaction.

» Table5: Mass Communication students’ Perception of Online Teaching

Nowadays, virtua! Izarning plays an important role in the daily lives of students, especially for academic
purposes. The accessibility of ICT among students also makes them ready to focus on e-learning to further their
studies, especially in unforcseen circumstances, for example, the COVID-19 pandemic.

CONCLUSION
The educational area of Delhi has taken different activities to use ICT at each phase of training from

essential to ‘tertiary levels. The principal focal point of this study is to measure the students’ impression of
utilizing virtual platform for learning during COVID-19 in Delhi particularly from the viewpoint of Journalism
& Mass Communication college students. The study shows that undergraduate students are exceptionally
acquainted with online teaching, have a positive impression of online learning, and students utilized different
social media for their investigation during COVID-19 pandemic time. What's more, college level students have
positive feelings about online teaching and eagerness to be important for which is pivotal for the
systematization of online learning in the colleges in Delhi. The discoveries additionally exhibit that online
learning is a not much helpful device for practical subject in the field of journalism & Mass Communication in
this pandemic time where students can gain from outside of the classroom or partake in class from anyplace;
improve the relationship with their teacher and furthermore satisfy the drawn-out study gap.

Delhi Educational Zone has set up different activities to use ICT in each phase of training from basic to
tertiary level. The main objective of this study is to measure students' impression of using a virtual platform for
learning during COVID-19 in Delhi, especially from the perspective of journalism and mass communication
students. The study shows that undergraduate students are exceptionally familiar with online teaching, have a
positive impression of online learning, and students have used different social media for their investigation

during the COVID-19 pandemic period. Moreover, college students have positive feelings about online
54
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education and the desire to be prominent in what is essential for the systematization of online learning in Delhi
fzollcge:v,. The findings further show that online learning is not very useful for practical subjects in the field of
journalism and mass communication. In this time of pandemic where students can benefit from outside the
classroom or participate in class from anywhere; improve the relationship with their teacher and also make up

for the prolonged delay in studies.

RECOMMENDATIONS
Due to time constraints and the pandemic situation, the study was limited to Delhi mass communication

students only. This is why this study was conducted with only journalism and mass communication students
from Delhi (India). Additionally, we limited our analysis to understand the perception of online mass

communication education during the Covid-19 pandemic. Therefore, future research could be conducted with a

homogeneous group of students, using a larger sample size include more universities and colleges in the study.
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Abstract

Tube, Twitter, Myspace, and Second Life are

social media in higher education settings,

i am S

Students in the millennial age are digital natives who have substantia] €Xposure with
media when they enter higher school. Business and other organisations require
hires to be highly skilled in this technology, as well. This paper provides an overview of hoy
to use the most popular social networking platforms in the classroom. Facebook, b

can be used to create strong collaboration among management students. The transition to
richer media, such as video blogs (vlogs), is evaluated. There are certain cautions aboyt using

|
Socig] |
the]i' ew

blogs, Yoy
all explored, along with instances of how they

Keywords: Socin! Modia: Collaliora lun, Management Education; Networking

INTRODUCTION

At the start of the twenty-first continy, jman-
agement educators are discor i their
students are digital natives, Jso linows as
“millennial students” (Reinhardt ¢ o) 2009,

who have been using compuiers since they
were toddlers. They used to play computer
games like Putt Saves the Zoo while they were
in preschool (Humongous Entertainment,
1995). They grew up with games like World
of Warcraft and The Sims Online, which are
online virtual worlds and simulations. As a
resull, they are often at ease with computer-
based collaborations, such as those involv-
ing social media. Students and professors can
use social media because it is essentially free.
These collaborative platforms are referred to

. . i quptaa@gmail.com
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as Web 2.0 technologies, and they are char-
acterised by a high level of involvement that
has far-reaching educational consequences
practice (Selwyn, 2007). Students that use
computer-mediated communication can have
more in-depth conversations than they would
in a face-to-face (F2F) classroom. Students’
attitudes and outcomes may improve as a
result of this sometimes-intensive expenence
(Mazer ot al., 2007). Students should learn
more about social networking sites like Face-
book because they are rapidly being used by
businesses for marketing, recruitment, zm.d
other activities (Hagel and Brown, 2008). This
article will provide an introduction of teach:

ing methods and issues using social me;im \
platforms such as Faccbook, blogs, ?’ou’m 8
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ySpace, is well as virtual worlds
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et
L

Fsc‘et"‘oc‘k :
ook is currently the most popular social
b0

Fa kg platform among students in higher
7 (Selwyn, 2007). Users of Face-
mut:}h.wc personal websites called “Profiles,”
b"okh ;11::}' create using simple menus. Users
whie it access to their Facebook profiles
& Justing their account’s privacy settings.
?}' .{:;g status normally grants full access to
fn s profile, including the ability to view
aﬁnmmt‘ﬂt on all of the images in that per-
;::n’; albums. To connect up, one can send
.friend Requests” to other Facebook members
a-nd accept {riend requests from others, allow-

ing them 10 read each other’s profiles and write
on each other’s “Walls,” which are interactive
journals of their activities with comments from
others. ‘

Leading scholarly management associa-
tions have Facebook groups, which 1s not well
known. The Organizational Behaviour Teach-
ing Society and the Academy of Munagement,
for example, both have them. These groups
provide fast access to links to ot/ manage-
ment instructors’ Facchook prof allowing
for more in-depth interactions with them.

Blog

A*blog,” sometimes known as a “web log, jour-
nal, or chronicle,” is a web-based log, journal,
or chronicle created by an individual or group
With continual updates that include diary-style
fommclltaq', frequently with critiques of and
links 9 other articles and related news. Blogs
“anbe 4 terrific way for students and instruc-
'S to share content in a course. The instruc-
or coulq start a blog to track the course’s
Pfﬂgresﬁ‘ session bv session. Learners and

anagement Education and Soci

\
e
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others (assuming this js openly accessible on
the web) may be able

' to examine PowerPoint
slides, leetur notes,

' videos of lectures or class
Sessions, and other materials. There are also
opportunitics for students to contribute notes
on articles, interviews, and other resources
relating to class assignments. This, in theory,
will allow bloggers to cover far more stuff than
they could previously. An instructor can con-
struct a “vlog” (video blog) that includes videos
of major class portions, report directives, and
comments on the class’s progress. Students
may create vlogs to convey highlights from
project team meetings, articles they've been
reading for the course, or multimedia reports
they've created for the course.

Youtube

As we reach the second decade of the twenty-
first century, video is becoming increasingly
popular in a variety of fields, including higher
education. New pocket-sized camcorders with
one-touch digital zoom and high-definition
resolution, such as those supplied by Flip,
Creative Labs, Kodak, Sony, Sanyo, Samsung,
and others, encourage this.

Some new cameras, for example, are the
size of an iPod and can shoot hours of foot
age, plug into a USB port for casy download-
ing, come with free software for casy editing
(which took the author all of five seconds to
get started with), have image stabilisation, and
cost around $130 in the US and EUR 160 i
Europe. As a result, instead of textbooks, a
class of students may purchase such afford-
able pocket-camcorders and be given a proto-

col of interview questions and accompanying

video training. . |
Students may be requested to interview

managers at companies they are familiar with
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inkedIn. They may be told to

to unearth

as subjects on l
“Would

ask productive inquiri
intriguing and uscful busines
you share the most (ascinating s
itv your organisation has taken?” they ¢
if the course 18 gtrategy. The highlights

es in order
§ cASCS.
trategic activ-
an be

asked

of such an interview might b¢ ghared with

other students for ten minutes on a coursce
ass session. Stu-

website or in a face to-face clé
dents may also be L <ked touplo

public platforms such as YouTu
or Vimeo. “Post 10 Facebook” or

Tube™ are output options ofl some 0

cameras.

ad them t0 free
be, Facebook,
apgst to You-
f these new

Twitter

Twitter, the mo
ging application.
exchanges of ideas, informat
(Ebner, 2009; Reinhardt et al.,
hardt et al. (2009) suggest that it can

to reframe dialogue between stude
abutit curricular and co-currc-

spts” arc Twitter messaues

n length. Twiticr !

st well-known free microblog-
is especially useful for quick
jon, and thoughts
2009). Rein-
be used
nts and

instructors
ular subjects. “Twi
of up to 140 characters i
at for sending sut quick and easy notiiia
or sharing anything BRC &
d it [MCF:’(IH:‘-&_
hat the s¢l

to alert L

gre
tions to individuals
link right when you nee
Tweets are typically about W
doing or thinking right now, or
an upcoming event or particularis note
hey will be received by other
¢ been accepted as fol-
has

£
]
s

ers o
worthy resource. T
ho hav
rson’s tweets. Twitter
child for Mobile 2.0, as
hat is accessible any-

Twitter users w
Jowers of a certain pe
been dubbed the poster

communication tool t

a
(Griswold, 2007)

where and at any (ime
Formative Evaluation of Twitter

One of Twitter's advantages 1S the rapid feed-
back it can provide, which might be positive

EDUcy,
O

or negative. A university that
4L provid
34

i Wy

ter interface for students to pq
15t g
“IMply;
Tily

and suggestions for improveme
i -ment g

to respond quickly and often with 5 Ity
ler to boost student 'Hlt Sy,
APpinesy ang

tions in orc
However, it's feasible that
some"ﬂ!t

retention.
dents may take advantage of such
a T'J"‘I‘,“

interfacc and demand scrvices that are ;
their means (Manjoo, 2006). “Think befy aboy,
tweet,” 15 @ final word of advice. The majf: imu
fweets NoY end up on the Internet, whr:r; UG
can be Googled indefinitely! Galagan (Galal‘,r;
2009). In late 2009, Twitter expanded its :r
ing capabilities for existing tweets. it

Virtual Worlds: second Life

cond Life is the edu
mexllt of ch.oice ﬂi’a.t:burton, 2009). It createc
an immersive experience in its virtual realm
by providing visual, auditory, and tactile real-
ism, as well as a strong sensation of cohabiz-
tion when other avatars (characters chosen by
Second Life members to represent them| e
present (Warburton, 2009). It'sa three-dimer-
cinnal <imulated world where students can
engage with one another, the instructer, &nd
various audio and visual items (O'Hara, 2009).
it also correlates with millennial students
preferences (Jarmon €t al., 2008), who
desire to be involved with non-chaxlnc!ized-.
interactive, collaborative, muktinational. unpre-
dictable, thrilling, and novel multimedia.
Multi-user virtual worlds poth replicat and
nd well beyond actual classrooms 0
cock and Kemp: 2008). St
Life that may o
ppearet™
Life, &0

Se cational virtual enviror.

learning

transce
some ways (Hay
dents create avatars in Second

may not resemble their real-life @

Indeed, during a meeting in Second
. - .i 1.5_1‘
avatar's lace can {ansform from that of ¢ \‘

to that of a
and finally to that

womain, & Jed
of a meteor:
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2 nd Life can collaborate in gi';JUps &
ocuments. PowerPoiu s, movies . 8hare
< com-

¢ in both natural voice and tey
“t medig

men N
1 vViIsit o>

arners ¢ asting busines
wners. employees, and customers, ’asset:r
. .. pusiness and rcvenue _models, lca_r::
gbout different marketing strategies, consider
o irtual business’s facility development plans
gevelop human resource management p]ans:
and SO on.
-. gtudents may be assigned to work in groups
ey establish enterpriscs in a virtual world. A
o textbook, Management through Collabo-
- cation: Teaming in a Networked World (Wankel
i Global Team, 2011), will include a slew of
ercises and projects that will allow students
| fomall over the world Lo participate in Second
f Life. Instructors can determine the length and
' depth of Second Life projects, just like they
can with any other assignment.

' Games, Role-Plays, Simulations, and

Virtual Internships

For many vears, real-lifc role playing or other

ve been used in university and

sitization for a vari-
“inctions, including
 11on operators such
o], lawyers, teach-

' simulations ha
‘ industry training and ¢
ety of job categories an
bﬁsinesspeople, transpo.
as pilots, medical person
‘)ers, nuclear power plant cperators, dangerous
material processors, and soldiers. Multiuser
virtual environments, such as Second Life,
re particularly well-suited media for the crea-
tion and implementation of entertaining role-
Playing situations for cducational purposes:
Role-playing and improvisation are examples
of performative action-based activities that aré
fjmk’l’fd through a series of steps Of scaffold-
"¢ Using social media to teach management
%57 Charles Wankel Journal activities promoté

v
i "

Interf: ks Ny
nterface bﬁﬁlion Mnn@iment Ed

: ucation and Soeia

| Madia

I‘!]Jc:i:;mhl les : '-
4o tarning in organisations “aﬁi_@:
Teachers I ﬁi
Can use Second Life 1 n

e A to build
mat:::;mm ‘that interest pupils in <-tud§ing
oo r;i;l..:wncra could, for example, take
quizzes in which a true respome'
wouild be Signalled by leaping into the a.trand

a fa]se res i it :
2007). pofise by spinninig around (Oisti,

dc::‘:“; ‘-‘i;‘;l::aca can be built where stu-
ol Sl e e o

of them in i .
s e cnnjuncu.mfl‘_mth
B -of the activities of

sort hotel could be offered to
them. Alternatively, they may be shown the
numerous tasks that go into running a seafocd
restaurant in Manhattan. Because the time
cost, and other logistics of travel are redhced’
learners may be able to participate in Iagnam
virtual internships than would be possihle in
real-life internships. Library Science students
at San Jose State University’s School of Library
and Information Science are given opportuni-
ties to increase their competency and comfort
interacting with library patrons through Sec-
ond Life (Haycock and Kemp, 2008).

In virtual worlds, IBM offers new employee
orientations and mentoring. IBM’s new virtual
world employee orientation and mentorship
t Second Life

h ]
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programme is based on a robus
application (Frauenheim, 2006).
Similarly. many portions of university stu-
dent affairs offices’ new student orientations |
might be held in virtual reality settings. For
example, parents of international students who .

are unable to accompany th
campus orientation actnaties e
attend informal meetings an |
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the structure of the

student club Oppm'umitie_a,
ous welcomes

curriculum and its logic, and vari
from deans and other administrators.

Many types of people must be trained in the
second decade of the twenty-first century 10
have the best enlerg;mlcy_rcspomus. For exam-
ple, instances involving violent perpetrators from
the student body. such as the Virgimia Tech trag
or terrorists, such as the Russian school
rred at all levels of education
we occurred at Some col-
Gunmen,

edv
incident, have occu
Catastrophic fires D
s. including Seton Hall University.
cies can be simu-
lated in Second Lifc. W impossible
and perhaps inadvisable t0 do in a real-world
setting. So, students and instructors might be
given material on cmergency procedures, and
then they might go into a Second Life simulation
o observe how these processes work.

lege
explosions, and other coiergen
hich would be

of one t

CONCLUSION

Digital natives | palfrey and Gasser, 2008; Tap-
rm;_;mmmgemmt

scott, 2009 are students ente
substantia

with social and other neW media. Tlus vap

education who have 1 familiarity

s

bility 1s increasii - v ing us
and other groups. I his articl nted
an overview of Lhe Usage of su
Jaborative projects in manages i education,
including Facebuok, blogs, YouTubr Pwilter,
MySpace, and Sccond Life.

Web 2.0 is now knuwn for its mobile and

Social

virtual world collaboration platforms.
media is still evolving. Web 3.0 will emerge dur-
ing the next decade. Students who use social
media will: (1) interact ubiquitously, in the
sense that they will be able to collaborate on
projects using their mobile devices wherever
they are; (2) regularly use heterogeneous smart
(artificial intelligence) interfaces with a varicty
of people, often through automatie truns]mjuh

EDUCAT,

with class assignments frequently quu&inwp"
collaboration of hundreds of other “ﬂde,-:u#
Sin

disparate settings, The gap between phygi,
and virtual reality will be bridged by new phai

forms (Quitney and Rainie, 2008). The inters.,

will be dramatically transformed. Using soeia)

media to teach management Charles Wanke! i

a 260-person organisation.
This author is currently crowdsoureing 5

management textbook with around 1000 man.
agement professors in 90 countries (Wanke]
and global team, 2011). Over the next decade,
distributed problem solving and coproduction
will become¢ increasingly significant in a wide
range of enterprises. It's likely that crowd-
sourcing will be employed in managemer:
education to provide students hands-on expe-
rience working on collaborative projects with
peers from all around the world. Online 3.0
will assist management students in determin-
ing which of their classmates have the back-
know-how to best cooperate with
flecting the rise of smarter
commendations

ground and
them on a project, re
web agents who will provide re
based on the context of the responses icy
e next ten years. For example.
a business plan for
in a Ciu:

provide over th
if a student 18 researching
starting a surfboard rental business
nese resort, Web 3.0 applications may suggest
specific relevant firms that could be suppliers
or competitors in the region that the student’s
focusing on in his or her report (Ohler, 2008)
Indeed, the social media platforms outlined
in this article will likely play a key part in the
worldwide future of management education.
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ABSTRACT
In recent years, memes have emerged as a powerful tool for advertising to connect with their target

audience and drive engagement in the digital landscape. Memes, humorous or relatable images, videos,
or phrases that spread rapidly online, have gained immense popularity on social media platforms and
have become an integral part of Internet culture.

This research explores the phenomenon of "meme mania" in marketing, specifically focusing on how
marketers can effectively utilize viral memes to maximize engagement. The research will use
secondary data, including scholarly articles, industry reports, case studies, and relevant literature, to
justify the facts and draw appropriate conclusions.

The research will delve into how marketers can leverage memes as a marketing tool, including
incorporating memes into social media campaigns, creating original memes, and tapping into trending
memes to align with brand messaging. The research will also examine the potential benefits of meme
marketing, such as increased brand awareness, enhanced brand personality, and improved customer
engagement.

Furthermore, the research will analyse the challenges and ethical considerations associated with meme
marketing, including potential backlash, cultural sensitivity, and legal concerns. The study will also
explore best practices for marketers to avoid pitfalls and effectively navigate the ever-evolving
landscape of meme marketing.

Based on the secondary data analysis, this research will provide insights and recommendations for
marketers on effectively maximizing engagement with viral memes in their marketing strategies. The
work will contribute to the growing body of literature on meme marketing and provide practical
implications for marketers seeking to harness the power of memes to connect with their target audience
and drive engagement in the digital era. This paper is purely a review work and has some limitations

too.

#MEME #MARKETING #ADVERTISING #CULTURE #GROWTH

INTRODUCTION:
In the era of social media and digital marketing, memes have emerged as a cultural phenomenon that

has captured the attention of millions of people around the world. Memes, humorous or relatable
images, videos, or phrases that spread rapidly on the internet, have become an integral part of online
culture, shaping conversations, trends, and behaviours. Marketers have quickly realized the potential
of memes as a powerful tool to connect with their target audience, increase brand visibility, and drive
engagement, ,

Using memes in marketing, commonly known as "meme marketing" or "memetic marketing," has
gained significant attcntion recently as brands seek innovative ways to connect with consumers in a
cluttered digital landscape. Memes offer a unique and engaging way to communicate with audiences,
leveraging humour, wit, and relatability to capture attention and spark conversations. From social
media campaigns to brand collaborations and viral challenges, memes have become a go-to strategy
for marketers to create buzz, generate brand awareness, and foster engagement,

Richard Dawkins first iﬁtroduced the concept of memes in his influential book "The Selfish Gene."

k) .
published i 1976 [1]. Dawkins defined memes as "ideas, behaviors, or styles that spread from pcrsbfng'.h;\\
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to person within a culture" [1]. The term "meme" was derived from the Greek word "mimeme,"
meaning "that which is imitated" [1].

Memes in the context of the internet refer to humorous or relatable images, videos, or phrases that are
created, shared, and $pread rapidly across online platforms [2]. They often incorporate humor, wit, or . .-,
cultural references.and are typically used to convey a partigylar message or ‘expres§, emdtiond~in a * [ »
COHClSQ ani;el&ta ¢ way 2]+ Mcmp& cah take vanous forml such’as ifpage.macros, GIFS, videos,
hashfags, and eatcthrases [21" *

One of the critical characteristics of memes is their virality, as they can qul.ckly gain pd’pulanty and be
w1de1y shared and replicated by users [2]. They can also eyolv, aﬂd 'adap‘l; over time, w1th users
remixing, modlfjnn‘g, &ni‘repurpbsmg ﬂ'lerncs to create new Val‘lat‘ ons and iterations [2]. Memes tend
to haVe & éhort hfeSpan, as they can quickly fade in popularity’or be replaced by more unique memes,

reflecting the fast—paced and dynamic nature of i internet culture [2]

Memes have become integral to onling" co‘mmumcatlon and pl:g a si gni‘ﬂcant.r?le in shaping Internet
culture and trends. They are used for varibhs pﬁrpb&eg, incliding humor ysatire, commentary, political
discourse, social activism, and markefing [2] Memes can evoke emotions, foster community, and
facilitate shared understanding among internet users [2]. They also offer a umque and engagmg way
for brands and PO W _ v Y

-

ZlA' - b‘ 3

* 5 f ' . & %

marke.ters. tdcumﬂect vsﬁth‘thelr target‘audlence and create buzz around thelr procructs services, or
brand messages [2].
In summary, memes originated by Richard Dawkms in-his boak "The Selfish Gene" and refer to
humorous or relatable images, yldcqs or ph.ra@es that spread.rapidly on the internet. They are
characterized by their virality, adapt@bﬂﬂ;y,- and short: hfespan and play a significant role in internet
culture and communication, inchiding marketing.

"Swaying Emotions: How Memes Trigger Emotional Responses in Online Audiences"
y A b

Memes, as a form of online content, can trigger emotions in their viewers through various means.
Accordin g to research by Shifman 013); memes often rely on humor, relatability, emotional appeal,
satire, and shock ‘xalue I?o evok"'c emotions in viewers. For instance, humorous memes can generate
positive epuotxons and create a sense of enjoyment or amusement (Shifman, 2013). Relatable memes
can trigger emotions such as empathy or nostalgia as they express common thoughts, feelings, or
everyday situations (Milner, 2016). Memes that convey heartwarming moments or poignant messages
can also evoke emotions such as happiness or sadness (Vosoughi et al., 2018). On the other hand,
Satirical memes can mock or critique societal norms or current events, triggering emotions such as
amusement or jndignation (Shifmat, 2013). Adﬂltlona11y, memes that employ shock value through

controversial or provocative gontent can evoke strong emotional reactions in viewers (Vosoughi et al.,
2018). *

In concluslon memes can trigger emotions in viewers through various means, including humor,
relatabllffy, emetiohal appeal, satire, and shock value. Thesc emotional tnggers can contribute to the
viral nature of memes zgad thelr S:ffictlveness in Qngagmg audiences in maxketmg and online
communicatio® ¥ ‘\p;a
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= POSITIVE EMOTION

EMOTIONS IN
MEME

« START
+ Selection of MEME Type

The Concept : B . ; o
e Humorous Memes: Memes often rely on humor to generate positive emotions and crea

sense of enjoyment or amusement. (Shifman, 2013)’. o
e Relatable Memes: Memes that express common thoughts, feelings, or evsryday situations can
trigger emotions such as empathy or nostalgia in viewers. (Milner, 2.016) : '
e Emotionally Appealing Memes: Memes that convey heart warming moments or pmgnat;t
messages can evoke emotions such as happiness or sadness in viewers. (Vosoughi etal., 2018)".
Satirical Memes: Satirical memes can mock or critique societal norms or current events,
triggering emotions such as amusement or indignation. (Shifman, 2013)°. ' _
e Shocking Memes: Memes that employ shock value through controversial or provocative
content can evoke strong emotional reactions in viewers. (Vosoughi et al., 2018)°.

“Memetic Marketing in India: Leveraging Humour and Virality through Memes in Advertising
Campaigns - Evidence and Case Studies”

Memes have become a popular tool for marketers and advertisers to connect with audiences and
promote their products or services. They are used in various ways to leverage their humorous, relatable,
and engaging nature. Here is how memes are used in marketing and advertising, with citations and

examples from India:

Social Media Campaigns: Memes are often incorporated into social media campaigns to capture the
target audience's attention. Brands use memes to create relatable and humorous content that resonates
with their target audience, increasing engagement and brand awareness °(Shifman, 2013).

During the 2020 Indian Premier League (IPL) season, the official Twitter handle of Swiggy, a popular
food delivery platform in India, used memes featuring famous cricketers and food-related jokes to
engage with their audience promote their delivery services.

Influencer Marketing: Influencers, who have a large following on social media, often incorporate
memes into their content to connect with their audience and make their sponsored posts more relatable
and engaging. This helps brands to reach a wider audience and generate buzz around their products or

services (Sen, 2020)’.

L ot
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6 Shifman, L. (2013). Memes in Digital Culture. MIT Press. o7
’Sen, S. (2020). The Role of Memes in Influencer Marketing. Social Media Today. Retrieved from: “w"" (o
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8 Sreejith, S. (2020). Why Brands Are Using Memes in Their Marketing Campaigns. Social Beat, Retrieved from: i
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ROLE OF NEW MEDIA TECHNOLOGY IN OUTREACH LEARNING

Adity Agrayval, Assistant Professor: Tecnia Institute of Advanced studies affiliated to Guru Gobind
Singh Indraprastha University, New Delhi E-mail: agrawaladity23@gmail.com

Abstract: New media is assuredly manifested to be the remarkable technological innovation
drawing an era of e-creation. It is developing a crucial ripple as vital information provider and
interactive in nature which indeed creating a change in communication perspective. Demolishing
the geographical boundaries, the new media is connecting the people all over the globe and
mushrooming in the way of virtual world. Online media is attracting and allowing the pupils to
explore new venture and to get exposure in their respective fields. The research paper emphasizes
on the study of New media technological use in outreach learning and its approach towards the
education sector recasting the knowledge economy. The outreach learning basically means that try
to find people who need help in learning or in education rather than waiting for them to come and
ask for help.

New media work as an agent of change it is the most preferred tool for greater specialization in
module through experiential learning. Online media a forum for live interaction, helps to know new
trends, and to get acquainted with the skills for the professional growth. It reformulated the existing
education pattern in perspective of the industrial skill demand. New media is emerging globally
with its new and creative features which helps the youth to learn effectively. New media tools
provide the rapid dissemination and inflation of content and the efficacy to lead informal
conversations. It is also an influential tool in terms of professional communication.

Keywords: New media, online media, interactive, communication, experiential learning, skills.

Introduction:
Before the advent of digital era, the traditional media was the most preferred media of that time, it

includes Newspaper, Radio, Magazines, Folk media etc. Now the online media has taken its place
and technological revolution changes the way of getting the information. The New media
encroached the people’s lives and it brings us together to the greater extent. Marshal Macluhan’s
Global Village concept is suitable in the era of technological innovation. It totally enhanced the way
of grasping the information and updates. New media could be viewed as a means of enhancing the
quality to the education sector to enable the access of content from anywhere at a real time. The

technological advancement expanded the span of education in the latter part of 20th century i.e. the
evolution of new media. It has widened the boundaries of education sector beyond four walled

classroom with its exclusive characteristics.

New media digitized the whole world and made it accessible. Now the people become tech- savy. It
brings the positive change in society by giving the opportunity to the people to show the creativity
and their skills. New media breaks the boundaries of traditional media. In earlier times only the one
way of communication mode is available for the users Le. the traditional media which confines them
only to view not to interact. New media offers the opportunity to its users to interact with others and
to share their opinion. It works on the two way communication mode which gives the participation
opportunity. New Media has reconstructed the education sector through content sharing and
continuous upgradation in the learning process. Blogs, wikis, and other social networking sites
supplementing the classroom teaching as well as the books. During COVID-19 new media proved

that it has become an additional need not only to the corporate sector but also for the education

sector. It extended its support to the students to clarify the concepts and {Xb@t%qg&;ha online ‘xla%

classes. It played an important role in our life during the pandem}c.. ' 'N\GY
tEe

New media has made the education more competitive responding to globalization. It he
interwoven the fabric of academics by allowing students to construct their own intellect through
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online medium. The new media widen the cognition sphere of students by facilitating interactions,
exchange of ideas, perceptions, and community learning. The digital facilities have designed a new
learning pattern termed as outreach learning which furnish pupils with industrial content and skills
that is more pertinent for employability. Outreach learning takes place beyond the four walled
classroom which facilitate students experiential learning for better conception of the theoretical
aspects. The new media technology through its initiative in the education sector has flourished
education with the multidimensional learning approach and strengthening the outreach learning by
giving growth to innovation and competitive students.

New media tools not only to interact and to get update but it helps the youth to update their
academic profile through various platforms like Academia, Research gate, Google Scholar. The new
media technology help us to showcase our talent, our contribution in research and to make our space
in the contemporary and challenging world. The research paper has studied the essentiality of the
new media technology in education. The role of new media in learning process, its benefits and
risk is studied by adopting survey method among college students in Jaipur. The paper also studies
the aspect of outreach learning through the use of new media among college students.

Literature Review:

Dr A.W. Bates (1999) has studied the new media technologies and says that “ New technologies are
fundamentally changing the nature of knowledge. Based on the representing knowledge in various
ways through technology, it will change the nature of understanding which would be different.
New media provide us a wider spectrum of ideas related to current issues, industry and academics
which contribute in developing and enhancing the skills in students.

Dominick 2009 states that “The speed of technological developments during the digital age is so
exponentially faster compared to the development before the digital age.” At the time of digital age
the new media is gaining eminence, there are many organizations which is running for different
purposes using the new media tools in corporate marketing and sales promotions and they hope to
be recognized by utilizing the new media technology effectively. “It is much more to do with what
people are doing with the technology than the technology itself, for rather than merely retrieving
information, users are now creating and consuming it and hence adding value to the websites that
permit them to do so.” (Campbell et al. 2011, 87).

Education without borders (2013) emphasizes that “New media technologies and ideas have
considerable potential to positively impact learning. They are demonstrating
their teaching and learning potential rather than just the tools for information exchange, social
networking and good old fashion fun.” Sinclaire and Vogus (2011,294) cite O’Relly’s (2005)
definition: “social media is a broad term that describes software tools that create user generated
content that can be shared.” According to the Economic intelligence unit- 2008 “ The New media
provide us the vivid information in every aspects such as career growth, academics, industrial
development, upgrading the knowledge and inculcating skills in youth. These sweeping
technological changes will effectively change the skill sets of workforce.”
“ The phrase social networking sites’ is often used interchangeably with social media. However,
social media is different because it allows participants to unite by generating personal information
profiles and inviting friends and colleagues to have access to thos¢"profiles.” (Kaplan and Haenlein
2010, 63). Ho

oD

BA(JMC)—T.‘A;,'
Objectives of the study: : L
To understand the impact of new media for outreach learning among collegestudents.

To study the new media tools used for effective learning process.
To analyze the advantages and challenges of new media among college students.

1.
2.
3.

Research Question:
Q1- How much helpful is new media in outreach learning?Q2- How we can utilize the new media
Volume-57, No.1(IT) : 2023 49
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~ tools effectively?

Q3- Till what extent the new media tools are helpful in academics?

Research Methodology:

To assess the relevance and usage of New media tools for outreach learning among college students
in Jaipur the quantitative approach of research is adopted. The research was conducted among 250
respondents for that random sampling was used. A questionnaire was designed with close ended
questions for the purpose of data collection. Percentage analysis is adopted for the data collected.
The research mainly focuses the youth who is utilizing the outreach learning. The main focus of this
research is to find out the person who wants help or advice in their learning.

The Quantitative approach of collecting the data with the close ended questionnaire by using the
Nominal scale method is an effective way to get the ideas of college students between the age group
17 to 24 years. It helps to know the most preferred New media tool and technology they are using

for outreach learning. In this study the main focus is on specific age gtoup to collect data from
college students of Jaipur.

Reshaping education through New Media:

Education is a lifetime investment which includes learning at various levels from school to
university. It empower mankind to grow with ample knowledge, rational thinking and the
surrounding favourable maturation. Education sector effectively shapes the life of a person to
inculcate confidence in them to reach a set mark in the competitive world. Being an crucial part of
one’s life it outline and redesign the changing demands of the society. Education is considered as
crucial for the growth of the individual and the socio-economic development of Nation.
Unquestionably it is a tool for transformation process of a country and a journey for pupils to carve
a niche for themselves in the challenging world. :

In the technological era, the education through new media is a crucial factor. It is constantly
restructured and redesigned. Technology has vast expanded dimensions. In medieval times, only
elite were having the access to educational opportunities. The limitness of traditional media have
been breached by the new technologies. The new media gives the opportunities to its readers and
viewers to interact and actively participate in the multi-dimensional approach. The digital media
gives the public sphere of various sorts of information and platforms. It has redesigned the
educationalsystem by updating and upgrading the information continuously.

Now in the digital era the teaching is not limited to four walled classroom but it supplied with the
digital information like blogs, wikis, social networking sites. New media had excelled from just
being the medium of entertainment to the sector of education. The youth generation not just use new
media for social networking with friends and gaming but have chugged a peer learning, people
cooperation and knowledge driven behavior.

New media tools for learning:

Social networking sites: It is an online platform where a user can develop their profile and builds
the personal network to connect socially with others. The social networking phenomenon has spread
all over the world. The user create formal interaction, communicate and share knowledge with the
people they know. It providesa vide variety of social platforms like Facebook, Linked In, Instagram,

Twitter, Blogs which allows individual to communicate by using different formats like text, video,
audio, pictures etc.

Wikis: It is a platform which ensures the better communication and interaction between pjg.

Wikis is a collection of web pages which is designed to access ‘and accowﬁt@}ﬁ vast
accessibility of content facts and figures.

Blogs: It is a social platform by which an individual interact and communicate with others by
writing a news story, article, comments and providing their views on any current issue. Blogs can be
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created by tl}e individual, group of person and the corporate body as they can maintain and update
the content, ideas ,facts and figures.

Google: it .is the largest search engine which clarifies various queries of the people by its
advance services. It help us to find the other items on the web by using the keywords searches.

Youtube: It is an online videp sharing site by which anyone can upload their video by creating their
channel on Youtube. The videos on the Youtube can be watched freely and viewers can leave
comments and likes on the videos.

Effectiveness of Outreach Learning:

The technological world is changing with some advancement in education sector. Now it is not
confined to the four walls learning with static syllabus. In today’s time the concept of outreach
learning has been changed with new traits in digital media technology. The outreach learning
provides the multidimensional approach in education. It is defined as the changes in the learning
process which is beyond the routine classroom discussion and laboratory activities. The outreach
learning provides the interactive activities to the students for their creative work. It enables the
students to build confidence in them and diverse their opinion with wide variety of knowledge and
ideas to incorporate in different fields of study. The outreach learning boost our scientific temper
and creative thoughts. Tt evolves pupils to grasp the knowledge of competitive world and derive
some skills in them by increasing their effort through experiential learning. The new media
technology provides the new dimension to the education sector by enriching students to learn the
innovative methods and to excel in the competitive world.

Need of study:
The new media technology has observed the changes in the aspects of human life. Tt has guided the

knowledge economy. The new media interwoven itself into fabric of knowledge. The education is
refurbishing itself as pupils are enthusiastically using the new media technology for the knowledge
purpose. The changes can be seen in conventional idea of education as students access new media
for creative work, better understanding, industrial knowledge, extra information, quick updates, and

experiential learning. The new media is causing an innovative changes in higher education by
allowing students to get specialized curriculum. ' :

The students in higher education frequently uses the new media tools for various academic
purposes. They are tangled with vivid information, interaction, sharing knowledge, understanding,
obtaining skills, making assignments, taking notes and industrial knowledge. The pupils use new
media for getting updates as new media provides the new approaches from the conventional idea. In
the traditional approach the students visit the libraries and refer the books to enrich themselves.
Through the new media technologies they like to read e-books or the content which is available
online. In the era of E- Generation they prefer to go online as it is easily accessible from anywhere
at anytime. The online platforms provide the the option of clarifying their doubts instantly and to get

the interactive live classes.
The new media technology is encouraging an outreach learning concept and producing a confident

student with the skills and better future manpower.
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New Media Tools For learning
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New media technology has set a new traits to the education sector as it changed the education from
four walled classroom to the outreach learning. The research conducted by collecting the primary
data substantiated this with majority of students, 53% (graph 1) use new media for getting
knowledge. 15% respondents do not use new media tools for learning while 32% respondents are
neutral. The new media has changed the learning pattern. Earlier students visit to library to read the
books now the scenario has changed and people find the online tools more convenient to use for
study at anytime and to enhance their academic performance in a creative way.
aph 2: New media facilitate iliary i ati emi

New media helps to get study material online and the discussion forums on academic topics are
lacing in additional information to the pre-designed syllabus. The online medium provides the
extensive academic notes which helps to dilute the classroom notes making habits among the
students. 74% (Graph 2) of the students to a great and 20% to some extent laid on to the online
resources for their academic excellence while 6% respondents do not find that new media facilitate

the auxiliary academic information. '

New madia facilitate auxiliary information on academics
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Graph 3 : Effect of Ne {ia tools f entall :
Wide variety of options in new media tools are providing a choice for students to select the
information and modify that completely according to their understanding, area of interest, and rich

- content. The sample response clearly indicates that the most preferred option is wiki followed by the
social networking sites and the blogs for additional information. The respondents opinion reflects
that the new media is not only giving us the syllabus content but also providing us the practical
Volume-57, No.1(IT) : 2023 ' ' \ s2
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xposure through e- tutorials, presentation, interaction and so on inducing the experiential learning
which is enhanced by the new media technologies. The concept of experiential learning unleashed a
new pattern in education which uses the brain storming method and the student centric classroom.
The new media technologics help us in better understanding of concept, leading to the development
of mankind in terms of professional and fundamental development. 60% respondents was able to
correlate new media technologies to outreach learning and experiential learning to a great extent,
and 36% respondents says that it is providing a better understanding of fundamentals for some
extent while 4% says that the new media technology is not an effective tool for experiential
learning(Graph3).

New media tools for experiential learning

For a future generation to be an asset for the country the skill are as important as a degree
certification. Only limited number of our educated youth are readily employable and the others are
having some sort of skill deprivation. These gaps are mostly found in the areas of skills like- soft
skills, functional skills, and industrial skills. It is important for the students to acquire some sort of
skills in respect of industrial demands along with education. The digital media enriched us by
providing skills in different dimensions according to the individuals need. The new media
technological tools contribute in the quality education by its immense content, creative video and
featured presentation which helps in gaining employment. 58% respondents clarifies that the new
media tools are enhancing their skills at a greater extent and 26% have developed certain skills
through digital media but 16% respondents found that the new media usage is not helpful in

enhancing the skills.(Graph4).

New media usage for enhancing skills
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Graph 5; Benefits of New Media Tools
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# This digital platform provide the opportunity to the youth to access the information online and get
the quick updates which is beyond the classroom activity. With the help of academic social sites the
students get the specialized knowledge in their field of interest. It is the platform to exhibit their
work and share their views and opinions. The experiential learning motivates the students to
improve their personality. '

For 24% of respondents new media is forum to exchange the ideas and views while 22% strongly
admitted that new media is a platform to get updates of National and International affairs. 20%
stated that by the extensive reach and coverage of new media they' are excelling in their
academics.These social networking sites indeed helped the students to improve their confidence
level through constant interaction and discussion stated by 18% respondents. 12% developed their
creative and analytical mind with debates and discussion online (Graph 5).

New media technological benetfits
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New media has changed the dynamics of learning. It has created motivation among the young
generation to indulge in new traits of communication and self expression. With the advancement of
mobile technology the new journalism has evolved with new tools and techniques without the time
frame. The large number of colleges are in thought process to use the new media techniques in
academics for easy understanding and effective learning of students. 94% students insist that the
new media tools should be introduced in colleges for wider spectrum of ideas and to clarify the
concepts easily while a small section of 8% respondents strongly disagreed with the use of new
media techniques in colleges.

new media tools in Colleges/ Universities

6%

u Yes & No
Volume-57, No.1(11) : 2023 ' 54



of the Maharaja Sayajirao University of Baroda

N :0025-0422

e new media’s applauding role in the colleges as it gives the new opportunities to the students as
well as it enters with some challenges. 52% respondents believe that people want the easily
accessible facts and figures. Some people blindly trust the content which is available on digital
platforms and indulge in plagiarism as stated by 29% respondents. They agree that it’s wide
approach is changing the classroom learning and campus through its dimension of learning (Graph

7).

impact of New media on Education sector

7%
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Graph 8: New media Technoloov in educati
The digital media and online learning is growing among students as the contents are available online
that they can utilize according to their learning capabilities. Overall study indicates that the new
media creates the dependency among students to prospective learning. 32% of the respondents
asserts that the new media provides them the customized content for the outreach learning. This

_indeed has motivated the effective understanding of the concepts. According to 18% respondents
the new media has given them the opportunity of creatively analyse the question and developed the
habit of interaction in the form of debate and discussion on the current issues. The digital media
platforms has created the culture of sociability to interact with others or to create groups for sharing
the ideas and views said by 14% respondents. New media being a tool for networking, creating
groups, being socialize has brought in peer and community learning concepts according to 12%
respondents. While other 14% feels that it is an alternative of classroom learning which has
predefined goals and targets. By providing an exposure to creative learning methods, and rich
content new media has attracted the students undoubtedly. 10% respondents says that new media
has crafted the communicative skills in them and made them to get employment. By providing an
exposure to industrial skills new media sets to better workforce (graph 8).

Opinion about New media tools in education
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Implications:

Research study clearly indicates that new media tools has created significant importance in outreach
learning. It has developed the dynamic learning pattern which is beyond the four walled classroom.
New media has proved that it is not only for fun but it delivers the huge amount of knowledge. Now
the students are familiar with the tools and techniques used in New media for creative and academic
purpose. College students use New media not only for academic purpose but to socialize
themselves and to be heard by others. The New Media is helping the young generation to widening
their horizon of know!c 1ue through experiential learning. New mcdia is the sort medium to acquire
the required skill for professional growth and development.

Digital media as an agent of immense change, the new technologies is allowing for greater
specialization of the curriculum. Tt is enriching the education sector with significant information on
varied aspects. New media techniques are contributing interest driven communities and peer
learning. The digital media tools has fascinated the young generation to great extent with its
immediate and active approach. New media is booming with its positive nature but its negative
approach is undeniable. The new media tools are accepted by the individuals due to its content,
approach, presentation and easy accessibility. It is a tools to boost up the confidence and competitive
strength of students.

Conclusion:

The era of new media is technology- driven. We have seen a transformation from the books,
libraries, and teacher centric classroom to ICT enabled classes, presentation, e- books, computers,
and the use of digital tools. Now the scenario has been changed completely. The focus has been
shifted from four walled classroom to outreach learning and it widens the learning sphere of the
students. The new media technology has broadened the the academic sphere from pre set syllabus
and curriculum to the experiential learning, industrial skills and updated National and International
affairs. It is leading its path to carve a niche for pupils to survive in competitive world. New media
tools has provided the rich content, new ventures of learning, social participation and medium' of
interaction.

After the commencement of New media technologies the education is not limited to four walled
classroom, now the students are exploring the industrial skills and outreach learning. It is allowing
the students to get exposure and practical experience on the topic of their interest. The New media
technologies are interwoven into academics. It gives multidimensional approach to learning and
education sector. New media technologies changing the pattern of syllabus by making it more
skilled and practical oriented outreach learning and participating in the formation of standard
leaders. As in the research study we can see that most of the respondents feel benefited by the new
media technology in the learning environment.

New media tools found to be very effective in colleges or in university as most of the youth is
acquainted and familiar with new technologies which is emerging online medium and they are
adopting the new features of it. The new media technology made their life and academics very
easy in their learning process. The vast content is available online but they need to check their
credibility before utilising that contentfor their learning purpose. !
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Media imperialism is a theory stating that smaller countries
are losing their identity due to the force-feeding of media from
larger nations..

|. POLITICAL

Il.LFREE FLOW INFORMATION
[II.DEPENDENCY THEORY

IV.CULTURAL IMPERIALISM THEORY



2. INTERNATIONAL MULTIMEDIA
GIANTS: NEWSCORP, DISNEY,
AOLTIMEWARNER,

VIACOM, STAR NETWORK




3. GLOBAL TELEVISION AND
CULTURAL IMPERIALISM: CNN AND
MTV

Global television, which includes
satellite transmission of programs from
one country to many

other countries, is the most vibrant
instrument of cultural imperialism.




Cable News Network (CNN) is an
American news-based pay television
channel owned by Warner Media News
& Sports, a division of AT&T's Warne
rMedia. CNN was founded in 1980 by
American media proprietor Ted Turner
as a 24-hour cable news channel.




MTYV (originally an initialism of Music
Television) is an American pay
television channel owned by Viacom
Media Networks (a division of Viacom)
and headquartered

in New York City.




4. INTERNATIONAL PRACTICES ON
VISUAL COVERAGE & REGULATION
IN MEDIA EXCHANGE




Time Warner Bertelsmann
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Indian Media consist of several different types of Indian
communications media:

*Television,

*Cinema,

*Newspapers,

*Magazines

*Internet-based Web sites Conglomerates



1. Press Trust of India

2. United News of India (UNI)

3. Indo-Asian News Service (IANS)
4. Asian News International (ANI)
5. Hindustan Samachar:




2. GOVERNMENT & PRIVATE
SECTOR MEDIA CONGLOMERATES

Media Conglomerates - Media
conglomerates are the international
media firms that operate
businesses all over the world.




2. GOVERNMENT & PRIVATE
SECTOR MEDIA CONGLOMERATES

a) Private Ownership: A privately owned company
IS a business company owned either by
non-governmental organisations or by a small
number of shareholders or company members
which does not offer or trade its company stock to
the general public on the stock market.




2. GOVERNMENT & PRIVATE
SECTOR MEDIA CONGLOMERATES

b) Public Service: In the United Kingdom, the term
"public service broadcasting” refers to

broadcasting intended for public benefit rather than
to serve purely commercial interests. An

example of a Public Service media organization is
the BBC.




2. GOVERNMENT & PRIVATE
SECTOR MEDIA CONGLOMERATES

c) Multinational: A multinational corporation
(MNC) has facilities and other assets in at least
one country other than i Apple is a very good
example of a Multinational.




2. GOVERNMENT & PRIVATE
SECTOR MEDIA CONGLOMERATES

Media conglomerates are basically massive
vertically integrated companies that control the
entertainment industry. The five major media
conglomerates are News Corporation, Walt
Disney Company, Comcast, Viacom and Time

Warner.




3. ENTERTAINMENT: LOCAL,
GLOBAL AND HYBRID

Glocalization: A concept that indicates a dynamic
relationship between what is the global and
the local. This dynamic relationship between the
global and the local will be analysed through
the lens of hybridization, a concept that reiterates
the fluid nature of the globalisation
phenomenon by negating concepts of
homogeneity and heterogeneity.



4. GLOBAL SATELLITE SYSTEM: CABLE &
SATELLITE TV (C&S), DIRECT-TOHOME
(DTH), INTERNET PROTOCOL TV (IPTV) CAS

Global Satellite System: It is a satellite
system that Is used to pinpoint the
geographic location of a user's receiver
anywhere in the world.



a) Cable and satellite TV (C&S) are different in
more ways than just how they deliver
television programming. Cable TV is less likely
to be affected by the weather, but is typically
more expensive than satellite TV service. Cable
may be more suitable for renters and people
who do not want to commit to a long-term
contract.



GLOBAL CHALLENGES

The major challenges and concern include:

‘Information Security : Theft & Misuses
‘No Uniform Laws to Curb Crimes
Digital divide:'How to Bridge the gap
*Technological challenge
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UNIT - IV

3. DEMOCRATIZING
COMMUNICATION:
oo VERTICAL TO HORIZONTAL
o e COMMUNICATION
% 3 THROUGH INTERNET
JOURNALISM

4. GLOBAL CHALLENGES IN THE NEW
INFORMATION AGE



THE INFORMATION REVOLUTION
IS AFFECTING COMPETITION IN
THREE VITAL WAYS,

1. It changes the industry
structure and, in so doing,

Democratization of after  the  rules  of
communication bt competition

Maximizing the value of information

2. It creates competitive
advantage by giving
companies new ways to
outperform their rivals.

3. It spawns whole new
business, often from within a
company’s existing
operations.



VERTICAL TO HORIZONTAL
COMMUNICATION THROUGH
INTERNET JOURNALISM




HORIZONTAL COMMUNICATION is
the transmission of information between
people, divisions, departments or units
within the same level of organizational
hierarchy. You can distinguish it
from VERTICAL COMMUNICATION,
which is the transmission of information
between different levels of the
organizational hierarchy.




HORIZONTAL COMMUNICATION
VS
VERTICAL COMMUNICATION

Points of
differences

Meaning

Information flow

Degree of
formality

Method of
communication

Possibility of
distortion

Length of
communication
line

Horizontal communication

Wheninformation flows between
persons holding the same positionin
the in the organization, it is called
horizontal communication.

The purpose of horizontal
communication is to coordinate the
activities of various departments and
divisions of the organization.

Inthis communication, information
flows between people holding same
rank and status.

Horizontal communication enjoys
greaterdegree of informality.

Horizontal communication is mostly
done through oral media.

Message of horizontal
communication are usually free form
distortion.

Horizontal communication occurs in
short line as it happens directly
between senderand receiver.

Vertical communication

When communication occurs between
superior and subordinates, itis called
vertical communication.

The purpose of vertical communication is
to provide necessary orders, instructions,
and directives to the subordinatesin
downward direction; and receiving
suggestion, opinion and feedback from the
subordinates in upward direction,.

In this communication, information flows
form superior to subordinates and vice-
versa.

Vertical communication is more formal
than horizontal communication.

Vertical communication is mostly done
through written media.

Message of vertical communication may
suffer from distortion.

Vertical communication passes througha
long line of communication.




INTERNET JOURNALISM

It iIs a contemporary form of journalism
where editorial content is distributed via the

Internet as opposed to publishing via print
or broadcast.

* Blogging

 Audio

* Video

« Social Networks

* Online Reporting tools



4. GLOBAL CHALLENGES IN THE NEW
INFORMATIONAGE

INFORMATION AGE: The
Information age is believed to have
started  in the I|ast decade of
twentieth. century. In 1990's the
widespread use of computers and
the exponential growth of Internet
made information available anytime
and anywhere in the world.



GLOBAL CHALLENGES

The major challenges and concern include:

‘Information Security : Theft & Misuses
‘No Uniform Laws to Curb Crimes
Digital divide:'How to Bridge the gap
*Technological challenge
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1. GLOBAL COMMUNICATION: NORTH-SOUTH DIVIDE

The north—south divide is a socio-economic and politica
division that exists between the wealthy developec
countries, known as "the North" or "Global North," anc
the poorer developing countries /least developed
countries, known as "the South" or "Global South."




2. DOMINATION OF
TRANSNATIONAL NEWS
AGENCIES: BBC, AP, AFP,
REUTERS, ITTAR-TASS & UPI




LY O Re -

IPS (Inter-Press Service)

India Abroad News Service (IANS)
CANA (Carrabin News agencies)
OPEC news agency

PANA (Pan-African News Agency
MENA (Middle East News Agency)
Pacific news Agency (PAC NEWS)




3. BARRIERS TO THE FLOW OF
NEWS AND INFORMATION

Personal Perception
Semantic Barrier
Socio-Cultural Factor
Free Flow of Information
Lack of Resources

L Nl




4. MACBRIDE COMMISSION:
RECOMMENDATIONS FOR NWICO

MacBride Commission:

The MacBride Commission produced
a report titled "Many Voices, One
World", which outlined the main
philosophical points of the New
World Information Communication
order.




ROLE OF UN & UNESCO IN
BRIDGING THE GAP BETWEEN
NORTH AND SOUTH
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SPORTS JOURNALISM
AND WRITING
WORKSHOP
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HISTORY

|877- 15t ever Test match played at the MCG,Wimbledon started in London. 1896- First modern era
Olympics in Athens.

* Major newspaper, though, started covering sports regularly only post the First World War.

* Cricket, being a game played by royals, attracted best of the writers (N Cardus).

* In India, newspapers began to publish a separate page dedicated to sports coverage from 1951 (the year

Asian Games were held in Dehli).




HISTORY

Recognition as a full-fledged sports beat following the transmission of 1982 Asian Games on
colour TV and Indian cricket team’s victory in Prudential World Cup in 1983

In the early days, anyone found not suitable for news desk would be sent to cover sports.

* Now, a specialist’s job

Pioneers- KN Prabhu, NS Ramaswami, Rajan Bala, etc




CHANGING FACETS OF SPORTS JOURNALISM

* Sports journalism thrived in newspapers despite the arrival of television.

* The dawn of digital era, though, has brought a lot of changes in the existing template of

sports journalism.

* The traditional form of sports journalism is having to reinvent itself to remain relevant.




MAJOR CHANGES

* More Insights, Less Information- More emphasis on mood stories, offbeat angles.
Match report is no longer important.

* Personal touch replacing objective interpretation-Blogs, personal experiences,

tour diaries.




MAJOR CHANGES

* Small and snappy is the order of the day.

* Adapt or perish is the message for practitioners.




FUTURE SCENARIO

* Sports journalists would be required to write stories, make videos and engage readers on
social media platforms too.

* Sports reporting will become more personal (competition from sportspersons).

* Citizen journalism will call the shots.




RECENT TRENDS

* Tweet-based stories

*Stats-Based stories




TWEET-BASED STORIES

* https://www.hindustantimes.com/cricket/sachin-tendulkar-parties-with-yuvraj-singh-ajit-
agarkar-ahead-of-new-year/story- | UID2j0cLUYAYel2g TbmvN.html

* https://www.hindustantimes.com/cricket/sachin-tendulkar-praised-by-lata-mangeshkar-
mithali-raj-for-right-to-play-call/story-Rbn | TsgfaufjVUIgvYXsZM.html

* https://www.hindustantimes.com/cricket/australian-cricket-team-star-david-warner-eyes-
career-in-politics/story-ojR56lwcs|OaQuyMIOwVVIN.html



https://www.hindustantimes.com/cricket/sachin-tendulkar-parties-with-yuvraj-singh-ajit-agarkar-ahead-of-new-year/story-1UlD2j0cLUYAYel2qTbmvN.html
https://www.hindustantimes.com/cricket/sachin-tendulkar-praised-by-lata-mangeshkar-mithali-raj-for-right-to-play-call/story-Rbn1TsqfaufjVUIgvYXsZM.html
https://www.hindustantimes.com/cricket/australian-cricket-team-star-david-warner-eyes-career-in-politics/story-ojR56IwcsJOaQuyMIQwWfN.html

STATS-BASE STORIES

* https://www.hindustantimes.com/cricket/ipl-20 | 9-first-over-hitman-jason-behrendorff-

eyes-world-cup-ticket/story-dorRkWaOm]D22qZxnu7saO.html

* https://www.outlookindia.com/sports/virat-kohli-s-captaincy-legacy-many-highs-and-not-

so-many-lows-news-3 1682



https://www.hindustantimes.com/cricket/ipl-2019-first-over-hitman-jason-behrendorff-eyes-world-cup-ticket/story-dorRkWaOmJD22qZxnu7saO.html
https://www.outlookindia.com/sports/virat-kohli-s-captaincy-legacy-many-highs-and-not-so-many-lows-news-31682
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WOEFUL STATE

OF AUSSIE
BOWLING -

Since January 1, 2018, Australia’s
bowlers have conceded 34.84 runs
for every wicket taken, which is
better than only Afghanistan’s 47.40

Ardt Kumar Singh

« vt vt = Bowling avg of teams in Tests

. SINCE JAN 1, 2018 (FROM WORST TO BEST)
MUMBAE Avstrnlia's Derttle bat Tests -f(dntnnwmwnoi

pi coptain Tun Paine wold | ighursten 1 S S 7 ,

have everyone believe. |

roponixilale For the o n' Woes Antate 1) [ N 34.84

Last wewh. ot the MeZbourm: dand 1 T 33.57 p

ereepien Dmbabww 2 S 32.06 ’
Salmia 12— 30.5

t Engand 13 I 28.86

branging back scars Ssov TR e —

und David Warner, curvently few Zeadand 77; 2835

whod fue doctoring the ball _B_m_dnkﬂ_ ,_! I 273/

1early 2010 Westiodies 0 I 26.59

But Australia e a0 equelly " 10—

big. if not bigger, problem with FM- ' 3536

its bowling too. On Feiday. o8 _inda 15 IR 2472
first Chotesbwar Pujars (150) Secthafiaa 1 RTINS 12 .u1

und then Besbabih Pant (1507 and Mote Wty uptarod ( Qumigs w O wnd] day of the Ty Toat ‘)
Ravindro Jadesa (41 ) ground its
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pepraly gt sintig s poctole i Aussiesspend Iongesttime on field
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Why New Zealand. not India. is
hest Test playing nation in 2018

Akt Kamar Singh

M Ot T oy

MUMBAL Indsa 's breil Lot shyow tng
in the Test series tn Australio
may have recetyed global atten.
tion, but across the Tasman Son,
salleffncing New Zealand aick
oters notched up thelr own high
as 058 drow 1oaciose.

In contrast to high-profile
sides like England and South
Africa, besides Virat Kohli'sside
that leads 3-1 chasing its first
Sertes wininA ustralin, New Zon
land went about thelr business
with muninyem fuss

Kane Willlmmson sside signed
off the your with a 423-1un drub-
bing of St Lanka in the second
Tostin Christchierch toclinch the
two matchserios 1-Oand ke the
thirdspot InfOC Test Rankings

Now Zoaland began the year by
tanung England at bome tn atwo
match sanes. England, whowon
more Tests thanany other ddein
2018 with a 4.1 victory agninst
Workd No 1 lndea of homeand a30
#woup In Sri Lanks sufferod an
innings and 4% run defeat in the
first Test in Auckiand Though
the Thres Lions put the hosts
under prossure in the second
matchin Christcharchy the Kiwis
escaped withadraw courtesy an
exenplary lower.carder show

Now Zeakund's best monsent of
the year, and ooe of the finest in
thatroricket history, came whn
thoy conguaned thedesert witha
L1 victoryin the UAE over Paks
stan, whobad beenstommrolling
not-Asian Seams in thetr adogited
home for yoars. Aftera nodl-bit
ing. four-runwin in A bu Dhabid,
Now Zoaland lost the Dubai Test
bodore radlying to esnsege trism.
phant in the third Test, also in
AbuDbabd and clinch tho setdos

They continued thelrimpross
tverun agatnst Sri Lanka, taking
their consecutive series wins to
four—the best strwak tn thetr his-
fory. They beat Weast Indies late in
20170 begin the run

BATTINGREVELATION
Kane Willismson tsoneof thefla
6t batsmen of hils gensamtion, but
2018 saw other Kiwl batsmen
ralw their game 10 o now leval
Two names that stood out were
Honry Nichaolls and oponer Tom
Latharuw hifo Williarmson hitone
of the best bundreds of 2018 In
AbuDhald against Pakistan
W

LW T ———— LT | e———

« New Zealand skipper Kane Wilkamaon with the trophy after
the series win over Pakistan in Abu Dhabi.

Best Win/Loss ratlo In Tests In 2018

By

Twam Mo Won lost Drwm WALR
NowZwsled 7 I 1 2 20004
England H 8§ 4 1 YT ¥
Southafia M & & 0 91415
India " 7 7 0 LA

Pakistan 5 : ) ! o
Highest average in Tests in 2018

Among batsmen with $00 rmins o more!

Paver Team Mo Rum Avg 00/50)
Heytienas N2 7 & EEERD :;
Tmtem N 7 % I 0
KrwWilianwn 2 7 &) -m] biE )
Babar Azam Pk 8§ &N -Zm Vi
Virat bohil ne B 52 G 55

Best batting avg of teams in Tests in 2018
Taam M A

NZ's four series
Now Zealand 7 B 3488  winsinarow
e e n N 29.82 ::n Indhes '.:
Paistn 9 2946 poons o
Sif Larka 2 N 2839 Fakstaniaeay) 1
inda M - 812 S0 Lanka L

terminded sy rescue acts with
e bat, hils 145 ball 56 and the 253
ball 77 against Padastan standing
out. New Zealund also did wall
with the ball and now haveanall.
round attack cape tée of dismant-
ling any opposition o sy sur-
Eace. Whihe Southoe and Boultare
outstnding swing bowlers, Nell
Wager has bullt o reputstion for

e ubd Hder o satnrede arns o hasoesend af

short. pltched doltverios. In Ish
Sodhl Az Patel - the left.arm
spinner produced o Man-of-the
Match pecformance on debut
ngrinst Pakistan - and Willlam
Somerville, they have quality
spinners. Thoreturn of Mischell
Santner offers them o problamol
plenty

Things look bright for New

D i bated cvdndenad sardenie t bt G




'Women’s T20s going from
sedate to rampaging show

POWER PUFF GIRLS Hitting prowess
of Kaur and her ilk in T20s ramping up
scores, making games more entertaining

Ankit Kumar Singh

<o SPMEIETE B

MUMBAL T Nest-ever Infernae-
tonl TXmatch was awottien s
wame — between England nnd
New Zoaland at Brighton on
Augnst i, 2004

Mert's cracket saw their first
T8 sbx mvond s Juter whemn Aus-
tralia took on New Zealand st
Auckland — on February 17
2006, However, deaplte being a
trenudsetterin the shartest ver
shon of the gamw, wonyen crick-
eters fell well bobind thetr male
counderparts on poptilarts quo
tient

One reason that made men s
T20s hot property acrom the
ericket world wis the Increas
IR scortng rate in these games
Teams scored at o frenetie poce
with batsenen clearing the fence
atwill, Players like Chris Gayle,
Brendon MceCullum, Andee
Fussed] annd Glenn Maxwell took
power-hirtng to o new level as
scoring At over elght runs per
over Decaree a nora

1o contraat, wamen's orioket
Incked power-hitters and no
team was ahle to take Jts run
rate even over seven till two
years ago, Barring Australia
(5.60), England (857) and New
Zenlard (6.38). none of tye other
teams had o run rate above six
In WTH internationals tE 2056

Things have changed dra-
mstically In the lnst two years
With the emergence of o numiber
of power-hitters, bringing the

much-necded Intensity in
wumen's crichet

Stnee Januwry 1

rato han skyroe in

women's T20s with Australin
(805 and England (L2 scocing
ot overelght runs per over and
India (7.50) and New Zealand
(749 taking thebr sooring rate s
seven-and-half

India’s cane doserves spocial
mention here for they have
emerged as the ot mgrosed
teaan i torms of rus rate b cthis

period with o difference of 185
between thelr sarller run rate
and the souring In the past Twoe
years. This peried bas wit-
nessed nspurt in the rion rate of
all the teams with Wost Indies
(h.60) and South Afrioa (R 87) too
rampng it up

BIGTOTALS,
WHIHLWIND TONS
In the first 12 yearsof womnen's
T20Ix, only one toam posted a
totnl of abov'e 0 —South Africe
agnmst Netherlandsat Potchet
stroom en October 14, 2010 In
parison, this yearalone has
witnessed four totals of 30 phias
with England amasaing a recocd
2 S agalnat South Africa ina
tri-series match at Taunton on
June 3. The same day, New Zoa-
land alse stacked up 21671
apaingt South Africaal the same
venue, in the triceries opener

The number of players scor
ng centuries has alvo gone up
manifuld since January 017
Whilke only thive players - Mey
Lanning, Deandea Dottin and
Shunedee Alvida Fritz - regls
tered centuries tn women's
TH00s il Decemaber 2018 in the
last two yoars ns
MANY ne seven
cricketers have
gone past thiee
figures, The mast
recent hundred came
fromn Indian capeain Har-
maniproet Kaur, who plundered
A 53 tall 101 o sink New Zealand
18 the open bng Group B motch of
e oopotng Women's World T
in the West [ndies, Needless to
say. Harmanpreet has made a
spilagh s a power-hitter, which
sho also demenstrated with an
i 116-ball 171 to sink
Auatralia tn the H0-over World
Cup semi-final 1 Englaosd last
year

With every tenm possessing
1 Jowst o couple of powor-hitters
these days, these nunbers are
only golng to gel bhelter in
woenen s T2 s

-—

* The likes of Deandra
Dottin of West Indies, Meg
Lanning of Australia and
Harmanproot Kaw of
|ndha have helpad booat
scoring rates with thelr

hitting prowess.
GEYTY MY

SURGE IN T20
SCORING RATE

Runrates

B Overa

B oatien?
] 8 |

[T
ey

TH 31 D

ALY

2N i
-

10 the last tve years the avessge
1S Per Over iy men's T20 hes
gone up from 791 tn 4 38




Otatistics pointat India’s

middle-order mel

WOBBLY India have tried more than 25
combinations for No 4, 5slots in ODls

Ash  Kumar Singh

o M SN vt R o0

MUMERL Wich the 200 0DIWorld
Cup heess thiana yoar swny, there
tsstill noclarity who will bat for
Indis st No 4 and 5 i the quad-
renninl event in England

In the omgaing Asia Cup
which selectors nre ustng as an
opportuntry tosolve the middle
order pazzle. Dimesh Karthik
botted at No 4t the first two
matches while in the game
where No 5 was required
(agatnst Hong Kong). MS Dhant
e in

As the tournamem pro-
greess, (he team managsmeant 1
Hikaly to try Manish Pandey and
KL Rahul as wall for these post
tons Ambact Hayudu, = bo has
battod at No I so far in Virat
Koblt' sabasenice, w ll bevylng fur
one-of thosa alots

By the and of the Asta Cup.
India would want @ clear the
uncortadnty (hat has surrounded
the two cruckal Hmited-overs
Baiting positsonsfora long e
Post the 2015World Cup in Aus-
tralin, India hawe tried 11 hats.
men st No 4 nad 15 at Ro &
Among the top ndaw ODT teams,
caly Australia( Ll at Nofiand S
Lanka(11mNe 4, I5atNoS) have
used that many playsrs. Both
world champton s Avstralinand
SriLanka love stragglod in this
oo asevidenced by twtr ICC
raaking of 6 and § respactivaly

No | rankd Esgland have
played only five playsms at No4
andszxat Nob, which under fines
the stability they have achdoved
in the last thres years

The fact that India bave still
done well in ODis i this pariod
(No 210 10C rankingsits because
thtr fop e, sspectally Kohdt,
have done the bulk of the scor
g
In the 64 matchss India have
playedsince the 2015 Warld Cup
wand-Tinal boss, thedr Nos | 2and
Savorage M8, 4T R and 2.0
respoctivaly and share 3 canrs-

ries. In contrust the Nodand &
have sveraged 35 00 and 12 M

THE HOLDING JOB

Companing performances of
middle-order batsmen since

respectivaly withonly e oa o, 3016 Weeld Cap

e

Lack of rums from middle or-
dar batsmen can burt India In
Jmst yoour's Chinmptons Truphty
finaltn Kngland Pakiscan seakad
tho contest after removing the
first throe batsmee cheaply
Unicdl then. Indin had smjoyed a
dream run tn the tosrnamant
with thetop three sooring heay:
Uy

KEY TOPASTSUCCESS
When India won thelr second

forld Cupin 2011, msany motkch-
winuing knockscame from Nod
and i Thwy bad rotsted the spoes
among Virat Kobdl, Yuvra) Singh
and MS Dhont with Yusuf
Pathan and Gawtam Gambhir
also making a cou pleof apg=ar-
ancos

Apart from Dhont s memaorn
tio unbeaten 01 Ln the Aol
against Sa Lanka, Yovray scored
an equally tmportam 57 pot ot
Aagunst Australiaim the quarter-
finad at No &, Yuvra), whe was
adjudged player of (the tourns
ment, akso hata ton against West
Indden i the last group matchin
hudd Chennad whlo bating st
Nod. In the iowrnunent, India's

Nodand | averaged 50 12 and /s

{716 respectively ’
Even in the 005 Warld
Cup Asnkyn Rahaneand
Surosh Rudns as[ndia's
prvferred cholces at
Nodand § made &g
nificant contriby
tions. Collectively,
Nodand Saveraged 47

& NO OF PLATTE LISEDVCOMBINE D AVERVGE

and 45.6 rospectively At Nod AtNos
However Rahaoe and Ralna

o ot of contention for aregu- New Zuaskand

ar spot doe to dmcotssestonyt form England

Disond is still tn the reckoning 4

buthasstruggiedofiaoosasing. M Ao

over spocialist. Manish Pandey 0 Lanka

hasin t bewn abie 10 seal luts post
thon while KL Ratiul has never
loaked too nssared comingdown
thoorder

Bat ttme 18 runuing out for
Indsa to decide wha can take up
tho challunge. especially whon
sicapper Kohll falls choaply

Risglacen
Paketin
India
At




DEALING WITH UNKNOWN

* https://www.hindustantimes.com/other-sports/life-comes-full-circle-for-20 | 7-mrf-
challenge-winner-felipe-drugovich/story-DgoOZZLtYYht9IlYqBbmxM.html

* https://www.hindustantimes.com/other-sports/presley-martono-takes-pole-position-in-
mrf-challenge-season-finale/story-Xmys | xXVBMEeUB6WcnmT53L.html



https://www.hindustantimes.com/other-sports/life-comes-full-circle-for-2017-mrf-challenge-winner-felipe-drugovich/story-DgoOZZLtYYht9IIYqBbmxM.html
https://www.hindustantimes.com/other-sports/presley-martono-takes-pole-position-in-mrf-challenge-season-finale/story-Xmys1xVBMEeUB6WcnmT53L.html

FOR EXERCISE

* https://twitter.com/sachin_rt/status/1527496003565 129729

« Such a proud moment for all of us. Many congratulations to you @nikhat_Zareen
for winning Gold at the Women's World Boxing Championships.

« Sachin Tendulkar



https://twitter.com/sachin_rt/status/1527496003565129729
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Sport employs many millions of people around the globe, 1s played or
watched by most of the the world’s population, and, at the elite or
protessional level, has moved from being an amateur pastime to a
significant industry. The growth and protessionalization of sport has driven
changes in the consumption, production and management of sporting
events and organizations at all levels of sport. Countries with emerging
economies such as Brazil, hosts of the 2014 World Cup for football and the
2016 Olympic Games, increasingly see sport as a vehicle for driving
investment in infrastructure, for promoting their country to the world to
stimulate trade, tourism and investment, and for stimulating national pride
amongst their citizens.



TO BE CONTINUED

A unique feature of sport is the phenomenon of people developing irrational
passions for sporting teams, competitions, or athletes. Sport has a symbolic
significance in relation to performance outcomes, success and celebrating
achievement that does not occur in other areas of economic and social activity.

Sport managers must learn to harness these passions by appealing to people’s
desire to buy tickets for events, become a member of a club, donate time to help
run a voluntary association, or purchase sporting merchandise. They must also
learn to apply clear business logic and management techniques to the
maintenance of traditions and connections to the nostalgic aspects of sport
consumption and engagement.



SPORT MANAGEMENT

ENVIRONMENT

Globalization has been a major force in driving change in the ways sport is produced and consumed. The enhanced
integration of the world’s economies has enabled communication to occur between producers and consumers at
greater speed and variety, and sport has been one sector to reap the benefits. Consumers of elite sport events and
competitions such as the Olympic Games, World Cups for rugby, cricket and football, English Premier League
Football, the National Basketball Association (NBA), and Grand Slam tournaments for tennis and golf enjoy
unprecedented access through mainstream and social media. Aside from actually attending the events live at a
stadium or venue, fans can view these events through free-to-air and pay or cable television; listen to them on radio
and the internet; read about game analyses, their favorite players and teams through newspapers and magazines in
both print and digital editions; receive progress scores, commentary or vision on their mobile phones or tablets
through websites or social media platforms such as Twitter; and sign up for special deals and information through
online subscriptions using their email address or preferred social media platform. The global sport marketplace has
become very crowded and sport managers seeking to carve out a niche need to understand the global environment in
which they must operate.



TO BE CONTINUED

The management of sport organizations has undergone a relatively rapid period of
professionalization since the 1980s. The general expansion of the global sports industry and
commercialization of sport events and competitions, combined with the introduction of paid
staff into voluntary governance structures and the growing number of people who now earn a
living managing sport organizations or playing sport, has forced sport organizations and their
managers to become more professional. This 1s reflected in the increased number of university
sport management courses, the requirement to have business skills as well as industry specific
knowledge or expetience to be successful in sport management, the growth of professional and
academic associations devoted to sport management, and the variety of professionals and
specialists that sport managers must deal with in the course of their careers. Sport managers will
work with accountants, Sport management 7 lawyers, human resource managers, taxation
specialists, government policy advisors, project management personnel, architects, market

researchers and media specialists, not to mention sports agents, sports scientists, coaches,
officials and volunteers.



THREE SECTORS OF SPORT

The first is the state or public sector, which includes national, state/provincial, regional and local governments, and specialist agencies that develop
sport policy, provide funding to other sectors, and support specialist roles such as elite athlete development or drug control.

The second is the nonprofit or voluntary sector, made up of community-based clubs, governing associations and international sport organizations
that provide competition and participation opportunities, regulate and manage sporting codes, and organize major championship events.

The third sector is professional or commercial sport organizations, comprising professional leagues and their member teams, as well as allied
organizations such as sporting apparel and equipment manufacturers, media companies, major stadium operators and event managers.



TO BE CONTINUED

These three sectors do not operate in isolation, and in many cases, there is significant overlap. For example,
the state is intimately involved in providing funding to nonprofit sport organizations for sport development
and elite athlete programs, and in return nonprofit sport organizations provide the general community with
sporting opportunities and as well as developing athletes, coaches, officials and administrators to sustain
sporting participation.

The state 1s also involved in commercial sport, supporting the building of major stadiums and other sporting
venues to provide spaces for professional sport to be played, providing a regulatory and legal framework for
professional sport to take place and supporting manufacturing and event organizations to do business.

The nonprofit sport sector supports professional sport by providing playing talent for leagues, as well as
developing the coaches, officials and administrators to facilitate elite competitions. Indeed, in some cases the
sport league itself will consist of member teams which are technically nonprofit entities, even though they
support a pool of professional 8 The sport management environment managers and players. In return, the
professional sport sector markets sport for spectators and participants and in some cases provides substantial
funds from TV broadcast rights revenue.



THE END

Ms. Priyanka Singh
Assistant Professor

Tecnia Institute of Advanced Studies
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Indian Super

League

The Indian Super League (ISL) is a
professional football league, which is one of
two co-existing highest level in Indian football

system.

The league currently comprises 11 clubs. Each
season of the tournament generally runs from

November to March.

The league began in October 2014 with eight

teams.



Pro Kabaddi

League

The Pro Kabaddi League's inception was
influenced by the popularity of the kabaddi
tournament at the 2006 Asian Games. The
format of the competition was influenced by
the Indian Premier League. The Pro Kabaddi
League uses a franchise-based model and its
first season was held in 2014 with eight

teams.



Hockey India

League

Hockey India League (HIL), known as the Coal
India Hockey India League is a professional
field hockey league in India. The league is
organized by Hockey India, the governing

body for the sport in India.

HIL consists of six teams, with the regular
season lasting two months from January to
February, with each team playing 10 games.
The top four teams at the end of the season
move into the play-offs, where the
championship game decides the Hockey India

League winner.



Indian
Premier

League

Indian Premier League, IPL is the most
watched Cricket league in the world. It is a
tournament where renowned international
cricketers come together on one stage &
budding Indian players are groomed under
their guidance. IPL is where Talent Meets

Opportunity.



Sports Personalities
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Sports Personalities and Media

» For Image building

* For Information sharing

« For awareness

* To present own viewpoint
* To Address public

 For crises management

« For gaining attention

» To became well known

» To get recognition




Qualities that describe sports people

» Sportsmen or women need to have certain core qualities to be at
the top of their field .In this Spoken English Lesson we will
discuss about these qualities and learn some useful English
phrases and English vocabulary that you could use in your

English conversation while speaking English about sports
people.

ay -



Qualities Includes

* Motivate the target audience

* Encourage the youth to follow their passion
* Having a concentrated attention\

A strong desire to win

* A Code of conduct or behavior a sports person must follow

ay -



Qualities Includes

* The quality of being committed to a game or practice.
* A go-getter attitude or an attitude to achieve something bigger.

 The desire to beat or win.

ay -



Sports Personalities
and Media
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Sports Personalities and Media

» For Image building

* For Information sharing

« For awareness

* To present own viewpoint
* To Address public

 For crises management

« For gaining attention

» To became well known

» To get recognition




Qualities that describe sports people

» Sportsmen or women need to have certain core qualities to be at
the top of their field .In this Spoken English Lesson we will
discuss about these qualities and learn some useful English
phrases and English vocabulary that you could use in your

English conversation while speaking English about sports
people.

ay -



Qualities Includes

* Motivate the target audience

* Encourage the youth to follow their passion
* Having a concentrated attention\

A strong desire to win

* A Code of conduct or behavior a sports person must follow

ay -



Qualities Includes

* The quality of being committed to a game or practice.
* A go-getter attitude or an attitude to achieve something bigger.

 The desire to beat or win.

ay -
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Course Time Table

TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

ACADEMIC SESSION 2022-23

TIAS/AC/2022-23/11

LECTURE PLAN

BA(JMC)(Div-A) I SEMESTER (2-Shift)

COURSE CODE: BA(JMC) 102 PAPER NAME: Print Journalism i T(fP CREDIT INT. MAFOKS EXT. M";‘;KS
PROGRAMME OUTCOME

COURSE OUTCOME

COURSE OBJECTIVE

PRE-REQUISITES FOR THE COURSE

Knowledge of Communication Theories and ModelsWriting SkillsRigorous Newspaper readingUpdated Current EventsPresentation SkillsNose for News

METHOD OF TEACHING

Lectures using ICT Tools (Audio/Visual Presentation, Power-point Presentation, Recorded Lectures)Discussions, Case StudiesTopic-wise InteractionDiscussion on breaking News and contemporary issuesDebate ActivityQuiz

COURSE OUTCOME

METHOD OF ASSESSMENT (As Per G. G. S. I. P. University , New Delhi)

Sr.No. CRITERIA Marks
1 Class Test - I
b Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)
SESSIONAL PROBLEM PARTICIPATIVE(EXPERIMENTAL ICT CLASS ADDITIONAL/MODE OF Date No. of
* sk
L.NO.UNITTOPIC oUTCOME [JOLVING LEARNING LEARNING PEDAGOGY|36015  [MATERIAL|MATERIAL |ASSESSMENT]|(Implementation)|Students| < c7¢"CeS)
METHODOLOGY
Should will
Evolution and able to ONLINE
L1 |1 Growth of Print understand the [LECTURE Lectures TUTOIRAL Assignment
Journalism in India  [background of
print media
understand the
g);légilils:l :Roles and P(?Siflil(i)sft role ONLINE
L2 |1 o ) DISCUSSION Lectures TUTOIRAL Assignment
Responsibilities of a |and
Journalist/ Reporter [responsbiltities
Student will
memorize the
Journalism as a GROUP .
L3 |1 Fourth Estate Packgr(?und of DISCUSSION Lectures PPT Assignment
journalism and
fourth estate

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=5&sem=2&shift=2&papercode=BA(JMC) 102
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Course Time Table

L.4

Citizen Journalism,
Penny Press-1

understand the
meaning of
citizen
journalism and
penny press

GROUP
DISCUSSION

Lectures

PPT

Assignment

L.5

Citizen Journalism,
Penny Press-2

understand the
meaning of
citizen
journalism and
penny press

GROUP
DISCUSSION

Lectures

ONLINE
TUTOIRAL

Assignment

L.6

Yellow Journalism

learn about the
concept of
yellow
journalism

DISCUSSION

Lectures

PPT

Assignment

L.7

News: Meaning,
Definition and Nature

Student will
learn to create
the news

GROUP
DISCUSSION

Lectures

PPT

Assignment

L.8

Elements of News -1

Student will
practice to
write news for
print media

TUTORIAL

DEBATE

Lectures

PPT

Assignment

L.9

Elements of News -2

Student will
practice to
write news for
print media

TUTORIAL

DEBATE

Lectures

PPT

Assignment

<22-Mar-2023>

62

L.10

News Values-1

Student will
practice to
write news for
print media

TUTORIAL

DEBATE

Lectures

PPT

Assignment

<23-Mar-2023>

62

L.11

News Values-2

Student will
practice to
write news for
print media

TUTORIAL

DEBATE

Lectures

PPT

Assignment

<27-Mar-2023>

62

L.12

Types of News: Hard
and Soft-1

Student will
compare the
different types
of news

LECTURE

Lectures

PPT

Assignment

<01-May-2023>

62

L.13

Types of News: Hard
and Soft-2

Student will
compare the
different types
of news

LECTURE

Tutorials

ONLINE
TUTOIRAL

Assignment

<29-Mar-2023>

62

L.14

Difference between
News, Features,
Articles and
Backgrounders-1

Student will
distinguish
about the
news, features
, articles and
backgrounders
in newspaper

DEMO

Lectures

PPT

Assignment

<29-Mar-2023>

62

L.15

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=5&sem=2&shift=2&papercode=BA(JMC) 102

Difference between
News, Features,
Articles and
Backgrounders-2

Student will
distinguish
about the
news, features
, articles and

DISCUSSION

Lectures

PPT

Assignment

<27-Apr-2023>

62

2/8
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backgrounders
in newspaper

Course Time Table

News Sources:
Attribution and its

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=5&sem=2&shift=2&papercode=BA(JMC) 102

types, Credibility and|/¢2™ the types ONLINE
L.16 ypes, - Y AN of attributes in [DEMO Lectures  |[TUTOIRAL Assignment  |<3-May-23> 62
Quotations, By Line,
Credit Line and fiews sources
Embargo
News Sources:
Attribution and its
types, Credibility and |2 the types
L.17 ypes, b . of attributes in [ DEMO Lectures PPT Assignment <3-May-23> 62
Quotations, By Line,
Credit Line and news sources
Embargo
learn how to
L.18 Revision of I unit use shorthand Lectures PPT Assignment <30-Mar-2023> |62
assignment
News Reporting: learn how to
L.19 Reporting for Various|use comma SIMULATION DISCUSSION Lectures PPT Assignment <03-Apr-2023> |62
EXERCISE
Beats opeartors
undersatnd
News Reporting: how to use
L.20 Reporting for Various|control SIMULATION DISCUSSION Lectures PPT Assignment <26-Apr-2023> |62
. EXERCISE
Beats structures in
programs.
undersatnd
News Reporting: how to use
L.21 Reporting for Various|control SIMULATION DISCUSSION Lectures PPT Assignment <05-Apr-2023> |62
. EXERCISE
Beats structures in
programs.
Should be able
Types of News to write the ONLINE
L.22 L L LECTURE Lectures TUTOIRAL Assignment <05-Apr-2023> |62
Reports: Objective  [objective of
news
learn how to
Types of News use
L.23 Reports: investigative [DEMO Lectures PPT Assignment <26-Apr-2023> (62
Investigative reporting in
field
learn how to
Types of News use
L.24 Reports:Interpretative|investigative |DEMO Lectures PPT Assignment <06-Apr-2023> |62
reporting in
field
learn how to
Reporting for write report
L.25 Newspapers, for newspaper, FIELD VISIT Lectures  |PPT Assignment  [<10-Apr-2023> |62
Magazines and News [magazine and
Agencies-1 news agencies
L.26 Reporting for learn how to FIELD VISIT Lectures PPT Assignment <12-Apr-2023> |62
Newspapers, write report
Magazines and News [for newspaper,
Agencies-2 magazine and

3/8
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news agencies

Course Time Table

Structure and Style of]

compare the
structure and
style of news

L.27 News Writing-1 writing for LECTURE Lectures PPT Assignment <12-Apr-2023> |62
different
organization
compare the
structure and
L.28 Structure .a.nd Style of sty'l ¢ of news LECTURE Lectures PPT Assignment <13-Apr-2023> (62
News Writing-2 writing for
different
organization
learn how to
write the
L.29 Types of Headlines |different types [ DEMO Lectures PPT Assignment <17-Apr-2023> |62
of headlines
for newspaper
learn how to
write the
L.30 Types of Headlines |different types [ DEMO Lectures PPT Assignment <19-Apr-2023> |62
of headlines
for newspaper
leaner will
Leads and Body, able to GROUP
L.31 Guidelines for compare the DISCUSSION Lectures PPT Assignment <19-Apr-2023> |62
Headline Writing different leads
for newspaper
leaner will
Leads and Body, able to GROUP
L.32 Guidelines for compare the DISCUSSION Lectures PPT Assignment <20-Apr-2023> |62
Headline Writing different leads
for newspaper
Through field
Set up and functions |visit leaner
L33 of a City Reporting |will able to FIELD VISIT ~ |Lectures  |[PPT Assignment  |[<24-Apr-2023> |62
Room in a Daily and (learn the
a Bureau structure of
newsroom
. understand the
Functions and work profile of
L.34 Responsibilities of a . FIELD VISIT Lectures PPT Assignment <24-May-2023> |62
News Editor news editor in
newspaper
understand the
Functions and work profile of
L.35 Responsibilities of  [sub-news FIELD VISIT Lectures PPT Assignment <24-May-2023> |62
Sub-Editor editor in
newspaper
understand the
Functions and work profile of
L.36 Responsibilities of  |chief sub FIELD VISIT Lectures PPT Assignment <01-Mar-2023> |62
Chief Sub-Editor editor in
newspaper

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=5&sem=2&shift=2&papercode=BA(JMC) 102
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Course Time Table

L.37

Editorial Writing and
its Importance

learn how to
write editorial
content for
newspaper

DISCUSSION

Lectures

PPT

Assignment

<01-Mar-2023>

62

L.38

Types of Editorial
‘Writing

learn how to
write editorial
content for
newspaper

DEMO

Lectures

PPT

Assignment

<04-May-2023>

62

L.39

Letter to the Editor

understand to
write the letter
for editor

LECTURE

Lectures

PPT

Assignment

<15-May-2023>

62

L .40

Book Review

learn how to
write the book
review

DISCUSSION

Lectures

PPT

Assignment

<17-May-2023>

62

L.41

Book Review

learn how to
write the book
review

LECTURE

Lectures

PPT

Assignment

<17-May-2023>

62

L.42

Style sheet:
Definition, : Purpose
and Relevance

understand the
purpose and
importance of
style sheet

DEMO

Lectures

PPT

Assignment

<18-May-2023>

62

L.43

Style sheet:
Definition, : Purpose
and Relevance

understand the
purpose and
importance of
style sheet

DEMO

Lectures

PPT

Assignment

<22-May-2023>

62

L44

Revision of III unit

Through the
assignment
leaner will
analysis the
structure and
functions of
newsroom

LECTURE

Lectures

PPT

Assignment

<29-May-23>

L.45

Editing: Definition,
Objectives

leaner will

able to identify
the objetive of
editing in print

LECTURE

Lectures

PPT

Assignment

L .46

Editing Principles

understand the
basic
principles of
editing

DISCUSSION

Lectures

PPT

Assignment

L.47

Editing Principles

understand the
basic
principles of
editing

DISCUSSION

Lectures

PPT

Assignment

L.48

Editing Symbols

Understand
the symbols of
editing for
newspaper

DEMO

Tutorials

PPT

Assignment

L.49

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=5&sem=2&shift=2&papercode=BA(JMC) 102

Proofreading
Symbols

learner will
understand the
symbols of

LECTURE

Lectures

PPT

Assignment
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proofreading
of newspaper
Student will
create the
L.50 Advent of Electronic different work \; b ojpp Lectures  |PPT Assignment
Editing through using
the editing
software
learn to
compare the
L.51 Copy Editing for copy editing DEMO Lectures PPT Assignment
Newspapers, for newspaper,
magazine and
journals
learn to
Copy Editing for (C;gmp :fieiége
L.52 Magazines and f Py £ IpEMO Lectures PPT Assignment
or newspaper,
Journals .
magazine and
journals
learn to
Copy Editing for zgmpzzei t;ﬁe
L.53 Magazines and Py £ IDEMO Lectures Assignment
for newspaper,
Journals .
magazine and
journals
learn
Use of Graphics, illustrating the
L.54 Cartoons and Info cartoons, DEMO Lectures PPT Assignment
graphics in Print-1  |graphics for
print
learn
Use of Graphics, illustrating the
L.55 Cartoons and Info cartoons, DEMO Lectures PPT Assignment
graphics in Print-2  |graphics for
print
Photo Caption and  |understand the
56 Cutline: Definition, - |concept of DISCUSSION Lectures  |PPT Assignment
Relevance and photo caption
Guidelines-1 and guidelines
Photo Caption and  |understand the
L.57 Cutline: Definition, - |concept of DISCUSSION Lectures  |[PPT
Relevance and photo caption
Guidelines-2 and guidelines
Design and Layout iﬁfﬁrﬁ?ﬁﬁﬁg
L.58 for Newspaper, 1 DEMO Lectures PPT
ayout of
Journal-1
newspaper
Design and Layout iﬁf;rzﬁxgg
L.59 for Newspaper, 1 DEMO Lectures PPT
ayout of
Journal-2
newspaper
L.60 Revision of IV unit  [Students will [LECTURE Lectures PPT
be able to
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clear all
doubts
regarding the
topics

TEXT BOOKS

REFERENCE BOOKS
1. Ahuja, B. N. (1996), "History of Indian Press: Growth of Newspapers in India. Delhi", S.S. Chhabra for Surjeet Publications, 1 Ed., 2012.

BOOK BANK

1. Aggarwal, V. B., & Gupta, V. S., " . Handbook of Journalism and Mass Communication", Concept Publications., 2 Ed., 2011.
2. Boston, MA: Allyn& Bacon, "News: Reporting and Writing", MA: Allyn& Bacon, 1 Ed., 2010.

PROFESSIONAL JOURNAL

REF. BOOKS
1. Natarajan, J., "Publications Division, Ministry of Information and Broadcasting.", Ministry of Information and Broadcasting, 1 Ed., 2006.

ELECTRONIC DATABASE

COMPUTER SOFTWARE

Ph.D THESIS

MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial
Tour/Educational cum industrial Tour etc.

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=5&sem=2&shift=2&papercode=BA(JMC) 102 /8
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**Tecnia TV/Web links/PPT/NPTEL/MOOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case Study/Text
Book/Reference Book

Note: Every new class should start with quick recap and solving the problem, if any of previous class.
The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By
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TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE
TIAS/AC/2022-23/11

ACADEMIC SESSION 2022-23
LECTURE PLAN

BA(JMC)(Div-A) II SEMESTER (2-Shift)
COURSE CODE: BA(JMC) 104 IPAPER NAME: Media Laws and Ethics

T/P CREDIT [INT. MARKS EXT. MARKS
0 4 10 75

Ll

PROGRAMME OUTCOME
Shall acquire fundamental knowledge of Journalism Mass Communication and related study area.
Shall acquire the knowledge related to media and its impact

Shall be competent enough to undertake professional job as per demands and requirements of M E Industry.

Shall empower themselves by communication, professional and life skills.
Shall be able to enhance the ability of leadership
Shall become socially responsible citizen with global vision.

Shall be equipped with ICTs competencies including digital literacy.

Shall become ethically committed media professionals and entrepreneurs adhering to the human values, the Indian culture and the Global culture

Shall have an understanding of acquiring knowledge throughout life.

Shall acquire the primary research skills; understand the importance of innovation, entrepreneurship and incubation

Shall acquire the understanding of importance of cooperation and teamwork.

Shall acquire the skills and competencies for lifelong learning and growing.

COURSE OUTCOME

Learners would be acclimated with the Legal terminology and Indian constitution along with freedom of press.
Learners would be acquainted with the structure and functioning of Press Commission and Press Council of India

Learners would be acquainted with Media acts and Laws to put into practice in professional field

Learners would be able to explain how media laws and ethics empower media practitioners to perform their duties with commitments
Learners would be acquainted with the structure and functioning of different Regulatory Bodies related to Media
COURSE OBJECTIVE

PRE-REQUISITES FOR THE COURSE

The Learner should come prepared with the topic that has been already covered so that they may link the next topic with the last topic in order to grasp the subject in totality. On completion of this course, the student should be able
to define Freedom of Press as per Article 19(1) (a) of the Indian Constitution. Explain reasonable restrictions on freedom of the press and describe the need importance of the Press Council of India, utilise knowledge gained in
coverage of judicial proceedings, Parliament and State Legislature.

METHOD OF TEACHING
Lectures, Assignments, Case Studies, CCM Reviews, Brainstorming sessions, Jam sessions, Debates and discussions, Powerpoint Presentations, Social media learning, Field Visits, Quizzes, Case Studies

COURSE OUTCOME

METHOD OF ASSESSMENT (As Per G. G. S. 1. P. University , New Delhi)

Sr.No. CRITERIA Marks
1 Class Test - 1

erp.tecnia.in/viewlectureplan.asp?facultyabr=SHU&course=5&sem=2&shift=2&papercode=BA(JMC) 104 1/9
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b Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)
SESSIONAL [FROBLEM PARTICIPATIVE|[EXPERIMENTAL) ICT CLASS  |ADDITIONALMODE OF  |Date No. of -
L.NO.UNITITOPIC oUTCOME [SOLVING LEARNING  |LEARNING PEDAGOGYl100Ls  |MATERIAL|MATERIAL |ASSESSMENT|(Implementation)|Students|{(Ref€rences)
METHODOLOGY
Should be able
to understand
Introduction the Lecture with Video .
L1 About Subject background of Discussion Lectures lecture Assignment I +\<2-May-23> 62
Media Laws
and Ethics
Legal Identify .
L2 |1 |Terminology: [ undamental Lecture with Lectures  |[PPT Assignment 1 [<09-Mar-2023> (62
Bills and Acts Leggl Terms Discussion
use in Media
Will be
Ordinance, familiar with .
L3 |1 Regulations, the s Lecture V.mh . Lectures PPT Assignment 1 [<10-Mar-2023> (62
Statute. Code constitutional Group Discussion
’ terms used in
the media.
Will be
Norms, familiar with
Conventions, the Lecture with Video
L4 |1 Affidavit, Accused|constitutional Group Discussion Lectures lecture QUIZ <14-Mar-2023> 62
terms used in
the media.
Will be
Acquittal, Bail, fﬁ:ﬂhar . Lecture with
LS5 |l Conviction, . - . Lectures PPT Viva <16-Mar-2023> |62
Defendant constitutional Discussion
terms used in
the media.
Evidence, .
Plaintiff, Recognise .
L6 |1 Prosecution, various Media Lecture Ymh . Lectures PPT Class Test <16-Mar-2023> (62
Prima Facie, Sub- Law Related Group Discussion
Judice Terms
Define the
essential
Press Laws Before|features of Lecture with
L7 |1 and After media laws of Debate Lectures Assignment 1 [<17-Mar-2023> (62
Independence India
(Historical
perspective)
Define the
essential
Press Laws Before|features of Lecture with
L8 |1 and After media laws of Debate Lectures Assignment 1 |<21-Mar-2023> |62
Independence India
(Historical
perspective)
erp.tecnia.in/viewlectureplan.asp?facultyabr=SHU&course=5&sem=2&shift=2&papercode=BA(JMC) 104 2/9
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L9 I [BilltoAct Ei:lil;;flymn LDf:;‘l‘lril‘g’:h Lectures QuUIZ <23-Mar-2023> |62
Debate the role Lecture with
L.10 |1 Bill to Act of media in . . Lectures PPT Class Test <23-Mar-2023> |62
. Discussion
Lokpal Bill
Debate the role .
L.11 |1 (Case Study of of media in Le.cture .Wlth Lectures PPT Class Test <24-Mar-2023> |62
Lokpal . Discussion
Lokpal Bill
Evaluate the
Freedom of relevance to
Speech and society of Lecture with
L1211 EEpression:Article Freedgm of Discussion Lectures PPT QuIZ <28-Mar-2023> 162
19(1) (a) Information
law
Evaluate the
Freedom of relevance to
Speech and society of Lecture with
L1311 Ezpression:Article Freed(};m of Discussion Lectures PPT QUIZ <30-Mar-2023> 162
19(1) (a) Information
law
Reasonable .
L.14 |1 Restrictions Intgrpret Case Study with Lectures Assignment 1 |<31-Mar-2023> |62
. Article 19 -2 |[QUIZ
Article 19 (2)
Reasonable Interpret Case Study With
L.15 |1 Restrictions Article 192 |QUIZ Lectures Assignment 1 [<04-Apr-2023> (62
Article 19 (2)
Define the
fundamental
rights enjoyed
. .. |by the citizens |q. . .
L16 |1 ﬁev's“’“ of Unit | & India the | mulation Exercise Lectures Class Test  |<06-Apr-2023> |62
fundamental
principles of
mass media
law
L.17 |2 First PI.'CS.S Simulation Exercise Lectures Viva <06-Apr-2023> |62
Commissions
Lig [p [Second Press Simulation Exercise Lectures Viva <07-Apr-2023> |62
Commissions
Critically
analyse how
L19 b Pre§s Council of Pres§ Council |Simulation Exercise Lectures Viva <11-Apr-2023> |62
India can interfere
with freedom
of the press
Critically
analyse how
2o [p  |Press Councilof - Press Council Discussion Lectures ClassTest  |<I3-Apr-2023> |62
India can interfere
with freedom
of the press
L21 |2 Chanda 'Will be Lecture with Lectures PPT Class Test <13-Apr-2023> |62
Committee familiar with Discussion
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the Media
Reform
Committees

Course Time Table

Demonstrate a
basic

on Press and
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L.22 PC. JO.Shl understanding Lc.:cture .Wlth Lectures PPT Class Test <28-Apr-2023> |62
Committee . Discussion
P.C.Joshi
Committee
Demonstrate
Sengupta an . Lecture with
L.23 . understanding - . Lectures Debate Debate <18-Apr-2023> |62
Committee Discussion
of Sengupta
Committee
The State:
Sedition- Case Study on .
L.24 incitement to Und.e.r stand the Sedition Case in Le.?tur‘e‘ .Wlth Lectures PPT Class Test <20-Apr-2023> (62
violence (section Sedition-124A India Discussion
124A 1PC)
Leg{slature: Analysing
Parliamentary .
Privileges - various
L.25 Article 361A semantics Group Discussion Lectures Class Test <20-Apr-2023> |62
Article 105 ’ associated with
(Parliament) media
. Differentiate
Parliamentary
Privileges Article between the
L26 194 (State Article 361A, |QUIZ with Lectures Assignment  |<21-Apr-2023> |62
Legislation) Article 105 particular Articles
a2 Jand Article
udiciary 194
Identify the
implications of
L27 Contempt of - media law Education Visit Lect Assignment  |<25-Apr-2023> |62
. Court 1971 relating to ucation Visi ectures ssignmen -Apr- >
contempt of
court
Identify the
implications of
L28 Contemptof  media law Education Visit  |Lect Assi ¢ |<27-Apr-2023> |62
. Court 1971 relating to ucation Visi ectures ssignmen -Apr-
contempt of
court
Demonstrate
an
Revision of Unit understan.dmg . -
L.29 2 of the various Education Visit Lectures Class Test <27-Apr-2023> |62
) Committee and
Media Reform
Bodies.
L.30 Press Registration [Demonstrate Education Visit Lectures PPT by <16-May-23> 62
of Books Act an students
1867 and 1955 understanding
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Registration
act
Demonstrate
. . |an
Press Registration understandin
L.31 of Books Act J Education Visit Lectures Class Test <18-May-23> 62
on Press and
1867 and 1955 Reoi .
egistration
act
L32 Copyright Act  [Explain Discussion Lectures Viva <18-May-23> |62
1957 copyright act
L33 Copyright Act |Explain Discussion Lectures Viva <25-May-23> |62
1957 copyright act
Recognise the
. provision
'Working . .
L.34 Journalists Act Prov1d§d o the Lc?cture .Wlth Lectures PPT Class Test <25-May-23> 62
journalist Discussion
1955 .
under working
journalist act
Recognize the
. provision
'Working . .
L.35 Journalists Act mede.d to the Discussion Lectures Spegch on this <23-May-2023> |62
journalist Topic
1955 .
under working
journalist act
Identify
various Young
Young Persons  [Persons
Harmful Harmful . .
L.36 Publications Act  [Publication Discussion Lectures Class Test <26-May-2023> |62
1956 Act 1956 of
India and the
world
. [Identify
L.37 Parasar Bharati Parasar Bharti Discussion Lectures Class Test <8-Jun-23> 62
Act 1990
Acts
i " h Understand the Lect ith
L.38 tnematograp Cinematograph ccture wi Lectures <8-Jun-23> 62
Act 1952 Discussion
Act 1952
i " h Understand the Lect ith
L.39 1neMAOETAP | inematograph ccture wi Lectures <9-Jun-23> 62
Act 1952 Discussion
Act 1952
Official Secrets  |Understand the Lecture with .
L.40 Act 1923 OSA Discussion Lectures Assignment <13-Jun-2023> |62
Official Secrets  |Understand the Lecture with .
L.41 Act 1923 OSA Discussion Lectures Assignment <15-Jun-23> 62
Critically
analyse
Right to different
Information Act  [ethical issues Lecture with .
L.42 2005 (Case related to Discussion Lectures Viva <19-May-23> 62
studies) media in India
with case
studies

erp.tecnia.in/viewlectureplan.asp?facultyabr=SHU&course=5&sem=2&shift=2&papercode=BA(JMC) 104
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L.43

Defamation, Libel
Slander (Case
studies)

Explain
defamation
law and its
types,
Critically
analyse
different
ethical issues
related to
media in India
with case
studies

Discussion

Field Play

Lectures

Case
Presentation
on White
Board

Class Test

<15-Jun-23>

62

L44

Defamation, Libel
Slander (Case
studies)

Explain
defamation
law and its
types,
Critically
analyse
different
ethical issues
related to
media in India
with case
studies

Discussion

Field Play

Lectures

Case
Presentation
on White
Board

Class Test

L.45

Revision of Unit
-3

Recognise
various Media
Related Acts
and Bodies

Lectures

Blogs

Class Test

L.46

Defining Media
Ethics

Debate on case
studies on
Media Ethical
Issues

Discussion

Lectures

PPT

Impromptu
speech

L.47

Social
Responsibility of
Press

Demonstrate
an
understanding
of the nature of]
ethics and
morality in
journalism

Discussion

Lectures

Impromptu
speech

L.48

Social
Responsibility of
Press

Demonstrate
an
understanding
of the nature of]
ethics and
morality in
journalism

Discussion

Lectures

Impromptu
speech

L.49

Legal Rights and
Responsibilities of
Journalists

Lecture with
Discussion

Lectures

Pdf

Class Test-2

L.50

Legal Rights and
Responsibilities of
Journalists

Present cases
of various
citizen
journalists

Lecture with
Discussion

erp.tecnia.in/viewlectureplan.asp?facultyabr=SHU&course=5&sem=2&shift=2&papercode=BA(JMC) 104

Lectures

Pdf

Class Test-2
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picked from
across media

Course Time Table

Explain
current legal

across media

L.51 que of EthICS: issues Lepture .Wlth Lectures Coral Draw Class Test-2
Editors Guild . . Discussion
impacting
journalists
Demonstrate
Press Council of [+
L.52 ress Lounctl 0 understanding Discussion Lectures Viva
India .
of the various
body of PCI
Understand
L.53 AIR Doordarshan JAIR Field Visit of AIR Lectures  |Pdf Viva
Code Doordarshan
Code
Understand
AIR Doordarshan [AIR . .
L.54 Code Doordarshan Presentation Lectures PPT Assignment 2
Code
Regulatory
L.55 Framework: TRAI ITJlg(rIrstand Presentation Lectures Assignment 2
Regulatory
L.56 Framework: TRAI ITJETIrStand Presentation Lectures Assignment 2
gg(r)i(ei;?Stlﬂg Understand
L.57 c . Functioning of Presentation Lectures Class Test-3
omplaints BCCC
Council (BCCC)
News .
Broadcasters Anajllysull\;g
L.58 Association various New Presentation Lectures Class Test-3
. |Media Bodies
(NBA) and their . .
L with media
functioning
Recognise
various Media
Related Bodies
Revisi £ Unit and Present
L.59 4eV151°“ OrEMt leases of Discussion Lectures PPT Class Test-3  |<20-Jun-2023> (62
i various citizen
journalists
picked from

TEXT BOOKS

1. S K Aggarwal, "Media Credibility", Mittal Publications, 1 Ed., 1989.

2. D D Basu, "Introduction to the Constitution of India", Prentice Hall, 1 Ed., 1960.
3. Kedar Ghosh, "Freedom or Fraud of the Press", Calcutta: Rupa & Co., 1 Ed., 1973.
4. D N Mankekar, "The Press under Pressure", New Delhi: Indian Book, 1 Ed., 1973.
5. Venkat Iyer, "Mass Media Laws and Regulations in India", India Research Press, 1 Ed., 2000.
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REFERENCE BOOKS

1. Michael D. Murray and Roy L. Moore,, "Media Law and Ethics", Routledge, 5 Ed., 2017.

2. Nhamo A. Mhiripiri, Tendai Chari, "Media Law, Ethics, and Policy in the Digital Age", IGI Global,, 1 Ed., 2017.

3. Ignacio Bel Mallen, Loreto Corredoira, Rodrigo Cetina Presuel, "The Handbook of Communication Rights, Law, and Ethics", Wiley, 1 Ed., 2021.
4.C S Raydu & S B Nageshwar Rao, "Mass Media Laws and Regulations", Himalaya Publication House, 1 Ed., 2019.

BOOK BANK

1. Michael D. Murray and Roy L. Moore,, "Media Law and Ethics", Routledge, 2 Ed., 2017.

PROFESSIONAL JOURNAL

1. Dr Geetali Tilak , "The Study and Importance of Media Ethics ", International Journal of Disaster Recovery and Business Continuity , 11 Vol., 1 (M), 2020.

REF. BOOKS

1. K M Shrivastava, "Media Ethics: Veda to Gandhi & beyond", New Delhi: Publications Division, Ministry of Information and Broadcasting, Government of India, 1 Ed., 2005.
2. P G Thakurta, "Media Ethics: Truth, Fairness, and Objectivity", New Delhi: Oxford University Press., 1 Ed., 2011.
3. K S Venkateswaran, "Mass Media Laws and Regulations in India", Singapore: Asian Mass Communication Research and Information Centre, 1 Ed., 1993.

ELECTRONIC DATABASE

COMPUTER SOFTWARE

Ph.D THESIS

MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial

Tour/Educational cum industrial Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case

Study/Text Book/Reference Book
erp.tecnia.in/viewlectureplan.asp?facultyabr=SHU&course=5&sem=2&shift=2&papercode=BA(JMC) 104
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Note: Every new class should start with quick recap and solving the problem, if any of previous class.
The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By
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TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

ACADEMIC SESSION 2022-23

TIAS/AC/2022-23/11

cameras

the types of camera

discussion

LECTURE PLAN
BA(JMC)(Div-A) I SEMESTER (1-Shift)
. L T/P CREDIT [INT. MARKS IEXT. MARKS
COURSE CODE: BA(JMC) 106 IPAPER NAME: Still Photography 3 0 3 10 75
PROGRAMME OUTCOME
COURSE OUTCOME
COURSE OBJECTIVE
PRE-REQUISITES FOR THE COURSE
Different types of cameras with lens, lights and photo editing software
METHOD OF TEACHING
practical demonstration with discussion
COURSE OUTCOME
METHOD OF ASSESSMENT (As Per G. G. S. 1. P. University , New Delhi)
Sr.No. CRITERIA Marks
1 Class Test - |
b Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)
SESSIONAL PROBLEM PARTICIPATIVE([EXPERIMENTAL) ICT CLASS ADDITIONALMODE OF Date No. of
. %
L.NO.UNIT|TOPIC OUTCOME SOLVING LEARNING LEARNING PEDAGOGY |11 SIMATERIALMATERIAL |ASSESSMENT |(Implementation)|Students| ¢ ¢""¢eS)
METHODOLOGY
. Students would be
Introduction able to know the gist |Discussion of
L.1 1 of the Course ° £ Lectures discussion
of the course Still course
Photography
Types of Student would be
L2 |2 Photography: able to understand Lecture.along.wnh Lectures discussion
; the concept of group discussion
Portrait
photography
Brief History To remember the .
of . . Lecture along with
L3 |1 Photograph history Evolution of roup discussion Lectures
Eraphy, photography group
T ¢ Students would be Lecture using ICT
L4 |1 ypes o able to differentiate tools with class Lectures PPT [Assignment

erp.tecnia.in/viewlectureplan.asp?facultyabr=JG&course=5&sem=2&shift=1&papercode=BA(JMC) 106
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Parts of

erp.tecnia.in/viewlectureplan.asp?facultyabr=JG&course=5&sem=2&shift=1&papercode=BA(JMC) 106

about digital single

Practical Pinhole
T ¢ Students would be dle mongttrl;eltlfrzl ‘ and
LS5 |1 ypes o able to differentiate alongWith students Lectures TLR Assignment
cameras participation by
the types of camera . . Camera
using different
cameras
Types of
Camera: .
. To compare between Lecture by using .
L6 |1 Digital vs Lectures Assignment
Film (DSLR DSLR SLR camera PPT
vs SLR)
L7 |1 Class test -1 Classes
Practical
g}; Iﬁzrz.f demonstration
L8 |1 Digital vs To compare between alon.gyvlth. students Lectures Assignment
Film (DSLR DSLR SLR camera participation by
vs SLR) using SLR and
DSLR cameras
Types of Students would be
Lo |1 Pﬁg t(; caphy: Explore how to use Lecture alongwith Lectures camera
’ Wil dligfe PV | camera for wildlife PPT presentation
photography
Types of Students would be
L.10 |1 Photography: Explore how to use Lecture al.ongw1th Lectures Assignment
Portrait camera for portrait Youtube link
photography
Types of Students would be
L.11 |1 Photography Explore how to use Lecture alongyvlth Lectures [Assignment
Nautre camera for Nature PPT presentation
photography
Types of Students would be Lecture alongwith
Explore how to use . :
L.12 |1 Photography . online content Lectures Assignment
. camera for Night .
-Night presentation
photography
Types of Students would be Lecture alongwith
Explore how to use .
L.13 |1 Photography . online content Lectures
. camera for Fashion .
Fashion presentation
photography
Students would be
Types of Explore how to use .
L.14 |1 Photography |camera for ]];g?ur;:;ﬁ?izﬁh Lectures Assignment
Advertising |Advertising P
photography
Basic Parts
O.f dllglial Gain Knowledge Lect ine PPT
L.15 |1 SINEIC NS labout digital single ecture using Lectures Assignment
reflex lens camera Presentation
(DSLR)
camera
L.16 |1 Class test Lectures
L.17 |1 quot;Basic Gain Knowledge Lectures
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Course Time Table

digital single lens camera
lens reflex
(DSLR)
cameraquot;
lens, sensor, |Understand how to
storage, use camera control
L.18 2 shutter, view |function for Lectures
finder photography
lens, sensor, [Understand how to E-
L.19 |2 storage, . use camera control Lectures content
shutter, view |function for
finder photography
S;lr:?fc:laan d Students would
L.20 |2 adjustment: identify different Problem given Lectures Assignment
aperture tools of camera related to F stops
Shutter, IS0 |°Ono!
Camera Students would . Project (Capture
control and | dentify different Given problem hot hs at
L21 (2 adjustment: 1dentity ditferen related to different photographs a Lectures [Assignment
tools of camera different shutter
aperture, camera control
Shutter. SO control speeds)
Student will analysis
Depth of .
L.22 |2 field depth of the dep th f)f.ﬁeld and Lecture UsIng PPT Lectures Assignment
f focus in digital Presentation
ocus camera
Depior [t L liven ol R
L23 |2 field depth of ) pth of related to different photograp Lectures Assignment <22-May-23> 60
focus in digital different focal
focus focal length
camera lengths)
Demonstrate the .
L24 (2 Mea§ urement), . asurement of light Lecture using PPT Lectures Youtube Assignment <26-May-23> 60
of Light Presentation link
thorugh photo walk
Problem given
Measurement Demonstrate the . . . (comaparison Youtube .
L.25 |2 . measurement of light Group discussion . Lectures . Assignment <27-May-23> 60
of Light th h phot Ik between sunlight link
orugh photo wa and artifical light)
. Examine the Project (Capture
Visual different visual Lecture along with [Photographs with E-
L.26 (2 Composition S . . . Lectures content [Assignment <27-May-23> 60
composition in group discussion [different
camera compositions)
Visual Examine the Project (Capture
sual - different visual . Photographs with .
L.27 |2 Composition s Flipped class . Lectures Assignment <5-Jun-23> 60
composition in different
camera compositions)
student will identify Project (Capture
Log [p [Composition | smposition Lecture along with [Photographs with \; oo Assignment  [<9-Jun-23> 60
perspective cspective group discussion [different
persp compositions)
c it student will identify
L29 |2 omp: 0? 1O {he composition Flipped class Lectures Assignment <12-Jun-23> 60
perspective perspective
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L.30

Type of
Lenses

Learn how to use
different type of
lenses in camera

Lecture using E-
content

Lectures

L.31

Type of
Lenses

Lectures

L.32

Camera
Accessories

Lectures

L.33

Camera
Accessories

Lectures

L.34

Sources of
light: natural
and artificial

Lectures

L.35

Sources of
light: natural
and artificial

Lectures

L.36

Nature and
physical
properties of
light

Lectures

L.37

Nature and
physical
properties of
light

Lectures

L.38

Nature and
physical
properties of
light

Lectures

L.39

Indoor shoot
for product
photography

Lectures

L.40

Indoor shoot
for product
photography

Lectures

L.41

Three Point
Lighting:
key, fill and
back

Lectures

L.42

Three Point
Lighting:
key, fill and
back

Lectures

L.43

Three Point
Lighting:
key, fill and
back

Lectures

L.44

erp.tecnia.in/viewlectureplan.asp?facultyabr=JG&course=5&sem=2&shift=1&papercode=BA(JMC) 106

quot;Lighting
Aesthetics:
controlling

learn how to use the
controlling contrast
through lighting

Lecture with
discussion

Lectures

ASSIGNMENT

4/7



24/11/2023,09:33

Course Time Table

erp.tecnia.in/viewlectureplan.asp?facultyabr=JG&course=5&sem=2&shift=1&papercode=BA(JMC) 106

contrast
through
lightingquot;
quot;Lighting
Aesthetics:
controlling |learn how to use the .
L45 (4 contrast controlling contrast I&e cture. with Lectures PPT ASSIGNMENT
through through lighting iscussion
lightingquot;
quot;Lighting
Aesthetics:
controlling |learn how to use the Lect ith
L.46 |3 contrast controlling contrast d.e cture wi Lectures
through through lighting 1scussion
lightingquot;
Photo
Journalism: |understand the basic Lect ith
L47 |4  |Definition |concept of photo ecture with group Lectures
. . discussion
and Concept |journalism
Photo
Journalism: [understand the basic
L48 (4 Definition  |concept of photo Flipped learning Lectures Foll(ltube ASSIGNMENT
and Concept |journalism m
Role and students will learn
Importance |the role and Lecture with . ..
L4914 of Photo importance of photo discussion Field visit Lectures
Journalism  [journalism
Role and students will learn
L50 |4 Importance |the role and Discussion with Lectures Youtube ASSIGNMENT
’ of Photo importance of photo youtube link ectures link
Journalism [journalism
Role and students will learn
Importance |the role and . .
L51 4 of Photo importance of photo Flipped learning Lectures
Journalism  [journalism
photo story student learn to . . .
for . Discussion with
L52 |4 create stories for . Lectures
newspaper/ . youtube link
. newspaper/magazine
magazine
h .
If)or()to story student learn to Project (Create a
L53 4 create stories for Flipped learning  [Photo feature on  |Lectures
newspaper/ /magazine specific topic)
magazine newspaper/mag P P
L.54 |4 Photo stories,|student learn to Lecture with Lectures DSLR
photo create stories for discussion camera
features and |newspaper/magazine

57
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Course Time Table

Photo stories,
photo

student learn to

L.55 |4 features and |create stories for DlSCllSSlO.Il with Lectures ASSIGNMENT
. youtube link
photo essays |newspaper/magazine
Photo stories,
photo student learn to Project (Create a
L.56 |4 features and |create stories for Flipped learning  [Photo feature on  |Lectures PPT project
photo essays |newspaper/magazine specific topic)
photo story
for student legrn to Discussion with
L.57 |4 create stories for . Lectures
newspaper/ . youtube link
magazine newspaper/magazine
?(})lroto story student learn to Plrlc;]:; C; t(OCre;i;: a
L.58 (4 ) create stories for Flipped learning P Y Lectures project
newspaper/ . newspaper/
. newspaper/magazine .
magazine magazine)
Photo . .
L.59 |4 Appreciation student will l'ear.n L.e cture along with Lectures
photo appreciation discussion
Photo student would be Lect | ith
L.60 |4 Appreciation [understand photo ecture along wi Lectures project
s discussion
appreciation
TEXT BOOKS
REFERENCE BOOKS
BOOK BANK
PROFESSIONAL JOURNAL
REF. BOOKS
ELECTRONIC DATABASE
COMPUTER SOFTWARE
Ph.D THESIS
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MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial

Tour/Educational cum industrial Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case

Study/Text Book/Reference Book
Note: Every new class should start with quick recap and solving the problem, if any of previous class.

The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By

erp.tecnia.in/viewlectureplan.asp?facultyabr=JG&course=5&sem=2&shift=1&papercode=BA(JMC) 106 71



24/11/2023,09:35

Course Time Table

TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

ACADEMIC SESSION 2022-23

TIAS/AC/2022-23/11

fundamentals of]
PH

LECTURE PLAN
BA(JMC)(Div-A) II SEMESTER (2-Shift)
C. L T REDIT [INT. MARKS EXT. MARKS
COURSE CODE: BA(JMC) 108 PAPER NAME: Health Communication 3 O/P ¢ n N 25 75
PROGRAMME OUTCOME
COURSE OUTCOME
COURSE OBJECTIVE
PRE-REQUISITES FOR THE COURSE
Basis knowledge of news sense, presentation of five W and How and exploring stories on a variety of subjects. Students should have knowledge of health communication and health journalist worked.
METHOD OF TEACHING
Primarily lectures, Class tests and assignments.
COURSE OUTCOME
METHOD OF ASSESSMENT (As Per G. G. S. L. P. University , New Delhi)
Sr.No. CRITERIA Marks
1 Class Test - 1
b Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)
SESSIONAL PROBLEM PARTICIPATIVE|EXPERIMENTAL ICT CLASS ADDITIONALMODE OF Date No. of
M ek
L.NOUNITTOPIC OUTCOME [JOLVING LEARNING  |LEARNING PEDAGOGY 10 0LS|MATERIAL]MATERIAL [ASSESSMENT |(Implementation)|Students| < " ences)
METHODOLOGY
Student would
be able to National aareness
Introduction to |understand the LECTURE WITH |workshop on Mental
L1 1 Ipublic Health  |basic concepts DISCUSSION  [Health and Lifestyle after |- [PPT MCQ <9-Jun-23> 4
of Public COVID
Health
Student would
Public Health: |be able to
L2 |1 Definition describe about Lectures PPT MCQ
Concept the Public
Health
Student would
. be able to
L3 |1 [PublicHealth | DISCUSSION Lectures  |PPT MCQ
Fundamentals

erp.tecnia.in/viewlectureplan.asp?facultyabr=JBS&course=5&sem=2&shift=2&papercode=BA(JMC) 108
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Student would
Essential be able to
L.4 Services of PH |analyse the DISCUSSION Lectures PPT MCQ
Essential
Services of PH
Student would
Brief History of|be able to copy LECTURE WITH : :
L.5 Public Health |the brief Concept Class DISCUSSION Lectures PPT MCQ <25-May-23> 44
History of PH
Student would
Phases of be able Identify LECTURE WITH
L6 Public Health |different phases [ C"¢ePt C1ass DISCUSSION Lectures PPT MCQ
of PH
Student would Create a blog post on ill
be able to effects of smoking and
L7 Health develop how DISCUSSION  [41U€ o Lectures  [PPT MCQ <17-May-2023> |44
Awareness ooa relates to addiction/malnutrition/any
l};eflth other health issue. (Based
on an actual Case Study)
Student would
Role and be able to
L.8 Importance of |outline the DISCUSSION Lectures PPT QUIZ <2-Jun-23> 44
Yoga importance of
Yoga
Student would
Lifestyle Issues [2 801€ 0 GROUP
L9 in In. dg,a annotate the DISCUSSION Lectures PPT QUIZ <8-Jun-23> 44
Life style issues
in India
Public Health |Student would
Care System in |be able to
L.10 India: Issues  create the DEBATES Lectures  [PPT QuIZ
Problems in structure of
Rural and health care
Urban India system in India
Public Health |Student would
Care System in |be able to
L.11 i [osues - fereate the DEBATES Lectures  [PPT QuIZ <24-May-2023> |44
Rural and health care
Urban India system in India
. Student would
India as a be able to
L.12 %ﬁﬁi manage the gﬁ%%g SION Lectures PPT CLASSTEST  [<21-Jun-23> |44
N health care
Destination
system
Student would
be able to
Introduction to |highlight the
L.13 Health role IISIIESC ggsRsl?(;NI\II TH Lectures PPT CLASS TEST
Journalism responsibilities
of Health
Journalism

erp.tecnia.in/viewlectureplan.asp?facultyabr=JBS&course=5&sem=2&shift=2&papercode=BA(JMC) 108

2/8



24/11/2023,09:35

Course Time Table

erp.tecnia.in/viewlectureplan.asp?facultyabr=JBS&course=5&sem=2&shift=2&papercode=BA(JMC) 108

}izar]rtlzlism: Student would
L.14 Concept, Need E:bi?ellfetgxplore IISIEZSC CT[[jJsRsl?ng\II TH Lectures PPT CLASS TEST
and Importance heal
ealth beats
}iiar]rtl};lism: Student would
L.15 Concept, Need ?;blal?ellfetgxplore IIS}IESC CTIIJJSRSFE(;XII TH Lectures PPT CLASS TEST
and Importance heal
ealth beats
Student would
Role of Health [be able to GROUP
L.16 Journalism express health DISCUSSION Lectures PPT CLASS TEST
beats
Student would
be able to
Responsibilities|examine the
L.17 of Health role JAM Lectures PPT CLASS TEST
Journalism responsibilites
of Health
Journalism
Student would
Sources of be able to use GROUP
L.18 Health the knowledge DISCUSSION Lectures PPT CLASS TEST
Reporting in Health
Reporting
Student would
Sources of be able to use GROUP
L.19 Health the knowledge DISCUSSION Lectures PPT CLASS TEST
Reporting in Health
Reporting
Student would
be able to
prepare the
L.20 NFHS reports |different IISIIESC ggSRS]?gVNI TH Lectures PPT CLASS TEST
sources of
Health
Reporting
Student would
be able to
prepare the
L.21 NFHS reports |different FIELD VISIT Lectures PPT CLASS TEST
sources of
Health
Reporting
Student would
be able to
articulate the
L.22 UNICEF different FIELD VISIT Lectures PPT CLASS TEST
reports
sources of
Health
Reporting
L.23 'WHO Student would LECTURE WITH Lectures PPT CLASS TEST
CENSUS be able to DISCUSSION
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execute the

Course Time Table

different
sources of
Health
Reporting
Student would
be able to
execute the
'WHO . LECTURE WITH
L.24 CENSUS different DISCUSSION Lectures PPT CLASS TEST
sources of
Health
Reporting
Student would
Role of Media |be able to
L25 in Public discussthe e Stud Lectures  |PPT CLASS TEST
: Health Care  |responsibilities | ~2°¢ 2™ cctures
Campaigns of Health
Journalists
Student would
Role of Media |be able to
L.26 in Public discussthe o) op gTUDY Lectures  [PPT CLASS TEST
Health Care responsibilities
Campaigns of Health
Journalist
Public Health Student would
c be able to
L.27 are validate the case study Lectures PPT QUIZ
Campaigns:
. health care
Polio, .
campaign
Public Health Student would
c be able to
L28 are validate the ~ |CASE STUDY Lectures PPT QUIZ
Campaigns:
. health care
Polio .
campaign
Student would
L.29 HIV/AIDS  |oe dbleto Concept Class Lectures PPT QUIZ
measure the
health hazards
Student would
Reproductive be able to
L.30 Child Health discuss . Concept Class Lectures PPT QUIZ
reproductive
child health
Student would
Health be able to
L.31 Reporting and |create writing FIELD VISIT Lectures PPT QUIZ
'Writing reporting
machenism
Student would
Health be able to
L.32 Reporting and |create writing FIELD VISIT Lectures PPT CLASS TEST
'Writing reporting
machenism
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Student would
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Health be able to
L.33 R . organise the DISCUSSION Lectures PPT Assignment
eporting .
reporting
machenism
Student would
.. be able to
L34 Ethics in Health) ;o o1y the FIELD WORK Lectures  |PPT ASSISGNMENT-
Reporting 3
health
reporting
Student would
.. be able to
L35 Ethics in Health) o 012+ the FIELD WORK Lectures PPT ASSISGNMENT-
Reporting 3
health
reporting
Student would
Structure for  |be able to
L.36 Health present the FIELD VISIT Lectures PPT ASSISGNMENT
Reporting health reporting
structure
Student would
Guidelines for |be able to mind
L.37 Health mapping the DISCUSSION Lectures PPT MCQ
Reporting health reporting
guidelines
Student would
be able to
Health
. excute how to LECTURE WITH
L.38 Reportmg foF use various DISCUSSION Lectures PPT MCQ3
'Various Media
channel for
reporting
Health Student would
Reporting for be able to Lecture with
L.39 o mashups . . Lectures PPT MCQ2
Traditional . discussion
Media various channel
for reporting
Health Student would
Reporting for be able to Lecture with
L.40 . gether various . . Lectures PPT MCQ2
Electronic discussion
. channel for
Media X
reporting
Student would
Health be able to L ecture with
L.41 Reporting for |examine the discussion Lectures PPT MCQI
Digital Media |dgital media
reporting
'Writing for tub(ierit would tt>e Lect ith
L42 Public Health |3 C 0 FoNa¢ ecture wi Lectures PPT MCQ2
c the medical discussion
are ..
news writing
'Writing for Student would
Public Health |be able to Lecture with
L43 Care : Think  [journalize discussion Lectures PPT McQl
Globally health articles
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'Writing for Student would
Public Health |be able to tweet Lecture with
L44 Care : Write about health discussion Lectures PPT MCQ2 <31-May-23> 4
Locally articles
Health Student would
L.45 Communication b.e ab.l e to Concept Class Lectures PPT ASSISGNMENT
highlight the
concept of HC
Define Student would
Information be able to
L.46 Education moderate about IISI;:SC ggSRS]?gVNI TH Lectures PPT ASSISGNMENT
Communication|IEC message
(IEC) design
Student would
Concept of IEC |be able to Lecture with
L47 b sketch the IEC discussion Lectures PPT MCQ2
dynamics
Student would
L.48 fggctlons of ?r?t:;rlztzothe Flip Class Lectures PPT MCQ
IEC dynamics
Define Student would
Behaviour be able to wiki
L.49 Change - build the Concept classes Lectures PPT MCQ
Communication|conceptual
(BCC) frame work
Student would
Design be able to
L.50 Communication .determie IISIIESC CT[[JJSRS]?(;NI\II TH Lectures PPT ASSISGNMENT
inverted
pyramid DCC
. Student would
gce)f;l%:llunication be able to LECTURE WITH
L.51 Campaign : develop . DISCUSSION Lectures PPT MCQ
Pre-Test Programming
DCC
. Student would
ngrlfrrllunication be able to LECTURE WITH
L.52 Campaign : develop . DISCUSSION Lectures PPT MCQ
Pre-Test Programming
DCC
ngrllirllunication Student would Lecture with
L.53 . be able to . . Lectures PPT ASSISGNMENT
Campaign : discussion
: evaluate DCC
Evaluation
Design Student would
Communication|be able to adapt LECTURE WITH
L-54 Campaign : evaluate DC DISCUSSION Lectures PPT MCQ2
Evaluation Campaign
L.55 Future of Student would Lecture with Lectures PPT ASSISGNMENT
Health be able to build discussion
Communication|the future of
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and Career health
Prospect communication
Future of Student would
Health be able to build
L.56 Communication|the future of DISCUSSION Lectures PPT ASSIGNMENT
and Career health
Prospects communication
Future of Student would
Health be able to build
L.57 Communication|the future of DISCUSSION Lectures PPT ASSIGNMENT
and Career health
Prospects communication
Future of Student would
Health be able to build
L.58 Communication|the future of DISCUSSION Lectures PPT ASSIGNMENT
and Career health
Prospects communication
Future of Student would
Health be able to build
L.59 Communication|the future of DISCUSSION Lectures PPT ASSIGNMENT
and Career health
Prospects communication
Future of Student would
Health be able to build
L.60 Communication|the future of DISCUSSION Lectures PPT ASSIGNMENT
and Career health
Prospects communication
TEXT BOOKS
REFERENCE BOOKS
BOOK BANK
PROFESSIONAL JOURNAL
REF. BOOKS
ELECTRONIC DATABASE
COMPUTER SOFTWARE
Ph.D THESIS
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MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial

Tour/Educational cum industrial Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case Study/Text

Book/Reference Book
Note: Every new class should start with quick recap and solving the problem, if any of previous class.

The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By

erp.tecnia.in/viewlectureplan.asp?facultyabr=JBS&course=5&sem=2&shift=2&papercode=BA(JMC) 108 8/8



24/11/2023,09:34

Course Time Table

TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

ACADEMIC SESSION 2022-23

TIAS/AC/2022-23/11

LECTURE PLAN
BA(JMC)(Div-B) IT SEMESTER (1-Shift)

COURSE CODE: BAJMC) 110 [PAPER NAME: Sports Journalism i TO’P CREDIT INT. MAII(‘)KS EXT. M‘;‘?KS
PROGRAMME OUTCOME

COURSE OUTCOME

COURSE OBJECTIVE

PRE-REQUISITES FOR THE COURSE

A genuine interest and knowledge of various sports are important prerequisites for sports journalism. It is beneficial to have a good understanding of popular sports, rules, players, and recent events in the sports world.

METHOD OF TEACHING

Lecture, Discussions, Group Work, Experiential learning, Case Studies

COURSE OUTCOME

METHOD OF ASSESSMENT (As Per G. G. S. 1. P. University , New Delhi)

erp.tecnia.in/viewlectureplan.asp?facultyabr=drp&course=6&sem=2&shift=1&papercode=BA(JMC) 110

Sr.No. CRITERIA Marks
1 Class Test - |
b Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)
LNO ITITOPIC SESSIONAL ggEBIL EéM PARTICIPATIVE |EXPERIMENTAL PEDAGOGY ICT CLASS ADDITIONALMODE OF Date No. of Ref s
NOJUN OUTCOME METVHI(\;DOL 0GY|LEARNING LEARNING TOOLS [MATERIALMATERIAL |ASSESSMENT|(Implementation)[Students| ¢ - e"eS)
Should will
Understanding|able to Sports
L1 |1 sports understand ~ [TUTORIALS Lectures PDF Journalism Unit|Assignment 1  |<31-May-23> 13
ljournalism sports 1
journalism
understand the Sports
L2 |1 })eﬁne Sports definition of Tutorials Lectures PPT Journalism Unit|Assignment 1 [<1-Jun-23> 13
ournalism  [Sports |
Journalism
Role and Egdlsf)slteazr(lid Lecture with Sports
L3 |1 function of functi £ tation Discussion Lectures PPT Journalism Unit|Assignment 1  |<01-Mar-2023> |13
FIFA unction o presen 1
FIFA
L4 |1 Role and understand the(Lecture with Discussion Lectures PPT Sports Assignment 1 [<26-May-2023> (13
function of  [Role and Presentation Journalism Unit
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ICC function of 1
ICC
Hist ¢ Remember the Lect ith Sports
L.5 1story 0 history of ecture wi Discussion Lectures PDF Journalism Unit[{Assignment 1 |<2-Jun-23> 13
ICC 1cC Presentation 1
Role and Students
. would get to
function of know about  |Lecture with Sports
L.6 International . . Discussion Lectures PPT Journalism Unit|Assignment 1
. International (Presentation
Paralympic . 1
. Paralympic
Committee .
Committee
Students
Role and would know Lect ith Sports
L.7 function of  [about the role |- W Discussion Lectures PPT Journalism Unit|Class Test
. Presentation
CWG and functions 1
of CWG
Students
Role and would know . Sports
L.8 function of  |about the role Lecture “.llth Discussion FIELD VISIT AT Lectures PDF Journalism Unit[Report writing
. Presentation JLN STADIDUM
SAI and functions 1
of SAI
'Would know
News Sources [about News . Sports
L.9 Of Sports sources of Fl.l P Cla.ss and Group Lectures PPT Journalism Unit Oral .
. Discussion Presentation
Journalism  |Sports 1
Journalism
'Would apply
News Values |the news
and Ethics for (values and Lect ith Creati ¢ . Sports
L.10 Sports ethics in ecture wi Debate reation oL SPOTLS 1y ectures PPT Journalism Unit|Project Work
. Presentation headlines
Reporting and [sports 1
Writing reporting and
writing
Case study on 'Would apply From a daily
the news newspaper or sports
news values :
d ethics f values and magazine, collect 5 Sports
L.11 an f 168 10T Yo thics in Case Study Debate examples of good |Lectures PPT Journalism Unit|Project Work
spor i and sports sports story leads. 1
reporung an reporting and Rewrite the
writing L .
writing headlines.
Types and
techniques of |Able to create PPT Sports
L.12 writing sports |a sports Tutorials Lectures Online Journalism Unit|Project Work
stories: feature notes 1
Feature
Case study on [Able to create p . ; . PPT Sports
L.13 sports feature |a sports Case Study Group discussion fretap arion ot SPOTtS|y o tures Online Journalism Unit|Project Work
feature cature notes 1
L.14 Types and Able to create |Lecture with Discussion Lectures PPT Sports Assignment 1
techniques of |a sports Presentation Journalism Unit
writing sports (Interview 1
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stories:
Interview
Case study on [Able to create p . " Sports Developing
L.15 sports a sports Case Study Group discussion  [eparng SPOrts iy ¢ opyres PPT Journalism Unit|questions for
. . . interview questions . .
interview Interview 1 interview
Types and
techniques of |Able to create .
writing sports |a sports Lecture with Create and maintain Aticle on
L.16 . g P P . . Lectures PPT Sports Project Work
stories: Advance Brainstorming a Sports Blog .
Journalism
Advance Story
Story
Case study on Able to create
L.17 advance a sports Case Study Discussion Lectures PPT Typf:s of sports |PPT .
s st Advance stories Presentation
sports story  |q tory
Types and
techniques of [Able to create . . PF
L.18 writing sports (a sports Trend Lecture Wlth Devel.oplng a trend Lectures Online Typ.es of sports MCQ
Lo presentation story in sports stories
stories: Trend [Story notes
Story
Case study on [Able to create PF T ¢ .
L.19 trending a sports Trend [Case Study Discussion Lectures Online typ.es ot sports Assignment 1
sports story  [Story notes stories
Types and
techniques of |Able to create . . Developing
L.20 writing sports |a sports News Lecture Wlth Developing sports Lectures PPT Typ.es of sports sports news
. Presentation news stories .
stories: News [Story story writing
Story
Case study on |Able to create T ¢ .
L.21 sports news  |a sports News [Case Study Discussion Lectures PPT typf:s ot sports MCQ
story Story stories
Types and
techniques of [Able to create . . Developing a
L.22 writing sports [a sports game Lecture Wlth Devel.opmg 4 8AME 1 o ctures PPT Typffs of sports sports game
L2 Presentation story in sports stories
stories: Game [story story
Story
Case study on [Able to create T ¢
L.23 sports game [a sports game |Case Study Discussion Lectures PPT Sypets 0 MCQ
story story ports
Sport Would
ports understand
Photography:
Equi ¢ about the Articl Proicct K
Loa Eg?‘tl.pmen > |sports PRACTICAL PRACTICAL Developing a sports|, oDF A r lcte on (SrOJer: wor
: 1une., equipments  [LEARNING DEMONSTRATION [photo feature cctures ports ports
Publishing . Journalism magazine)
d along with
?}1 loadi other
ploading technicalities
‘Would
Case study on |understand Sports
PRACTICAL PRACTICAL . . .
L.25 sports about the LEARNING DEMONSTRATION Lectures PDF Journalism Unit[Assignment 2
photography (sports 1
photography
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Would
Sports derstand
Photography: un
Equipment about the Sports
o ’ |sports PRACTICAL PRACTICAL . . .
L.26 Eg;:lllr;ﬁ;n equipments [LEARNING DEMONSTRATION Lectures PPT 1 ournalism Unit|Assignment 2
and J along with
Uploadin, other
p £ technicalities
‘Would
. derstand Sports
Creating of | PRACTICAL PRACTICAL , e
L.27 sports photos about the LEARNING DEMONSTRATION Lectures PPT Journalism Unit[Assignment 2
create sports 1
photos
'Watch one of the
. Learners sports tournaments
Ecsiletlélfglillrflgl_ would be able on Television/ Sports
L28 raphics to apply the |PRACTICAL PRACTICAL YouTube. Report Lectures PPT ml; azine for
: % PIES, ke nowledge forLEARNING DEMONSTRATION [the event in 500 & .
ayout of . . . social media
Sports News creating sports words including
magazines photographs and
infographics etc
.. Learners
Eiletl(l)lfg Iirfl(()i— would be able Article on
L.29 graphics to apply the |PRACTICAL PRACTICAL Lectures PPT Sports Assignment 2
¢ knowledge for| LEARNING DEMONSTRATION .
Layout of . Journalism
Sports News creating sports
magazines
Learners
Case study of (would be able Article on
Infor-graphics |to apply the |PRACTICAL PRACTICAL Creation of online .
L.30 sports news  [knowledge for LEARNING DEMONSTRATION (sports magazines Lectures PPT Jsgl(l)rrrilism Assignment 2
layout creating sports
magazines
‘Would
Understandingfunderstand
Sports about sports Sports
L.31 Management: management, Tutorials Lectures PPT Journalism Unit|Assignment 2
Planning, planning, 3
Organizing, |organizing
Coordinating |and
coordinating
‘Would
Understanding|understand
Sports about sports Sports
L.32 Management: management, TUTORIALS Lectures PPT Journalism Unit|Assignment 2
Planning, planning, 3
Organizing, |organizing
Coordinating |and
coordinating
L.33 Sports ‘Would apply [PRESENTATION |[Discussion Lectures PPT Sports PPT
Marketing and|the marketing [BY TEACHER Journalism Unit [Presentation
Promotion-  |and 3
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Spectators,  |promotional
Sports techniques in
Personalities |sports
and Media industry
'Would apply
Trends in the marketing
sports and PRESENTATION Sports PPT
L.34 marketing and prom(.)tlona.l BY TEACHER Discussion Lectures PPT Journalism Unit Presentation
. techniques in 3
promotion
sports
industry
Sports 'Would apply
Marketing and|the marketing . .
Promotion-  |and Strategical planning Sports
. PRESENTATION . . for sport events . . -
L.35 Spectators, promgtlona} BY TEACHER Discussion through digital Lectures PPT Journalism Unit|Report writing
Sports techniques in latf 3
Personalities |sports pratiorms
and Media industry
Emerging
Professional |Would able to PDE Sport
L36 Sporting understand the]INFORMATIVE Lect Onli Jpor Sl. UnitlAssi (2
. Leagues: Pro |Pro Kabaddi |LECTURE ectures nline ournalism Unit|Assignmen
. notes 3
Kabaddi league
League
‘Would able to
L3 gas‘i:tl‘)ldg d‘.’f understand the[INFORMATIVE Lect (P)Df JSP"“S s Unilassi 0
. 1o Kabaddi | "o 4di [LECTURE ectures nline ournalism Unit|Assignmen
League 1 notes 3
eague
Emerging
Professional |Would able to Sports
Sporting understand theINFORMATIVE . . .
L.38 Leagues: Indian Super |LECTURE Lectures PPT ;ournallsm Unit{Assignment 2
Indian Super |league
League (ISL)
Case study of Would able to Sports
. understand the]INFORMATIVE . . .
L.39 Indian Super Indian Super [LECTURE Lectures PPT Journalism Unit|Assignment 2
League 1 3
eague
Emerging
Professional [Would able to
Sporting understand the Sports
L.40 Leagues: Indian INFORMATIVE Lectures PPT Journalism Unit|Assignment 2
. . LECTURE
Indian Premier 3
Premier league
League
Emerging
Professional |Would able to
Sporting understand the Sports
L.41 Leagues: Indian INFORMATIVE Lectures PPT Journalism Unit[Assignment 2
. LECTURE
Indian Hockey 3
Hockey league
League
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The role understand the Sports
L.42 significance of|concept of Tutorials Group discussion Lectures PPT Journalism Unit MCQ
WADA WADA 3
Cases related understand the Sports
L.43 io WAD A concept of Tutorials Group discussion Lectures PPT Journalism UnitMCQ
WADA 3
The role understand the Sports
L.44 significance of|concept of  [Tutorials Group discussion Lectures PPT Journalism UnitMCQ
NADA NADA 3
Cases related understand the Sports
L.45 to NADA concept of Tutorials Group discussion Lectures PPT Journalism UnitMCQ
NADA 3
» Sports writing | V014 201€ 10 |pp ESENTATION Newspaper analysis) . o idRenort it
. for Print compose BY TEACHER and observation of |Lectures ournalism Unit[Report writing
sports report sports page 4
‘Would able to
... _|compose
Sports writing Broadcast and Sports
L.47 for Broadcast |POTS report PRESENTATION Online sports Lectures PPT Journalism Unit|{Report writing
. for broadcast |BY TEACHER . .
and Online . writing observation 4
and online
platforms
‘Would able to
Contemporary |compose Sports
writing for sports report |[PRESENTATION . :
L.48 online sport [for broadcast [BY TEACHER Lectures PPT i ournalism UnitMCQ
portals and online
platforms
Sicnificance ‘Would able to
o fg understand the Lecture with video Sports
L.49 . |nuances of . Lectures PPT Journalism UnitMCQ
commentaries presentation
sports 4
commentaries
fase study of ‘Would able to Lect ith Sports
L.50 amous create sports ecture wr Lectures PPT Journalism UnitMCQ
commentators Presentation
commentary 4
‘Would able to
Web understand the
Commentaries tefc&l; iﬁalities Lect ith vid Sports
L.51 and News orwve . ecture with video Lectures PDF Journalism UnitMCQ
. commentaries [presentation
Alerts for 4
Mobile and News
Alerts for
mobile
‘Would able to
understand the
Case study of [technicalities Sports
L.52 Web . of Web . Lecture v‘v1th video Lectures PDF Journalism UnitMCQ
Commentaries|commentaries |presentation 4
and News
Alerts for
mobile
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New Trends
. 'Would able to Sports
Sports PRESENTATION . . . .
L.53 1 >port create E- Discussion Lectures PPT Journalism UnitMCQ
Journa.hsm. E- magazines BY TEACHER 4
magazines
Case study of [Would able to Case study with Sports
L.54 sports e- create E- . Y . Group discussion Lectures PPT Journalism UnitMCQ
. . online presentation
magazines magazines 4
New Trends
L.55 in Sports ZY:;ledsaIZ)lret:O PRESENTATION Lectures Online Jsgl?rrrizllism Unit(Project Work
’ Journalism: P BY TEACHER content )
Blogs blog 4
'Would able to . Sports
L.56 Case Study of create sports |Case Study Group discussion Lectures Online Journalism Unit|Project Work
famous blogs contents
blog 4
Role of Sports ‘Would able to
.. |understand
Journalist in
. how to ..
promoting Organizing debate
Physical and |[PTOMOt the on physical and Sports
L.57 M Y physical and |Brainstorming phy . Lectures PPT Journalism UnitMCQ
ental mental mental well being 4
'Wellbeing . through sports
through wellbeing
Sports through
P sports
‘Would able to
Case study of [understand
sports how to
ljournalist promote the . Sports
L.58 promoting physical and Case Study Wltb DISCUSSION Lectures PPT Journalism UnitMCQ
hysical and |mental video presentation 4
mental wellbeing
wellbeing through
sports
Role of Sports ‘Would able to
... |understand
Journalist in
romoting how to
E’hysical and [promote the Sports
L.59 Mental physical and (Tutorials Discussion Lectures PPT Journalism UnitMCQ
. mental 4
Wellbeing .
through wellbeing
Sports through
p sports
Would able to
Role of sports understand
. how to
organization
. . promote the Sports
in promoting . . . . . .
L.60 hysical and physical and |Tutorials Discussion Lectures PPT Journalism Unit MCQ
fne}; tal mental 4
wellbeing wellbeing
through
sports
TEXT BOOKS

erp.tecnia.in/viewlectureplan.asp?facultyabr=drp&course=6&sem=2&shift=1&papercode=BA(JMC) 110

79



24/11/2023,09:34

Course Time Table

REFERENCE BOOKS

BOOK BANK

PROFESSIONAL JOURNAL

REF. BOOKS

ELECTRONIC DATABASE

COMPUTER SOFTWARE

Ph.D THESIS

MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial

Tour/Educational cum industrial Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case
Study/Text Book/Reference Book

Note: Every new class should start with quick recap and solving the problem, if any of previous class.
The class should culminate with the summary of what has been taught during the class.

Class should be student centric such bas experiential learning, participative learning and problem solving approach.

erp.tecnia.in/viewlectureplan.asp?facultyabr=drp&course=6&sem=2&shift=1&papercode=BA(JMC) 110

8/9



24/11/2023, 09:34 Course Time Table
Prepared By Checked By Verified By

erp.tecnia.in/viewlectureplan.asp?facultyabr=drp&course=6&sem=2&shift=1&papercode=BA(JMC) 110 9/9



24/11/2023,09:26

Course Time Table

TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

ACADEMIC SESSION 2022-23
LECTURE PLAN

TIAS/AC/2022-23/11

BA(JMC)(Div-A) I SEMESTER (2-Shift)

COURSE CODE: BA(JMC) 152

IPAPER NAME: Print Journalism Lab

T/P

CREDIT

INT. MARKS

EXT. MARKS

Sl

2

15

60

PROGRAMME OUTCOME

COURSE OUTCOME

COURSE OBJECTIVE

PRE-REQUISITES FOR THE COURSE

The learner should have basic knowledge of print media and the content of newspaper.

METHOD OF TEACHING

Lecture, presentations, news reading exercise and writing assignments

COURSE OUTCOME

METHOD OF ASSESSMENT (As Per G. G. S. L. P. University , New Delhi)

Sr.No.

CRITERIA

Marks

Class Test - I

Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)

L.NO.

UNIT

TOPIC

SESSIONAL
OUTCOME

PROBLEM
SOLVING
METHODOLOGY

PARTICIPATIVE
LEARNING

EXPERIMENTAL
LEARNING

PEDAGOGY

ICT
TOOLS

CLASS
MATERIAL

ADDITIONAL
MATERIAL

MODE OF
ASSESSMENT

Date

No. of

(Implementation)|Students

(References)**

L.1

Identify any
five headlines
and rewrite
them

Practicals

L.2

Identify any
five headlines
and rewrite
them

Practicals

L.3

Identify any
five headlines
and rewrite
them

Practicals

L.4

Identify any
five headlines

Practicals

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=5&sem=2&shift=2&papercode=BA(JMC) 152
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and rewrite
them

Course Time Table

L.5

Rewriting of
headline

Practicals

L.6

Rewriting of
headline

Practicals

L.7

Identify any
five headlines
and rewrite
them

Practicals

L.8

'Write various
types of leads

Practicals

L.9

Write various
types of leads

Practicals

<23-Mar-2023>

62

L.10

'Write various
types of leads

Practicals

<23-Mar-2023>

62

L.11

'Write various
types of leads

Practicals

<24-Mar-2023>

62

L.12

Report and
file story for
each of the
beats: Political

Practicals

<28-Mar-2023>

62

L.13

Report and
file story for
each of the
beats: Political

Practicals

<02-May-2023>

62

L.14

Report and
file story for
each of the
beats:
Entertainment

Practicals

<28-Apr-2023>

L.15

Report and
file story for
each of the
beats:
Entertainment

Practicals

<30-Mar-2023>

L.16

Report and
file story for
each of the
beats:

Business

Practicals

<27-Apr-2023>

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=5&sem=2&shift=2&papercode=BA(JMC) 152
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L.17

Report and
file story for
each of the
beats:
Business

Practicals

<30-Mar-2023>

62

L.18

Report and
file story for
each of the
beats:
Education

Practicals

<31-Mar-2023>

62

L.19

Report and
file story for
each of the
beats:
Education

Practicals

<27-Apr-2023>

62

L.20

Report and
file story for
each of the
beats:
Political,
Entertainment,
Business,
Education and
Crime

Practicals

<04-Apr-2023>

62

L.21

Convert any
news story
into feature

Practicals

<06-Apr-2023>

62

L.22

Convert any
news story
into feature

Practicals

<06-Apr-2023>

62

L.23

Convert any
news story
into feature

Practicals

<07-Apr-2023>

62

L.24

Convert any
news story
into feature

Practicals

<11-Apr-2023>

62

L.25

Prepare a
copy by using
editing and
proof -
reading
symbols

Practicals

<13-Apr-2023>

62

L.26

Prepare a
copy by using
editing and
proof -
reading
symbols

Practicals

<13-Apr-2023>

62

L.27

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=5&sem=2&shift=2&papercode=BA(JMC) 152

Prepare a
copy by using
editing and

Practicals

<14-Apr-2023>

62
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proof -
reading
symbols

Course Time Table

L.28

Prepare a
copy by using
editing and
proof -
reading
symbols

Practicals

<18-Apr-2023>

62

L.29

Translate a
news story
from English
to Hindi and
vice - versa

Practicals

<25-Apr-2023>

62

L.30

Translate a
news story
from English
to Hindi and
vice - versa

Practicals

<20-Apr-2023>

62

L.31

Translate a
news story
from English
to Hindi and
vice - versa

Practicals

<20-Apr-2023>

62

L.32

Translate a
news story
from English
to Hindi and
vice - versa

Practicals

<21-Apr-2023>

62

L.33

Translate a
news story

Practicals

<04-May-2023>

62

L.34

Translate a
news story

Practicals

<04-May-2023>

62

L.35

Translate a
news story

Practicals

<05-May-2023>

62

L.36

Translate a
news story

Practicals

<16-May-2023>

62

L.37

'Write an
Editorial

Practicals

<18-May-2023>

62

L.38

‘Write an
Editorial

Practicals

<23-May-2023>

62

L.39

‘Write an
Editorial

Practicals

<18-May-2023>

62

L.40

‘Write an
Editorial

Practicals

<19-May-2023>

62

L.41

Rewrite any
five photo
captions

Practicals

<26-May-2023>

62

L.42

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=5&sem=2&shift=2&papercode=BA(JMC) 152
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captions
Rewrite any

L.43 five photo Practicals
captions
Rewrite any

L.44 five photo Practicals
captions
Rewrite any

L.45 five P hoto Practicals
captions and
cutlines
Rewrite any

L.46 five P hoto Practicals
captions and
cutlines
Rewrite any

L.47 five P hoto Practicals
captions and
cutlines
Rewrite any

L.48 five P hoto Practicals
captions and
cutlines

TEXT BOOKS

REFERENCE BOOKS

BOOK BANK

PROFESSIONAL JOURNAL

REF. BOOKS

ELECTRONIC DATABASE

COMPUTER SOFTWARE

Ph.D THESIS
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MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial

Tour/Educational cum industrial Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOQOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case

Study/Text Book/Reference Book
Note: Every new class should start with quick recap and solving the problem, if any of previous class.

The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By
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Course Time Table

TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

ACADEMIC SESSION 2022-23
LECTURE PLAN

TIAS/AC/2022-23/11

BA(JMC)(Div-A) I SEMESTER (1-Shift)

COURSE CODE: BA(JMC) 154

PAPER NAME: Still Photography Lab

T/P

CREDIT

INT. MARKS

EXT. MARKS

e

2

15

60

PROGRAMME OUTCOME

COURSE OUTCOME

COURSE OBJECTIVE

PRE-REQUISITES FOR THE COURSE

camera and editing software

METHOD OF TEACHING

Practical

COURSE OUTCOME

METHOD OF ASSESSMENT (As Per G. G. S. 1. P. University , New Delhi)

Sr.No.

CRITERIA

Marks

IClass Test - I

[ndividual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)

L.NO.

UNIT

TOPIC

SESSIONAL
OUTCOME

PROBLEM
SOLVING

METHODOLOGY

PARTICIPATIVE
LEARNING

EXPERIMENTAL
LEARNING

PEDAGOGY

ICT
TOOLS

CLASS
MATERIAL

ADDITIONAL|
MATERIAL

MODE OF
ASSESSMENT

Date
(Implementation)

No. of
Students

(References)**

L.1

Capture
Photographs
with
different
compositions

student learn
to capture the
photographs
with different
composition

Lectures

DSLR
camera

project

L.2

Capture
Photographs
with
different
compositions

student learn
to capture the
photographs
with different
composition

Lectures

DSLR
camera

project

L.3

Capture
Photographs

student learn
to capture the

erp.tecnia.in/viewlectureplan.asp?facultyabr=JG&course=5&sem=2&shift=1&papercode=BA(JMC) 154
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camera

project
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with
different
compositions

photographs
with different
composition

Course Time Table

L.4

Capture
Photographs
with
different
compositions

student learn
to capture the
photographs
with different
composition

Lectures

DSLR
camera

project

L.5

Capture
Photographs
with
different
compositions

student learn
to capture the
photographs
with different
composition

Lectures

DSLR
camera

project

L.6

Capture
photographs
at different f-
stops
(aperture)

Students will
learn to
capture
pictures at
different f-
stop

Lectures

DSLR
camera

project

L.7

Capture
photographs
at different f-
stops
(aperture)

Lectures

DSLR
camera

project

L.8

Capture
photographs
at different f-
stops
(aperture)

Lectures

DSLR
camera

project

L.9

Capture
photographs
at different f-
stops
(aperture)

Lectures

L.10

Capture
photographs
at different f-
stops
(aperture)

Lectures

L.11

Capture
photographs
at different
shutter
speeds

Lectures

L.12

erp.tecnia.in/viewlectureplan.asp?facultyabr=JG&course=5&sem=2&shift=1&papercode=BA(JMC) 154
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Lectures

DSLR
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project
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shutter
speeds

Course Time Table

L.13

Capture
photographs
at different
shutter
speeds

Lectures

L.14

Capture
photographs
at different
shutter
speeds

Practicals

L.15

Capture
photographs
at different
shutter
speeds

Practicals

L.16

Capture
photographs
with
different
focal lengths

Lectures

DSLR
camera

project

L.17

Capture
photographs
with
different
focal lengths

Practicals

DSLR
camera

project

L.18

Capture
photographs
with
different
focal lengths

Practicals

project

L.19

Capture
photographs
with
different
focal lengths

Lectures

DSLR
camera

project

L.20

Capture
photographs
with
different
focal lengths

Practicals

DSLR
camera

project

L.21

erp.tecnia.in/viewlectureplan.asp?facultyabr=JG&course=5&sem=2&shift=1&papercode=BA(JMC) 154
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project
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Point
Lighting

Course Time Table

L.22

Capture
portraits
using Single
Point
Lighting

Lectures

DSLR
camera

project

L.23

Capture
portraits
using Single
Point
Lighting

Practicals

DSLR
camera

project

L.24

Capture
portraits
using Single
Point
Lighting

Lectures

DSLR
camera

project

L.25

Capture
portraits
using Single
Point
Lighting

Lectures

DSLR
camera

project

L.26

Capture
portraits
using Three
Point
Lighting

Lectures

DSLR
camera

project

L.27

Capture
portraits
using Three
Point
Lighting

Lectures

DSLR
camera

L.28

Capture
portraits
using Three
Point
Lighting

Lectures

DSLR
camera

project

L.29

Capture
portraits
using Three
Point
Lighting

Lectures

L.30

Capture
portraits
using Three
Point
Lighting

Lectures

L.31

erp.tecnia.in/viewlectureplan.asp?facultyabr=JG&course=5&sem=2&shift=1&papercode=BA(JMC) 154
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commercial
purpose

Course Time Table

L.32

Product
Photography:
photograph a
product for
commercial

purpose

Practicals

project

L.33

Product
Photography:
photograph a
product for
commercial
purpose

Lectures

DSLR
camera

project

L.34

Product
Photography:
photograph a
product for
commercial

purpose

Lectures

DSLR
camera

project

L.35

Product
Photography:
photograph a
product for
commercial

purpose

Lectures

DSLR
camera

project

L.36

Create a
Photo feature
on specific
topic

Lectures

DSLR
camera

project

L.37

Create a
Photo feature
on specific
topic

Lectures

DSLR
camera

project

L.38

Create a
Photo feature
on specific
topic

Lectures

project

L.39

Create a
Photo feature
on specific
topic

Lectures

<29-May-23>

L.40

Create a
Photo feature
on specific
topic

Lectures

<31-May-23>

L.41

Create a
photo story
for
newspaper/
magazine

Lectures

DSLR
camera

project

<1-Jun-23>

60
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Create a
photo story
L.42 |1 for
newspaper/
magazine

Practicals

DSLR
camera

<5-Jun-23>

60

Create a
photo story
L.43 |1 for
newspaper/
magazine

Lectures

<12-Jun-23>

60

Create a
photo story
L44 |1 for
newspaper/
magazine

Practicals

<14-Jun-23>

60

Create a
photo story
L45 |1 for
newspaper/
magazine

Practicals

DSLR
camera

Create a Still
L46 |1 Audio-Visual
Production

Lectures

DSLR
camera

project

Create a Still
L47 |1 Audio-Visual
Production

Practicals

DSLR
camera

project

Create a Still
L48 |1 Audio-Visual
Production

Practicals

TEXT BOOKS

REFERENCE BOOKS

BOOK BANK

PROFESSIONAL JOURNAL

REF. BOOKS

ELECTRONIC DATABASE

erp.tecnia.in/viewlectureplan.asp?facultyabr=JG&course=5&sem=2&shift=1&papercode=BA(JMC) 154

6/7



24/11/2023,09:37 Course Time Table
COMPUTER SOFTWARE

Ph.D THESIS

MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension

Activities/Industrial Tour/Educational cum industrial Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOOQOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case

Study/Text Book/Reference Book
Note: Every new class should start with quick recap and solving the problem, if any of previous class.

The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By
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TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE
TIAS/AC/2022-23/11
ACADEMIC SESSION 2022-23
LECTURE PLAN

BA(JMC)(Div-A) Il SEMESTER (2-Shift)
ICOURSE CODE: BA(JMC) 156 PAPER NAME: Design and Graphics Lab-II

T/P CREDIT [INT. MARKS EXT. MARKS
4 2 15 60

Sdle

PROGRAMME OUTCOME
COURSE OUTCOME
COURSE OBJECTIVE

PRE-REQUISITES FOR THE COURSE

CorelDraw is a vector graphics editor developed and marketed by Corel Corporation. It is also the name of the Corel graphics suite, which includes the bitmap-image editor Corel Photo-Paint as well as other graphics-related
programs.Adobe InDesign is a desktop publishing and typesetting software application produced by Adobe Inc. It can be used to create works such as posters, flyers, brochures, magazines, newspapers, presentations, books
and eBooks.

METHOD OF TEACHING
Lecture MethodPresentation MethodCase Study and Video ExamplesLive Demo

COURSE OUTCOME

METHOD OF ASSESSMENT (As Per G. G. S. 1. P. University , New Delhi)
Sr.No. CRITERIA Marks
1 Class Test - I

b [Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)

PROBLEM
L.NO.JUNIT/TOPIC SESSIONAL| SOLVING PARTICIPATIVE(EXPERIMENTAL PEDAGOGY ICT CLASS ADDITIONALMODE OF Date No. of

OUTCOME METHODOLOGY LEARNING LEARNING TOOLSMATERIALMATERIAL |ASSESSMENT |(Implementation)(Students|

(References)™*

Introduction-
L.1 1 Basics of Corel Lectures
Draw

Explain of
Corel draw
Interface and
L2 |1 Object Draw - Practicals
Color Fill
inside and
outline

L3 |1 Tools explain- Practicals
Pick Tool -

erp.tecnia.in/viewlectureplan.asp?facultyabr=kkk&course=5&sem=2&shift=2&papercode=BA(JMC) 156 1/5
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Ellipse Tool-
Smart Fill tool-
knife Tool

Course Time Table

L.4

Group and
ungroup object

Practicals

L.5

Logo Design -
Shape tool
virtual
segment delete
tool

Practicals

L.6

The
Transformation|
Docker

Practicals

L.7

Logo Design

Assignments

L.8

Logo Design

Assignments

L.9

Logo Design

Assignments

L.10

Background
light Effect

Practicals

L.11

Calendar
Design
Concept

Practicals

L.12

Customize
Calendar
design

Practicals

L.13

Customize
Calendar
design -2

Practicals

L.14

Text Effect
Customize

Practicals

L.15

Create Custom
Shapes,
Format
Objects

Practicals

L.16

Light Effect
and Customize
Text

Practicals

L.17

Text Effect
Customize
Assignments
in the Class

Practicals

L.18

Design a
Calendar

Practicals

L.19

Design a
Calendar

Practicals

L.20

Design an
Invitation Card

Practicals

L.21

erp.tecnia.in/viewlectureplan.asp?facultyabr=kkk&course=5&sem=2&shift=2&papercode=BA(JMC) 156

Design an
Invitation Card

Practicals
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Course Time Table

L.22

Invitation Card
Design

Practicals

L.23

Design Cover
Page of a Book

Tutorials

L.24

Design Cover
Page of a Book

Practicals

L.25

Design Cover
Page of a Book

Practicals

L.26

Customize the
'Workspace.

Practicals

L.27

Dragging and
customizing
Panels

Practicals

<01-May-2023>

62

L.28

Navigating
through
multiple pages

Practicals

<02-May-2023>

62

L.29

Creating a
document

Practicals

<15-May-23>

62

L.30

Placing text
and graphics
on the
document

pages

Practicals

<16-May-2023>

62

L.31

Adjusting the
viewing
quality of the
document

Practicals

<17-May-2023>

62

L.32

managing and
editing linked
graphics

Practicals

<17-May-2023>

62

L.33

Workflow tips
for placing
graphics into
InDesign

Practicals

<22-May-2023>

62

L.34

Wrapping text
around a
graphic,
Adding
transparency
effects

Practicals

<23-May-2023>

62

L.35

power clip
inside the
image

Practicals

<24-May-2023>

62

L.36

erp.tecnia.in/viewlectureplan.asp?facultyabr=kkk&course=5&sem=2&shift=2&papercode=BA(JMC) 156

Applying
transparency

Practicals

<24-May-2023>

62
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settings to
images and
text

Course Time Table

L.37

Creating Tints
and Advanced
Gradient
Techniques

Lectures

L.38

Importing
illustrator
documents that
use
transparency

Practicals

L.39

Output and
Exporting,
Packaging
Files, Creating

Practicals

L.40

Design a
Magazine

Practicals

L.41

Design a
Magazine

Practicals

L.42

Design a
Magazine

Practicals

L.43

Design a
Magazine

Practicals

L.44

Design a
Magazine

Practicals

L.45

Design a
Magazine

Practicals

TEXT BOOKS

REFERENCE BOOKS

BOOK BANK

PROFESSIONAL JOURNAL

REF. BOOKS

ELECTRONIC DATABASE

erp.tecnia.in/viewlectureplan.asp?facultyabr=kkk&course=5&sem=2&shift=2&papercode=BA(JMC) 156
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COMPUTER SOFTWARE

Ph.D THESIS

MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial

Tour/Educational cum industrial Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case

Study/Text Book/Reference Book
Note: Every new class should start with quick recap and solving the problem, if any of previous class.

The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By
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TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

TIAS/AC/2022-23/11
ACADEMIC SESSION 2022-23
LECTURE PLAN
BA(JMC)(Div-A) II SEMESTER (2-Shift)
COURSE CODE: BA(JMC) 158 PAPER NAME: Health Communication Lab (I)‘ ’I;'/P CRI;:DIT INT. MAI};(S EXT. MAg)KS

PROGRAMME OUTCOME

Shall acquire fundamental knowledge of Journalism Mass Communication and related study area.

Shall acquire the knowledge related to media and its impact

Shall be competent enough to undertake professional job as per demands and requirements of M E Industry.

Shall empower themselves by communication, professional and life skills.

Shall be able to enhance the ability of leadership

Shall become socially responsible citizen with global vision.

Shall be equipped with ICTs competencies including digital literacy.

Shall become ethically committed media professionals and entrepreneurs adhering to the human values, the Indian culture and the Global culture

Shall have an understanding of acquiring knowledge throughout life.

Shall acquire the primary research skills; understand the importance of innovation, entrepreneurship and incubation

Shall acquire the understanding of importance of cooperation and teamwork.

Shall acquire the skills and competencies for lifelong learning and growing.

COURSE OUTCOME

Students would be able to Create a blog post on ill effects of smoking and drug addiction/malnutrition/any other health issue. (Based on an

communication.

Students would be able to Write a feature for a health magazine in 300-400 words. Support your article with photographs, Create a photo feature on lifestyle health issues. Plan design IEC message and media materials for behaviour change

COURSE OBJECTIVE

PRE-REQUISITES FOR THE COURSE

Basic understanding of Health Communication.Understanding about Public Health, Health Journalism, Health Reporting and Writing, Health Design Communication Campaign: Pre-test and Evaluation.

METHOD OF TEACHING

Case studies, PPT, Video, Practical Workbook (Tutorial.

COURSE OUTCOME

METHOD OF ASSESSMENT (As Per G. G. S. 1. P. University , New Delhi)

Sr.No. CRITERIA Marks

1 Class Test - I
2 Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU syllabus)

SESSIONAL PROBLEM PARTICIPATIVE [ EXPERIMENTAL ICT CLASS ADDITIONAL/MODE OF Date No. of

* s3]
L.NO.UNIT[TOPIC OUTCOME SOLVING LEARNING LEARNING PEDAGOGY |11 § [MATERIALMATERIAL |ASSESSMENT|(Implementation)|Students| < ¢T€nCes)
METHODOLOGY

Students would be able to
L1 |1 'Writing for blogs understand and create Practicals PPT Assignment 1 [<18-Mar-2023> |43

content for blogs

erp.tecnia.in/viewlectureplan.asp?facultyabr=SHU&course=5&sem=2&shift=2&papercode=BA(JMC) 158
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Course Time Table

Students would be able to Wzbsnes
L.2 Health Blog understand the concept of Practicals anl_ Assignment 1 [<20-Mar-2023> |43
health blog onfine
contents
Students would be able to W(:ibsues
L.3 Health and wellness blog |analyse and create Tutorials anlh Assignment 1 [<21-Mar-2023> |43
wellness blog online
contents
L4 'Writing a great health care Stgdents would be able to Practicals PPT Assignment 1 |<21-Mar-2023> |43
blog write health care blogs
Create a blog post on ill Stqdents would be a‘?le o
. write a blog post on ill
effects of smoking and ffects of Xi d
L5 drug e, monmean Practicals ~ [PPT Assignment 2 [<25-Mar-2023> |43
addiction/malnutrition/any| e ..
. addiction/malnutrition/any|
other health issue .
other health issue
Students would be able to
L.6 Case study on ill effects |understand the reasons of Practicals PPT Assignment 2 [<27-Mar-2023> |43
ill effects on health
Case study on ill effects Students would be able to
L.7 ) Yy analyse the ill effects of Practicals PPT Assignment 2 [<28-Mar-2023> (43
of smoking .
smoking
Case study on ill effects Students would be able to
L.8 YO analyse the ill effects of Practicals PPT Assignment 2 [<28-Mar-2023> (43
of malnutrition ..
malnutrition
Case study on Air Students would be able to
L.9 Pollution Y analyse the causes of air Practicals PPT Assignment 2 [<01-Apr-2023> (43
pollution
Case study on effects of Students would be able to
L.10 Suey . analyse the effects of Practicals PPT Assignment 2 [<03-Apr-2023> (43
smoking on society . .
smoking on society
Case Study on harmful  |Students would be able to
L.11 effects of mobile radiation|assess the harmful effects Practicals Assignment 2 [<10-Apr-2023> (43
of mobile radiation
‘Websites
L.12 (Write a feature Students would be able to Practicals and. Assignment 2 [<11-Apr-2023> |43
create a feature story online
contents
write a feature for a Students would be able to
L.13 nacazine create a feature for Practicals PPT Assignment 2 [<11-Apr-2023> (43
& magazine
write a feature for a Students would be able to
L.14 | masazine create a feature for Practicals PPT Assignment 2 [<15-Apr-2023> |43
& magazine
write a feature article on Students would be able to
L.15 create a feature article for Practicals PPT Assignment 3 [<17-Apr-2023> (43
Health
health
L.16 News Feature Students would be able to Practicals PPT Assignment 3 [<18-Apr-2023> (43
create a News Feature
Students would be able to
L.17 Informative Feature understand the idea of Practicals PPT Assignment 3 [<18-Apr-2023> (43
informative feature
Students would be able to
L.18 Personality Sketches understand the concept of Tutorials PPT Assignment 3 (<24-Apr-2023> (43
Personality Sketches

erp.tecnia.in/viewlectureplan.asp?facultyabr=SHU&course=5&sem=2&shift=2&papercode=BA(JMC) 158
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Students would be able to
L.19 Personal Experience Story analyse the concept of Practicals  |PPT Assignment 3 [<25-Apr-2023> |43
personal experience
stories
Students would be able to
L.20 Human Interest Feature f:reate and understand the Practicals PPT Assignment 3 |<25-Apr-2023> |43
Story idea of Human Interest
Feature Story
Students would be able to ‘Websites
L.21 Historical Feature create and ur.lderstand the Practicals and. Assignment 3 [<2-May-23> 43
concept of historical online
feature contents
Students would be able to
L.22 Interpretative Feature create and understand. the Practicals PPT Assignment 3 [<2-May-23> 43
concept of Interpretative
feature
Popularised Scientific Students would be able to
L.23 Fegture apply the knowledge of Practicals PPT Assignment 3 [<01-May-2023> |43
feature stories
Students to create and
L.24 Create a photo feature apply knowledge of photo Practicals PPT Assignment 4 [<6-May-23> 43
features
Create a photo feature on (Stuclle?(m to ;:rgate afn dh "
L.25 lifestyle health issues and [2PPY <NOWIEGSe ol photo Practicals Assignment 5 |<16-May-23> |43
. features on lifestyle and
smoking N
smoking issues
Create a photo feature on Stu(lierll(ts to f rgate afn dh .
L.26 lifestyle health issues apply know'edge ol photo Practicals PPT Assignment 5 [<16-May-23> 44
. features on lifestyle issues
unhealthy diet .
and unhealthy diet
Create a photo feature on Stu(lier;(ts to lc rgate afn dh "
L.27 lifestyle health issues apply know’ecge ol photo Practicals PPT Assignment 5 [<22-May-23> 44
. features on lifestyle issues
atherosclerosis .
and atherosclerosis
Create a photo feature on :tu(ller;(trsléo ggaf;ndhoto
L.28 lifestyle health issues PPy knowledge of p Practicals PPT Assignment 5 [<27-May-23> 44
. features on lifestyle issues
heart disease .
and heart disease
Create a photo feature on :tu?er;:zésvlc;gaze;ndhoto
L.29 lifestyle health issues PPYY edge of p Practicals PPT Assignment 5 [<15-May-2023> |44
: features on lifestyle issues
obesity -
and obesity
Students to create and Websites
Create a photo feature on aoply knowledee of photo and
L.30 lifestyle health issues type PPLy ede p Practicals . Assignment 5 [<23-May-2023> (44
. features on lifestyle issues online
2 diabetes .
type 2 diabetes contents
Create a photo feature on Studtents :0:11(:, bi’ able to
L31 lifestyle health issues [ @ POt feature on Practicals ~ [PPT Assignment 5 |<23-May-2023> |44
. lifestyle health issues
Covid-19 .
Covid-19
Create a photo feature on Studtents :0:11(; bi’ able to
L.32 lifestyle health issues drug create a photo feature on Practicals Assignment 5 [<12-Jun-23> 44
lifestyle health issues and
abuse
drug abuse
L.33 Create a photo feature on |Students would be able to Practicals Assignment 5 [<13-Jun-2023> (44
lifestyle health issues create a photo feature on
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substance use disorders [lifestyle health issues and
and smoking tobacco substance use disorders
and smoking tobacco
Students to create and
L34 (Create a photo feature on- japply knowledge of photo Practicals  |PPT Assignment 5 |<13-Jun-2023> |44
Diet and Exercise features on lifestyle issues
and heart disease
Creat hoto feat Students would be able to
L.35 reate a photo feature on develop a photo feature on Practicals PPT Assignment 5 [<17-Jun-23> 44
Rural lifestyle. .
Rural lifestyle.
. Should would be able to . .
L.36 Plan design IEC message Plan design IEC message Tutorials PPT Assignment 5
L.37 Design an IEC Poster ;;L;?:?ts to design an [EC Practicals PPT Assignment 5
[EC poli d Should would be able to
L.38 POLCY and IESOUICE 1p1.n and assess IEC Lectures PPT Assignment 5
assessment .
policy
L.39 IEC audience analysis Students W(.)uld be able t © Practicals PPT Class Test
do IEC audience analysis
. . Students would be able to
media materials for create media materials for
L.40 behaviour change . Practicals PPT Class Test
.. behaviour change
communication .
communication
Students would be able to
L.41 BCC strategy design produce and analyse BCC Practicals PPT Class Test
strategy design
BCC h Students would be able to
L.42 message researc do BCC message research Practicals PPT Class Test
and pretesting .
and pretesting
. Students would be able to
L.43 Conduct formative BCC conduct formative BCC Practicals PPT Class Test
assessments.
assessments.
. ign B
Design BCC strategy and itrl;(tl:nts;r? ddlilsoliriltoric
L.44 monitoring and evaluation £y anc g Practicals PPT Class Test
and evaluation (ME) plan
(ME) plan
Students would be able to
L.45 BCC pre-contemplation |do BCC pre- Practicals PPT Class Test <26-Jun-23> 44
contemplation
BcC conenplton, (3 o0 bl
L.46 preparation, action, . _p ’ Practicals PPT Class Test <20-Jun-2023> |44
. preparation, action,
maintenance, and relapse .
maintenance, and relapse
Plan design IEC message |Students to plan design
L47 and media materials for JIEC message and media Practicals  |PPT Class Test <20-Jun-2023> |44
behaviour change materials for behaviour
communication change communication
TEXT BOOKS
1. Robert C. Hornik, "Public Health Communication: Evidence for Behavior Change. Contributors", Lawrence Erlbaum Associates, 1 Ed., 2002.
REFERENCE BOOKS
1. S. Renata, "Health Communication: From Theory to Practice", John Wiley & Sons, 1 Ed., 2013.
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BOOK BANK

PROFESSIONAL JOURNAL

1. Felice J. Freyer, "Association of Health Care Journalists", CENTER FOR EXCELLENCE IN HEALTH CARE JOURNALISM, Vol., (M), 2017.

REF. BOOKS

ELECTRONIC DATABASE

COMPUTER SOFTWARE

Ph.D THESIS

MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial Tour/Educational

cum industrial Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case Study/Text

Book/Reference Book
Note: Every new class should start with quick recap and solving the problem, if any of previous class.

The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By
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TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

ACADEMIC SESSION 2022-23
LECTURE PLAN

TIAS/AC/2022-23/11

BA(JMC)(Div-A) Il SEMESTER (2-Shift)

COURSE CODE: BA(JMC) 160 PAPER NAME: Sport Journalism Lab zL TO/P CRI;:DIT INT. MA:(‘)KS EXT. M‘:;‘KS
PROGRAMME OUTCOME

COURSE OUTCOME

COURSE OBJECTIVE

PRE-REQUISITES FOR THE COURSE

After completing this syllabus student will be able to learndefine Sports Journalismexplain types and techniques of sports reporting and writingdescribe the importance of sports management and regulatory organisationsutilize
knowledge gained to promote physical and mental wellbeing through sports.

METHOD OF TEACHING

Lectures using ICT Tools (Audio/Visual Presentation, Power-point Presentation, Recorded Lectures)Discussions, Case Studies Topic-wise Interaction Discussion on breaking News and contemporary issues Debate
ActivityInterviewBulletin Recording

COURSE OUTCOME

METHOD OF ASSESSMENT (As Per G. G. S. I. P. University , New Delhi)

Sr.No. CRITERIA Marks
1 Class Test - 1
b Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)
SESSIONAL PROBLEM PARTICIPATIVE [EXPERIMENTAL ICT CLASS ADDITIONALMODE OF Date No. of
* sesk
L.NO. UNITTOPIC OUTCOME i&%l”i“;;gGDOLOGY LEARNING LEARNING PEDAGOGY|1(0Ls  [MATERIALMATERIAL |ASSESSMENT]|(Implementation)|Students| X ¢7¢"Ces)

Student will
Understanding|able to

L1 |1 Sports understand Discussion Practicals Project work  |<23-May-2023> (18
Journalism  [Sports
Journalism

1.From a daily

NEWSPAPET OF g tudent will

sports able to Identify and
magazine, . . PPT BY .
L2 |1 collect 5 identify good analyse best leads |Lectures TEACHER Lab Mannual (Project work

sports story from newspapers

examples of
leads

good sports

story leads

erp.tecnia.in/viewlectureplan.asp?facultyabr=pas&course=5&sem=2&shift=2&papercode=BA(JMC) 160
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From a daily
newipaper T IStudent will
sports. able to Identify and
L.3 mziigaztlrsle, analyse good analyse best leads |Practicals Project work
cotiec sports story from newspapers
examples of
leads
good sports
story leads
Student will
L.4 Rewme the |able t.o create create. Rewrite the Practicals Lab Mannual (Project work
headlines. Rewrite the headlines.
headlines.
Student will
L.5 Sports Blog able to Create and maintain Practicals Lab Mannual |Project work
understand a a Sports Blog
Sports Blog
Student will
L6 Create a able to Create Create and maintain Practicals Lab Mannual  |Project work
Sports Blog  [and a Sports a Sports Blog
Blog
L.7 Sports Blog Maintain a Create and maintain Practicals Lab Mannual (Project work
Sports Blog a Sports Blog
Student will
able to
a.Watch one [understand
of the sports |a.Watch one
L.8 tournaments |of the sports BRAINSTORMING Practicals Lab Mannual [Project work
on Television/ |tournaments
YouTube on
Television/
YouTube
Report the
event in 500
.WO;d(sf Students will Create a Sport
L.9 ineluding able to create reate a Sports Practicals Lab Mannual [Project work
photographs match report
Sports Blog
and
infographics
etc.
Write Sport  |Publish the .
Publish th . .
L.10 Match Report |report on the ublish the report Practicals Lab Mannual [Project work
on the blog.
blog.
Student will
. able to
Interview of derstand intervi ;
L.11 any sports understan interview ot any Lectures Lab Mannual (Project work
interview of sports person
person
any sports
person
L.12 Interview of  [Student will Create interview  |Practicals Lab Mannual  |Project work
any sports able to frame ques of any sports
person interview person
questions of
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any sports
person

Course Time Table

L.13

Record an
interview of
any sports
person using
mobile phone

Student will
able to create
and record an
interview of
any sports
person using
mobile phone

create and record an
interview of any
sports person using
mobile phone

Practicals

Lab Mannual

Project work

L.14

Record an
interview of
any sports
person using
mobile phone

Student will
able to create
and record an
interview of
any sports
person using
mobile
phone

create and record an
interview of any
sports person using
mobile phone

create and record
an interview of any
sports person using
mobile phone

Practicals

Lab Mannual

Project work

L.15

Feature article

Student will
able to
understand
Feature
article

BRAINSTORMING

Practicals

Lab Mannual

Project work

L.16

Feature article

Create a
Feature
article

Create a Feature
article

Practicals

Lab Mannual

Project work

L.17

Feature article

Create and
Maintain
Feature
article

Create and
Maintain Feature
article

Practicals

Lab Mannual

Project work

L.18

b.Interview

Understand
the concept
of Interview

Discussion

Practicals

Lab Mannual

Project work

L.19

Interview

Student will
able to do
research
work for plan
Interview

BRAINSTORMING

Practicals

Lab Mannual

Project work

L.20

Interview

Student will
able to
develop
Interviewing
Skills

BRAINSTORMING

Practicals

Lab Mannual

Project work

L.21

Define Photo
feature

Student will
able to
understand
Photo
feature

Group Discussion

Practicals

Lab Mannual

Project work

L.22

Photo feature

Student will
able to
analyze the

Group Discussion

erp.tecnia.in/viewlectureplan.asp?facultyabr=pas&course=5&sem=2&shift=2&papercode=BA(JMC) 160

Practicals
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Photo
feature

Course Time Table

L.23

Photo feature

Student will
able to create
Photo
feature

Create Photo
feature

Lectures

Lab Mannual

Project work

L.24

Photo feature

Student will
able to create
Photo
feature

Group Discussion

Practicals

Lab Mannual

Project work

L.25

Trend story

‘Would able to
understand
the Trend
story

BRAINSTORMING

Practicals

Lab Mannual

Project work

L.26

Trend story

Understand
the concept
of Trend
story with
examples

Group Discussion

Practicals

Lab Mannual

Project work

L.27

Trend story

Student
would able to
analyze the
Trend story

Group Discussion

Practicals

Lab Mannual

Project work

L.28

Trend story

Student will
able to create
Trend story

Group Discussion

Practicals

Lab Mannual

Project work

L.29

Trend story

Student will
able to create
Trend story

Group Discussion

Practicals

Lab Mannual

Project work

L.30

Trend story

Student will
able to
analyze Sport
story and
Trend Story

BRAINSTORMING

Practicals

Lab Mannual

Project work

L.31

Define News
Bulletin

‘Would able to
understand
News
Bulletin

BRAINSTORMING

Practicals

Lab Mannual

Project work

L.32

Sports
Bulletin

‘Would able to
understand
sports
Bulletin

Concept Classes

Practicals

Lab Mannual

Assignment-2

L.33

News Bulletin
and Sports
Bulletins

Student will
able to
analyze News
Bulletin and
Sports
Bulletin

Group Discussion

Practicals

Lab Mannual

Assignment-2

L.34

Structure of
Sports
Bulletins

Students will
able to
analyze the
structure of

Group Discussion

erp.tecnia.in/viewlectureplan.asp?facultyabr=pas&course=5&sem=2&shift=2&papercode=BA(JMC) 160

Practicals

Assignment-2
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Sports
Bulletin
Students will
able to
Structure of analyze the
L.35 Sports y Group Discussion Practicals Lab Mannual [Assignment-2
. structure of
Bulletins
Sports
Bulletin
Students will
Scripting for |able to create
L.36 Sports Scripting for Group Discussion Practicals Lab Mannual |Project work  |<22-May-2023> |18
Bulletin Sports
Bulletin
Students will
Scripting for |able to create
L.37 Sports Scripting for Group Discussion Practicals Lab Mannual [Project work  [<23-May-2023> |18
Bulletin Sports
Bulletin
L.38 Sports for Sports Group Discussion Practicals Lab Mannual |Assignment-2  |<3-Jun-23> 18
Bulletin PS
Bulletin
L.39 Sports for Sports Concept Classes Practicals Lab Mannual [Project work  [<5-Jun-23> 18
Bulletin PS
Bulletin
Editing for  |Editing for
L.40 Sports Sports Group Discussion Practicals Lab Mannual |Project work  |<13-Jun-23> 18
Bulletin Bulletin
Editing for ~ |Would able to
L.41 Sports create sports Group Discussion Practicals Lab Mannual |Assignment-2 |<13-Jun-23> 18
Bulletin bulletin
Sports Analyse the . .
L.42 . . BRAINSTORMING Practicals Lab Mannual [Assignment-2
Bulletins bulletin
Analyze th Analyze the
L.43 natyze the sports Group Discussion Practicals Lab Mannual [Project work
bulletin .
bulletin
L.44 News Reading Deﬁn.e News BRAINSTORMING Practicals Lab Mannual |Project work
Reading
Student will
N Readi able to
L.45 cws Reading develop Group Discussion Practicals Lab Mannual |Project work
Practice .
Reading
Skills
Student will
N Readi able to
L.46 ews keading develop Group Discussion Practicals Lab Mannual (Project work
Practice .
Reading
Skills
L.47 Voice Student will BRAINSTORMING Practicals Lab Mannual |Project work
Personality  |able to
Presentation |develop
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Course Time Table

Voice
Personality
Presentation
Student will
e
L.48 [4 Personality Voice P Group Discussion Practicals Lab Mannual [Project work
Presentation .

Personality
Presentation

TEXT BOOKS

REFERENCE BOOKS

BOOK BANK

PROFESSIONAL JOURNAL

REF. BOOKS

ELECTRONIC DATABASE

COMPUTER SOFTWARE

Ph.D THESIS

MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

erp.tecnia.in/viewlectureplan.asp?facultyabr=pas&course=5&sem=2&shift=2&papercode=BA(JMC) 160
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*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial

Tour/Educational cum industrial Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOOQOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case

Study/Text Book/Reference Book
Note: Every new class should start with quick recap and solving the problem, if any of previous class.

The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By
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TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

ACADEMIC SESSION 2022-23

TIAS/AC/2022-23/11

erp.tecnia.in/viewlectureplan.asp?facultyabr=MA A &course=6&sem=4&shift=2&papercode=BA(JMC) 202

LECTURE PLAN
BA(JMC)(Div-B) IV SEMESTER (2-Shift)
COURSE CODE: BA(JMC) 202 IPAPER NAME: Basic of Advertising ‘I; ’I;)/P CREDIT INT. MAII({)KS EXT. M%?KS
PROGRAMME OUTCOME
COURSE OUTCOME
COURSE OBJECTIVE
PRE-REQUISITES FOR THE COURSE
Students should know the trends and new technologies used in the field of advertising. They must understand the marketing strategies and budgetary discussions.
METHOD OF TEACHING
Lecture, Presentation, Group discussion Group assignment in the class
COURSE OUTCOME
METHOD OF ASSESSMENT (As Per G. G. S. L. P. University , New Delhi)
Sr.No. CRITERIA Marks
1 Class Test - 1
b Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)
SESSIONAL PROBLEM PARTICIPATIVE|EXPERIMENTAL| ICT CLASS ADDITIONALMODE OF Date No. of
* k3
L-NOUNITTOPIC OUTCOME  [JOLVING LEARNING  [LEARNING PEDAGOGY 1001 S MATERIAL|MATERIAL  |[ASSESSMENT|(Implementation)|Students| ¢ - ¢"¢¢S)
METHODOLOGY|
Students would
Definition and Ei;:;:t;ﬁ d the
L1 |1 concept of definiti discussion Tutorials youtube <24-Apr-2023> |46
- efinition and
advertising
concept of
advertising
Students would
Functi ; be able to
L2 |1 unctions o explain the Tutorials Discussion Lectures youtube Assignment 1 [<19-Apr-2023> [46
advertising .
functions of
advertising
L3 |1 Models of Students would |Cases study Presentation Lectures PPT Assignment 1 [<14-Apr-2023> (46
advertising be able to
communication|demonstrate
models of

1/9
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Course Time Table

advertising
communication
Students would
AIDA model |be able to C el Onli
L4 of advertising |design AIDA oncept classes discussion Lectures nne Assignment 1 |<14-Apr-2023> |46
. presentation Video
Continue model of
advertising
Students would
AIDAmodel |22 leoncept cl
L.5 mode design AIDA oncept classes discussion Lectures PPT Assignment 1 [<13-Apr-2023>  [46
of advertising presentation
model of
advertising
Students would
DAGMAR gzj;;fpto Concept classes Online
L.6 modelioif DAGMAR presentation Discussion Lectures Video Assignment 1 [<07-Apr-2023> [46
advertising
model of
advertising
Students
performance
will be
L.7 Class test -1 Lectures Class test 1 <12-Apr-2023> |46
analysed
through class
test
Students would
Maslow be able to
Hierarchy examine . . Online
L.8 Model Maslows discussion Lectures Video <07-Apr-2023> |46
Continue Hierarchy
model
Students would
Maslow Ezailr)liiéo Concept classes Analyse the Concept
L.9 Hierarchy pte Discussion different types of P Assignment 2 [<06-Apr-2023> 46
Maslow presentation Classes
Model . adv.
Hierarchy
model
Classification Students would
£ advertisi be able to
L.10 f; & \;e 1SIg - classify target [Tutorials Group discussion Tutorials Assignment 2 [<05-Apr-2023> |46
argeting audience for
audience ..
advertising
Students would
Classification [be able to
of advertising - classify Concept classes . . .
L.11 . . . Discussion Lectures Assignment 2 [<31-Mar-2023> [46
Geographical |geographical |presentation
area area for
advertising
Students would
Classification |be able to
L.12 of advertising - [categorize Cases study Discussion Lectures PPT Assignment 2 [<31-Mar-2023> (46
Medium medium for
advertising

erp.tecnia.in/viewlectureplan.asp?facultyabr=MA A &course=6&sem=4&shift=2&papercode=BA(JMC) 202
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Students would
Classification [be able to Concent classes Online
L.13 of advertising - [identify the P Group discussion Lectures . Assignment 2 [<30-Mar-2023> 46
presentation Video
Purpose purpose of
advertising
Students would
Ethical and be able to
Regulatory understand the Concept classes
L.14 A ethical and . Discussion Lectures Assignment 2 [<30-Mar-2023> 46
spects of eoulat presentation
Advertising ceulatory
aspects of
advertising
Students
performance
L1s Class test 2 |Vl be Concept Classtest2  |<29-Mar-2023> |46
analysed Classes
through class
test
Ethical and Students would
Regulatory be able to
Aspects of understand the
L.16 Advertising: ethical and Tutorials Group discussion Lectures youtube Assignment 2 [<29-Mar-2023> (46
ASCIAAAT [fegulatory
Code aspects of
advertising
Students would
L.17 Crean}/l.ty in fbe ab.le. to .apply Presentation Concept Assignment 2 [<24-Mar-2023> (46
advertising creativity in Classes
advertising
students would
Concept of be ab?e o . . . .
L.18 advertisin describe Group discussion Seminars Assignment 2 [<24-Mar-2023> (46
& concept of
advertising
students would
Concept and ge ab.lle): o
L.19 importance of escribe Group discussion Tutorials <17-Mar-2023> |46
advertising concept and
importance of
advertising
students would
importance of be able to Concept
L.20 portar describe Group discussion P Assignment 2 [<17-Mar-2023> (46
advertising . Classes
importance of
advertising
Students would
Elements of  |be able to Grou
L.21 advertisement -|develop copy [Cases study Presentation DiSle)SSiOH Assignment 2 |[<09-Mar-2023> |46
copy for
advertisement
L.22 Elements of  [Students would |{Tutorials Group discussion Seminars youtube <09-Mar-2023> |46
advertisement -|be able to
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slogan develop slogan
for
advertisement
Students would
Elements of  |be able to G
L.23 advertisement -|integrate audio Group discussion Toup youtube Assignment 2 |[<10-Mar-2023> |46
. . Discussion
Audio elements in
advertisement
Students would
Elements of  |be able to C ‘
L.24 advertisement -|integrate visual Group discussion oncep Assignment 2 |[<10-Mar-2023> |46
. . Classes
Visual elements in
advertisement
Students would
Concept of be able to
L.25 brand - . Group discussion Presentation Assignment 2 [<15-Mar-2023> [46
. illustrate brand
segmentation .
- segmentation
Students would
concept of be able to Online
L.26 brand - . Tutorials Group discussion Tutorials . Assignment 2 [<16-Mar-2023> (46
. illustrate brand Video
targeting .
- targeting
concept of Students would
L.27 brand - pe able to Concept f:lasses Group discussion Concept youtube Assignment 2
. illustrate brand |presentation Classes
targeting .
- targeting
Students would
concept of be able to C " Onli
L.28 brand - determine Tutorials Group discussion oncep e Assignment 2
o Classes Video
positioning brand -
positioning
Students would
Unit-1 2 able to
L.29 e thorough Tutorials Group discussion Tutorials <26-Apr-2023> |46
Revision
understand
about Unit-1
Students would
. able to .
L.30 Unit-12 thorough Tutorials Group discussion Tutorials ~ |OTLne <27-Apr-2023> |46
Revision Video
understand
about Unit-2
Students would
Advertisi be able to
L.31 VEIUSIE | reate Cases study Group discussion Lectures Assignment 3 |[<01-May-2023> |46
appeals -
advertising
appeals
Students would
L.32 Adagency - be able to Concept .classes Group discussion Lectures youtube Assignment 3 [<4-May-23> 46
concept define ad presentation
agency
L.33 Ad agency -  |Students would [Tutorials Group discussion Presentation Assignment 3 [<23-Mar-2023> [46
Types be able to
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classify ad
agency
Students would
Advertising gfssgi: g)le Grou
L.34 agency - . Tutorials Group discussion roup Assignment 3 [<01-Mar-2023> (46
. functions of Discussion
functions -
advertising
agency
Students would
Various be able to
L.35 depaItTIl? nts of lanalyze various Tutorials discussion Practicals youtube Assignment 3 [<22-Mar-2023> [46
advertising departments of
agency advertising
agency
Students would
'Various be able to
L.36 depart;n.e nts of janalyze various \Concept f:lasses discussion Tutorials youtube Assignment 3 |<22-Mar-2023> |46
advertising departments of |presentation
agency advertising
agency
Students would
be able to
ptructire of outline Concept classes Concept Online
L.37 advertising Pt ¢ discussion P . Assignment 3 [<23-Mar-2023> [46
structure of presentation Classes Video
agency ..
advertising
agency
Students would
be able to
Structure of outline
L.38 advertising Tutorials Presentation Tutorials youtube Assignment 3 [<03-May-2023> (46
structure of
agency advertising
agency
Students would
Hierarchy of Zi ﬁgi © Concept classes Online
L.39 an advertising |, . P Pt Discussion Tutorials . Assignment 3 [<17-May-2023> [46
hierarchy of an |presentation Video
agency L
advertising
agency
Students would
Hierarchy of E}ﬁ: alla)llifl © Concept classes
L.40 an advertising |, . P pte Presentation [youtube Assignment 3 |<25-May-23> 46
hierarchy of an |presentation
agency L
advertising
agency
Students would
L.41 Plannlp gm be a}ble to . Concept f:lasses discussion Tutorials PPT Assignment 3 |<15-May-2023> |46
advertising design planning [presentation
in advertising
Students would
L.42 PltChH,lg, n b? ab'l N t(.) show Cases study Group discussion Presentation thne Assignment 3 [<18-May-2023> (46
advertising pitching in Video
advertising
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Students would
L.43 Role of DAVP' |be able to Concept glasses Group discussion Tutorials Opllne Assignment 3 [<22-May-2023> (46
understand the [presentation Video
role of DAVP
Students would
Functions of be ab?e to . . . . Online .
L.44 DAVP describe the Tutorials Discussion Presentation Video Assignment 3 |<24-May-2023> |46
functions of
DAVP
Students would
.. be able to . . . . .
L.45 Revision understand the Tutorials Group discussion Tutorials PPT Assignment 3 [<27-May-23> 46
concepts
Students would
Media be able to Concept classes Group
L.46 planning in ad |develop media . discussion . . PPT Assignment 4 [<1-Jun-23> 46
campaigns planning in ad presentation Discussion
campaigns
Students would
. . |be ableto i
L.47 Scheduhng " lformulate Concept f:lasses Group discussion Tutorials thne Assignment 4 [<31-May-2023> (46
ad campaign scheduling in presentation Video
ad campaign
Students would
Uses and be able to
importance of |discuss the uses .
L.48 mel()lia and importance Concept glasses discussion Analyse the media - \Concept PPT Assignment 4 [<15-Jun-2023>  [46
measurement  lof media presentation budget Classes
tools measurement
tools-IRS
Students would
Uses and be able to
importance of |discuss the uses Concept classes Group Online
L.49 media and importance . discussion . . . Assignment 4
measurement  lof media presentation Discussion  [Video
tools- IRS measurement
tools-IRS
Students would
Uses and be able to
importance of |discuss the uses .
L.50 mel()iia and importance Concept f:lasses Analyse the media Presentation |youtube Assignment 4
measurement lof media presentation measurement tools
tools- RAM  [measurement
tools-RAM
Students would Concept classes Online
L.51 BARC be able to bresentation Group discussion Lectures Video Assignment 4
define BARC
Students would Online
L.52 'WAM be able to Tutorials discussion Lectures Video Assignment 4
define WAM
L.53 Budgeting Students would |Concept classes Discussion Lectures PPT Assignment 4
process of be able to presentation
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advertising examine the
budgeting
process of
advertising
Students would
. 1
Bulgeing XIS
L.54 process of . Cases study Group discussion Lectures youtube Assignment 4
.. budgeting
advertising
process of
advertising
Students would
be able to
Factors
ffecting analyze the Concept Online
L.55 & . factors Tutorials Group discussion . Assignment 4
budgeting . Classes Video
affecting
process budgeting
process
Students would
Advertising  |be able to G
L.56 campaign - understand Tutorials Group discussion roup youtube Assignment 4
o . Discussion
Definition advertising
campaign
Students would
Concept of be able to
L.57 advertising create an Tutorials Group discussion Presentation |youtube Assignment 4
campaign advertising
campaign
Students would
Stages of be able to C ¢
L.58 product life illustrate stages |Cases study discussion oncep youtube Assignment 4
. Classes
cycle of product life
cycle
Students would
. able to .
L.59 Un1t'-3" 4 thorough Concept f:lasses discussion Concept thne Assignment 4
Revision presentation Classes Video
understand
about Unit-3
Students would
. able to
L.60 Umt.-:? 4 thorough Tutorials discussion Concept youtube Assignment 4
Revision Classes
understand
about Unit-4
TEXT BOOKS
1. Aaker, D. A., & Myers, J. G. (1975), "Advertising Management", Englewood Cliffs, New Jerseyd€™ s: Prentice-Hall, 3 Ed., 2020.
2. Butterick, K. (2011)., "Introducing Public Relations: Theory and Practice.", ButtLondon: Sage Publicationerick, K. (2011). , 2 Ed., 2019.
3. Jethwaney, J., & Jain, S. (2012), "Advertising Management. New Delhi", New York: Oxford University Press., Ed., .
REFERENCE BOOKS
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1. Mankad, N. (2006)., " Reinventing Advertising: The New Reality", India: ICFAI University Press. ,4 Ed., 2018.
2. Chunawalla, (2000)., "Advertising Theory and Practice. Mumbai:", Himalaya Publishing House., 4 Ed., 2017.

BOOK BANK

PROFESSIONAL JOURNAL

REF. BOOKS

ELECTRONIC DATABASE

COMPUTER SOFTWARE

Ph.D THESIS

MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial

Tour/Educational cum industrial Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case

Study/Text Book/Reference Book

Note: Every new class should start with quick recap and solving the problem, if any of previous class.
The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By
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Course Time Table

TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

ACADEMIC SESSION 2022-23

TIAS/AC/2022-23/11

LECTURE PLAN

BA(JMC)(Div-B) IV SEMESTER (2-Shift)

COURSE CODE: BA(JMC) 204 PAPER NAME: Basic of Public Relations ‘I; TO/P CREDIT INT. MAﬁ)KS EXT. MA715‘KS
PROGRAMME OUTCOME

COURSE OUTCOME

COURSE OBJECTIVE

PRE-REQUISITES FOR THE COURSE

Basis knowledge of news sense, presentation of five W and How and exploring stories on a variety of subjects. Students should have writing skills related to different area. Students should have basic knowledge of symbols of editing,
layout designing and different categories of illustrations used by print media industry.

METHOD OF TEACHING

Primarily lectures, Class tests and assignments.

COURSE OUTCOME

METHOD OF ASSESSMENT (As Per G. G. S. 1. P. University , New Delhi)

Sr.No. CRITERIA Marks
1 Class Test - I
b Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)
SESSIONAL PROBLEM PARTICIPATIVE|[EXPERIMENTAL) ICT CLASS ADDITIONALMODE OF Date No. of
L.NO.UNITITOPIC OUTCOME IS\&LTVI%(I%OLOGY LEARNING  [LEARNING PEDAGOGYl100Ls  [MATERIALMATERIAL |ASSESSMENT]|(Implementation)|Students| ¢ cren¢e9)™
Students would
Defining Public be able to define Lecture with .
L1 ! Relatior% and understand Discussion Lectures PPT Assignment
Public relations
Defining Public Stud&nts vx;iot;ild ith
L2 |1 Relations Functions Pe ave to ehne Lc?cture .Wlt Lectures YouTube Assignment
ublic Relation Discussion
functions
Students would
Explaining types of be able to . AV .
L3 |1 . understand the |Model presentation Lectures Tool/Smart| Assignment
Public in PR .
types of Public Board
in PR
L4 |1 Explaining types of |Students would Lecture with Lectures PPT Assignment
Public in PR-2 be able to Discussion
explain and
erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=6&sem=4&shift=2&papercode=BA(IMC) 204 1/9
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differentiate the
types of Public
in PR

Course Time Table

Evolution of Public

L5 ! Relations

Students would
be able to
ascertain the
evolution of PR
in global
reference

Lecture with
Discussion

Lectures

PPT

Assignment

Evolution of Public

L6 Relations in India

Students would
be able to
ascertain the
evolution of PR
in Indian
context

Presentation

Lecture with
Discussion

Lectures

PPT

Assignment

Evolution of Public

L7 Relations in India-2

Students would
be able to
understand and
explaing the
evolution of PR
in Indian
context

Group Discussion

Lectures

PPT

Assignment

Scope of PR- Issue
L8 |1 management and
lobbying

Students would
be able to
manage issues
in PR and
understand the
concept of
Lobbying

Group Discussion

Lectures

PPT

Assignment

Scope of PR- Issue
L9 |1 management and
lobbying-2

Students would
be able to
manage issues
in PR and
understand the
concept of
Lobbying

Role Play

Lectures

PPT

Assignment

Scope of PR- CSR

L1011 Public Opinion

Students would
be able to
recognize
Corporate
Social
Reponsibilities
of an
Organization
and the
mannerism to
gather Public
opinion

Case Study

Lectures

YouTube

Assignment

<24-Mar-2023>

46

L.11 |1 Scope of PR-
Advertising and
propaganda

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=6&sem=4&shift=2&papercode=BA(IMC) 204

Students would
be able to
understand the
scope of
Advertising and

Case Study

Lectures

YouTube

Assignment

<27-Mar-2023>

46
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Propaganda in
the field of PR

Course Time Table

L.12 |1

Scope of PR-
Advertising and
propaganda-2

Students would
be able
conceptualize
and exercise
Advertising and
Propaganda in
the field of PR

Demonstration

Lectures

PPT

Assignment

<28-Mar-2023>

46

L.13 |1

Scope of PR-
Publicity and PR as
a Marketing tool

Students would
be able to
conceptualize
Publicity and
PR in Marketing
industry

Case Study

Lectures

PPT

Assignment

<29-Mar-2023>

46

L.14 |1

Ethics inPR PRSI
code IPRA1

Students would
be familiarized
with the Ethical
lemergence in
PR industry and
Related
Institutions

Presentation with
case study

Lectures

PPT

Assignment

<02-May-2023>

46

L.15 |1

Ethics inPR PRSI
code IPRA2

Students would
be able to
perform in
ethical manner
in PR sector

Role Play

Lectures

PPT

Assignment

<01-May-2023>

46

L.16 |10

Revision of Unit-1

Student would
be able to
summerize the
concept and
sessions of
(Unit-1

Group Discussion

Lectures

PPT

Assignment

<28-Apr-2023>

46

L.17 |1

PR agency: Concept

Students would
be able to
understand the
concept of PR
agency

Model presentation

Lectures

PPT

Assignment

<3-May-23>

46

L.18 |1

PR agency:Structure
and Functions1

Students would
be familiarized
with the

structural form
of a PR agency

Model presentation

Lectures

PPT

Assignment

<31-Mar-2023>

46

L.19 |1

PR agency:
Structure and
Functions2

Students would
be able to
understand the
functions of a
PR agency

Field visit

Lectures

PPT

Assignment

<03-Apr-2023>

46

L.20 |10

Media Relations:
Multi-Media
Release (press,
audio, video and
social media)

Students would
be able to
understand and
maintain Media
relations

Group Discussion

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=6&sem=4&shift=2&papercode=BA(IMC) 204

Lectures

PPT

Assignment

<04-Apr-2023>

46
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Course Time Table
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through Multi-
media releases
Media Relations: Students woqld
. . be able to write
Multi-Media and maintain
L.21 |1 Release (press, . . Exercise Lectures PPT Assignment <05-Apr-2023> (46
L. Media relations
audio, video and .
. . through Multi-
social media)-2 .
media releases
Students would
be able to
Media Relations: understand
L.22 |1 Press Conference, [Press Group Discussion Lectures PPT Assignment <07-Apr-2023> (46
Press Kit Conference and
prepare Press
Kit
Students would
Media Relations: Egnac?lii tt(l;ress
L.23 |1 Press Conference, Role Play Lectures PPT Assignment <10-Apr-2023> (46
. Conference and
Press Kit-2
prepare Press
Kit
Students would
be able to
Media Relations: u?a?cirics:tearfl’crle?sld
L24 |1 Press Briefings and Erieﬁn and Exercise Lectures PPT Assignment <11-Apr-2023> (46
Familiarizing Tours &
Press tour to
familiarize with
the media
Be familiarized
with the Internal
Tools Techniques for Pul?llc PR
Public Relations: | o " anance
L.25 |10 ’ through Exercise Lectures PPT Assignment <12-Apr-2023> |46
House Journal, .
. different tools
Bulletin Board .
i.e. House
ljournal, Bulletin
Board
Be familiarized
Tools Techniques for with .the Internal
. . Public PR
Public Relations: maintanance Lecture with AV
L.26 |1 Visit by .. . . Lectures Tool/Smart| Assignment <14-Apr-2023> (46
through Visit by Discussion
Management, Open Board
House management
- and Open house
Tools Techniques for E;u:;r;tiowould
Public Relations: GROUP .
L.27 |1 Annual Reports, understand and DISCUSSION Lectures PPT Assignment <17-Apr-2023> |46
o prepare Annual
Exhibitions
reports
L.28 |1 Tools Techniques for[Students would Demonstrate an Lectures PPT Assignment <18-Apr-2023> (46
Public Relations: be able to exhibition
understand and

4/9



24/11/2023,09:42

Annual Reports,
Exhibitions2

conduct
exhibition

Course Time Table

L.29 |1

Use of Digital
Media

Be familiarized
with the uses of
Digital Media

Case Study

Lecture with
Discussion

Lectures

PPT

Assignment

<26-Apr-2023>

46

L.30 |1

Emerging trends in
PR

Students would
be able to
recognize and
discover
emerging trend
in PR Industry

Discussion

Lectures

PPT

Assignment

<19-Apr-2023>

46

L.31 (10

Emerging trends in
PR-2

Students would
be able to
recognize and
discover
emerging trend
in PR Industry

Presentation

Lectures

PPT

Assignment

<25-Apr-2023>

46

L.32 |1

Revision of Unit-2

Student would
be able to
summerize the
concept and
sessions of
(Unit-2

Group Discussion

Lectures

PPT

Assignment

<21-Apr-2023>

46

L.33 |1

Role of Pubic
relations officer

Students would
be able to
understand the
roles played by
a PR in an
organization

Discussion

Lectures

PPT

Assignment

<24-Apr-2023>

46

L.34 |1

Role of Pubic
relations officer-2

Students would
be able to
implement the
roles played by
a PR in an
organization

Role Play

Lectures

PPT

Assignment

<01-Mar-2023>

46

L35 |1

Responsibilities of
PRO

Students would
be familiarize
with the
responsibilities
of a PRO

Lecture with
Discussion

Lectures

PPT

Assignment

<24-May-2023>

46

L.36 |1

Role and
Responsibility of
PRO2

Students would
be able to
perform the role
of PR in
Responsible
manner

Role Play

Lectures

PPT

Assignment

<05-May-2023>

46

L.37 |10

PR in Public sector
(CSR)

Students would

be familiarized

with the employ
of PR in Public

sector

Field visit

Lectures

Assignment

<15-May-2023>

46

L.38 |1

PR in Private sector
(CSR)

Students would
be familiarized
with the employ

Field visit

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=6&sem=4&shift=2&papercode=BA(IMC) 204

Lectures

PPT

Assignment

<16-May-2023>

46
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of PR in Private
sector

Course Time Table

L.39 |1

Role of PR in
Education and
Health sector

Students would
be able to
understand the
role of PR in
[Education and
Health sector

Discussion

Lectures

PPT

<17-May-2023>

46

L.40 |1

Role of PR in
Education sectorl

Students would
be able to
perform the role
of PR in
[Education
sector

Role Play

Lectures

Assignment

<23-May-2023>

46

L.41 |1

Role of PR in Health
sector2

Students would
be able to
perform the role
of PR in Health
sector

Role Play

Lectures

Assignment

<19-May-2023>

46

L42 |1

Role of PR in
Political Parties

Students would
be able to
understand the
pursuit of PR in
Political Parties

Lecture with
Discussion

Lectures

PPT

Assignment

<22-May-2023>

46

L.43 |1

Role of PR in
Political Parties-2

Students would
be able to
evaluate the
pursuit and
functioning of
PR in Political
Parties

Presentation

Lectures

PPT

Assignment

<26-May-2023>

46

L44 |1

Role of PR in
Election Campaigns

Students would
be able to
understand the
process of
conducting
[Election
Campaign

Case Study

Lectures

YouTube

Assignment

<29-May-23>

L45 |10

Role of PR in
Election
Campaigns2

Students would
be able to
conduct
[Election
Campaign

Demonstrate an
Election Campaign

Lectures

PPT

Assignment

L46 |1

Revision of Unit-3

Student would
be able to
summerize the
concept and
sessions of
(Unit-3

Group Discussion

Lectures

Interactive
concept
class

L47 |1

Revision of Unit-3

Student would
be able to
summerize the
concept and

Group Discussion

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=6&sem=4&shift=2&papercode=BA(IMC) 204

Lectures

PPT

Assignment
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Course Time Table

sessions of
Unit-3
Students would
. be able t
Evolution of a:ci n:inothe
L.48 |1 Corporate ) . Model presentation Lectures PPT Assignment
. evolution of
Communications | c
orporate
Communication
Students would
C cat be able to
Cogr(; an‘?cati ns understand the Lecture with
L.49 (10 ommunicatio concepts of ccture. Lectures PPT Assignment
and Public C Discussion
. orporate
Relations1 c L.
ommunication
and PR
Students would
c " be able to
Corpora © " differentiate the
L.50 |1 ommumnications concepts of Presentation Lectures PPT
and Public C
. orporate
Relations2 .
Communication
and PR
Students would
. . be able to . . .
L.S51 |1 Defining PR Pitchl understand PR Discussion Lectures PPT Assignment
Pitch
Be familiarized
Defining PR Pitch  [with the concept .
L.S52 |1 and Campaign] of PR Pitch and Case Study Lectures PPT Assignment
Campaign
Students would
. . be able to
L.53 |1 Defining PR Pitch practice PR Exercise Lectures PPT Assignment
and Campaign2 .
Pitch and steps
of Campaign
Be familiarized
PR campaign: with the steps- Lect ith AV
LS54 |1 Research, Setting  |research and set ccture wi Lectures Tool/Smart| Assignment
.. .. Discussion
Objectives objectives for a Board
PR Campaign
Students would
PR campaign: Ezf;ﬁz tto
LS5 |1 Research, Setting Exercise PR Campaign Lectures PPT Assignment
.. research and set
Objectives2 .
objectives for a
PR Campaign
Students would
. be able to
ER campaign: understand
L.56 |1 rogramme . [Programme Presentation PR Campaign Lectures PPT Assignment
Planning, Budgeting .
Planning,
Budgeting for a
PR Campaign

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=6&sem=4&shift=2&papercode=BA(IMC) 204
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Course Time Table

Students would
be able to
practice
[Programme Exercise PR Campaign
Planning,
Budgeting for a
PR Campaign

PR campaign:
Programme
Planning,
Budgeting-2

L.57 |10

Lectures

PPT

Assignment

Students would
be able to

PR campaign: understand the
L.58 |1 Feedback/Evaluation|process to Presentation PR Campaign
collect feedback
and evaluate a
PR Campaign

Lectures

PPT

Assignment

Students would
PR campaign: be able to

L.59 |1 Feedback/Evaluation|collect feedback Exercise PR Campaign
and evaluate a
PR Campaign

Lectures

PPT

Assignment

Student would
be able to
L.60 |1 Revision of Unit-4 [Ummenze the Group Discussion
concept and
sessions of

(Unit-4

Lectures

PPT

Assignment

TEXT BOOKS

REFERENCE BOOKS

1. Balan, K. R., & Rayudu, C. S., " Public Relations in Action.", Castle Book, 3 Ed., 2011.

BOOK BANK

1. Black, S., & Sharpe, M. L., "Practical Public Relations", New Jerseya€™ s: Prentice Hall, 5 Ed., 2016.

PROFESSIONAL JOURNAL

REF. BOOKS

1. Sterling Private, "Public Relations Management.", Jethwaney, J. N., & Sarkar, N. N, 8 Ed., 2015.

ELECTRONIC DATABASE

COMPUTER SOFTWARE

Ph.D THESIS

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=6&sem=4&shift=2&papercode=BA(IMC) 204
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MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial

Tour/Educational cum industrial Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case Study/Text

Book/Reference Book
Note: Every new class should start with quick recap and solving the problem, if any of previous class.

The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By

erp.tecnia.in/viewlectureplan.asp?facultyabr=SOBA&course=6&sem=4&shift=2&papercode=BA(IMC) 204 9/9
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Course Time Table

TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

ACADEMIC SESSION 2022-23

TIAS/AC/2022-23/11

the Cable and

erp.tecnia.in/viewlectureplan.asp?facultyabr=ata&course=6&sem=4&shift=1&papercode=BA(JMC) 206

LECTURE PLAN
BA(JMC)(Div-B) IV SEMESTER (1-Shift)
. . . L T/P CREDIT [INT. MARKS EXT. MARKS
COURSE CODE: BA(JMC) 206 PAPER NAME: Television Programming and Production n 0 n 10 75
PROGRAMME OUTCOME
COURSE OUTCOME
COURSE OBJECTIVE
PRE-REQUISITES FOR THE COURSE
METHOD OF TEACHING
COURSE OUTCOME
METHOD OF ASSESSMENT (As Per G. G. S. 1. P. University , New Delhi)
Sr.No. CRITERIA Marks
1 Class Test -
b Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)
SESSIONAL PROBLEM PARTICIPATIVE|EXPERIMENTAL ICT CLASS ADDITIONALMODE OF Date No. of
* Kk
L.NO.UNITITOPIC ourcoMi [COLVING LEARNING LEARNING PEDAGOGY|101s  |MATERIALMATERIAL |ASSESSMENT]|(Implementation)|Students| ¢ c-ences)
METHODOLOGY
Students
Television in |[would be able
India-A to understand Lecture with ONLINE PPT by
L1l chronology of [Television Discussion Lectures CONTENT Students <09-Mar-2023> 153
events Journey in
India
Students
Brief historical [would be able
background of |to understand Lecture with VIDEO PPT by
L2 |l television in  [the Cable and Discussion Lectures CONTENT Students <10-Mar-2023> 153
India Satellite
Television
L3 |1 Cable and Students Lecture with Lectures ONLINE PPT by <11-Mar-2023> |53
Satellite would be able Discussion CONTENT Students
Television to understand
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Satellite
Television

Course Time Table

L.4

Characteristics
of Television

Students
would be able
to remember
the
Characteristics
of Television

Lecture with
Discussion

Lectures

ONLINE
CONTENT

PPT by
Students

<15-Mar-2023>

53

L.5

Importance of
Television

Students
would be able
to define the
importance of
Television

Lecture with
Discussion

Lectures

ONLINE
CONTENT

Report Writing

<16-Mar-2023>

53

L.6

TV formats

Students
would be able
to Explain
various T.V
Program
format

Lecture with
Discussion

Lectures

VIDEO
CONTENT

Report Writing

<17-Mar-2023>

53

L.7

Introduction of]
Various TV
Program
Format

Students
would be able
to Explain
various T.V
Program
format

DISCUSSION

Lectures

VIDEO
CONTENT

Report Writing

<18-Mar-2023>

53

L.8

TV as
Information

Students
would be able
to discuss T.V
as a Source of
information

DISCUSSION

Lectures

VIDEO
CONTENT

Report Writing

<22-Mar-2023>

53

L.9

TV as
Entertainment

Students
would be
Explore how
touse T.V as a
Source of
Entertainment

DISCUSSION

Lectures

VIDEO
CONTENT

Report Writing

<23-Mar-2023>

53

L.10

TV as
Education

Students
would be able
to discuss
importance of
T.V in
Education

webinar

Lectures

VIDEO
CONTENT

Assignments

<24-Mar-2023>

53

L.11

Commercial
and Public
service
message

Students
would be able
to analyze T.V
commercial
and Public
service
message
Program

DISCUSSION

Lectures

VIDEO
CONTENT

Assignments

<25-Mar-2023>

53

L.12

Stages of
Program
Production

It would help
to learn about
to the different

Guest Lecture

erp.tecnia.in/viewlectureplan.asp?facultyabr=ata&course=6&sem=4&shift=1&papercode=BA(JMC) 206

Lectures

ONLINE
CONTENT

Assignments

<29-Mar-2023>

53
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Course Time Table
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stages of
Program
[producation
Through the
revision
L.13 RCYISIOH of students DISCUSSION Lectures PPT Assignments <31-Mar-2023> (53
Unit [ would able to
recall all the
above topic
It Would help
students to
.14 deation of - orainstorm for Lecture with Lectures  [PPT VIVA <01-Apr-2023> |53
programme  [generating the Discussion
ideas for T.V
program
It Would help
students to
ldea brain st Lecture with
L.15 generation of [ Strom ecture wi Lectures PPT VIVA <05-Apr-2023> |53
P for generating Discussion
rogram -
the ideas for
T.V program
Students learn
Objective and Fhe t ; Lect ith
L.16 synopsis of ~ [portance o ecture wi Lectures PPT VIVA <06-Apr-2023> |53
b objective and Discussion
rogram .
synopsis for
T.V program
It Would help
Brief students to
. . learn work of Lecture with ONLINE
L.17 introduction of rescarch and Discussion Lectures CONTENT VIVA <12-Apr-2023> |53
Program
treatment for
T.V program
It Would help
tudents to
Research and |
learn work of ONLINE
L.18 Treatment for esearch and Concept Classes Lectures CONTENT VIVA <13-Apr-2023> |53
Program
treatment for
T.V program
It Would help
.. students to
Objective and .
. learn work of Lecture with ONLINE ..
L.19 synopsis of research and Discussion Lectures CONTENT Report Writing |<15-Apr-2023> |53
Program
treatment for
T.V program
student would
Story and able to create .
. .. . . Lecture with VIDEO ..
L.20 Script writing dlffe?rent script Discussion Lectures CONTENT Report Writing |<19-Apr-2023> |53
a Program writing for
T.V
L.21 Storyboarding |Students Lecture with Lectures VIDEO Report Writing [<20-Apr-2023> |53
of a program |[would be able Discussion CONTENT
to design story
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board for T.V
program

Course Time Table

L.22

Script
Breakdown

Students
would be able
to understand
importance of
script
breakdown for
T.V Program

Case Study

Lectures

ONLINE
STUDY
MATERIAL

Report Writing

<21-Apr-2023>

53

L.23

Continuity of
program,
Makeup and
Set design

It would help
students to
develop the
different set
designing
concept and
use of Make
artist

'Webinar

Lectures

ONLINE
STUDY
MATERIAL

Report Writing

<26-Apr-2023>

53

L.24

Costumes and
Floor Plan

Students
would able to
visualize the
costume
designing and
different floor
plan for T.V
Program

Case Study

Lectures

ONLINE
STUDY
MATERIAL

Report Writing

<27-Apr-2023>

53

L.25

Maintaining
Continuity of
Pre-
production

It would help
students to
create
different
budget for
T.V.
production

Case Study

Lectures

ONLINE
STUDY
MATERIAL

Assignments

<28-Apr-2023>

53

L.26

COSTUME
designing in
pre-production

It would help
students to
create
different
budget for
T.V.
[production

Case Study

Lectures

ONLINE
STUDY
MATERIAL

Assignments

<3-May-23>

53

L.27

Film
Production
budgeting

It would help
students to
create
different
budget for
Film
production

Lecture with
Discussion

Lectures

ONLINE
CONTENT

Assignments

<04-May-2023>

L.28

Television
program
production
budgeting

It would help
students to
create
different
budget for
T.V.

[production

Lecture with
Discussion

webinar

Lectures

ONLINE
CONTENT

Assignments

<05-May-2023>

erp.tecnia.in/viewlectureplan.asp?facultyabr=ata&course=6&sem=4&shift=1&papercode=BA(JMC) 206
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Course Time Table
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Through the
revision
L.29 EEY:SI‘IO“ of :‘(‘)ﬁi‘i‘t:ble © DISCUSSION Lectures PPT Assignments  |<18-May-23> |53
recall all the
above topic
student will
. learn the .
L30 Is)mpomon different Lecture with Lectures  |PPT PPT by <19-May-23> |53
teps . Discussion Students
Proportion
Steps
Students
Post would be able . ONLINE
L31 Production  [/© leam the Lecture with Lectures  [STUDY PPT by <24-May-23> |53
steps post . Discussion MATERIAL Students
production
steps
Students
Utilization of would be able demonstration TV ONLINE
L.32 Steps in TV o unqutar.ld Production Industrial Visit Lectures STUDY PPT by <25-May-23> 53
program the utolization Equipments MATERIAL Students
of steps in TV
program
It will help
Roles and students Prepare a note on
responsibilities|would learn role and PPT by
L.33 of production [the roles and resposibilies of Lectures PPT Stud <26-May-23> 53
. L . udents
personnel in  [responsibiltes production
studio of production personnel
in Studio
It will help
Roles and students
responsibilities|would learn .
L.34 of product?on the role§ a}nd B?scéﬁrsesi\::h Lectures \C/f)]?\EI%NT Report Writing |<17-May-2023> |53
personnel in  [responsibiltes
outdoor of production
in outdoor
It will help
students
. would learn
L.35 iSriI;ii)ediirt?s;a the rolqs a}nd DEMO Lectures gg?\]ﬁl%NT Report Writing |<27-May-23> 53
responsibiltes
of production
in outdoor
Students
Steps of Single Woul.d identify
L.36 Carlr)lera *Flhe dlffere.:nt DEMO Industrial Visit Lectures VIDEO Report Writing |<2-Jun-23> 53
Production steps of single CONTENT
camera
production
L.37 Techniques of |Students DEMO Lectures VIDEO Report Writing |<31-May-2023> |53
Single Camera [would identify CONTENT
Production the
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Course Time Table

Techniques of
Single Camera
Production
Equipment Understand
. the Equipment
L.38 l;engg?aﬁzra rf:qulired for [DEMO Lectures \C/g?\]IE'I%NT TEST MCQ <3-Jun-23> 53
Production smgle camera
production
Students
would identify
.39 Multi camerafhe different .y Lectures  [PPT TESTMCQ  [<9-Jun-23> |3
shots steps of Multi
Camera
Production
Students
Steps of Multi :flzu;?fflgzrg: fy
L.40 Camera . IDEMO Lectures PPT TEST MCQ <24-Jun-23> 53
Production steps of Multi
Camera
Production
Equipment Underst?ind
Required For the Equlpment
L.41 cqutre required for [DEMO Lectures  |[PPT TESTMCQ  [<15-Jun-2023> |53
Multi Camera .
. Multi Camera
Production .
Producation
Through the
revision
L42 Sﬁislﬁe“ of ii‘(‘)ifgt:ble o Project Work Lectures  |PPT TEST MCQ
recall all the
above topic
It would help
L.43 zggzzpidltmg :ﬁen];ear:igglzi DEMO Guest Lecture Lectures ZIO]?\EI%NT Report Writing
video editing
Students
would be able
Video editing |to explain VIDEO .
L.44 process different DEMO Lectures CONTENT Report Writing
techniques for
video editing
It would help
Video editing |to memorize VIDEO ..
L.45 basics J the basics of DEMO Lectures CONTENT Report Writing
video editing
Students
would be able
editing to explain VIDEO ..
L.46 techniques different DEMO Lectures CONTENT Report Writing
techniques for
video editing

erp.tecnia.in/viewlectureplan.asp?facultyabr=ata&course=6&sem=4&shift=1&papercode=BA(JMC) 206
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Course Time Table

L.47

Types of
Editing

Learner would
be able to
explain the
different types
of Editing

Concept Classes

Lectures

VIDEO
CONTENT

Report Writing

L.48

Idea to screen

Understand
the concept of
Objectivity
and idea to
Screen

Industrial Visit

Lectures

VIDEO
CONTENT

ROLE PLAY

L.49

Linear Editing
and Nonlinear
Editing

It would help
students to
compare
linear editing
and non linear
editing

JAM

Lectures

PPT

ROLE PLAY

L.50

Continuity
Editing-
concept

Students
would able to
apply
Continuity
editing for TV
program
editing

JAM

Lectures

PPT

ROLE PLAY

L.51

Basics of
Continuity
Editing

Students
would able to
apply
Continuity
editing for TV
program
editing

JAM

Lectures

PPT

ROLE PLAY

L.52

Objective-Idea
to Screen

Understand
the concept of
Objectivity
and idea to
Screen

JAM

Lectures

PPT

ROLE PLAY

L.53

Pretesting

Students
would be
identify
pretesting
method and
Evaluation
method

JAM

Lectures

ONLINE
VIDEOS

ROLE PLAY

L.54

Evaluation

Students
would be
identify
pretesting
method and
Evaluation
method

JAM

Project Work

Lectures

ONLINE
VIDEOS

ROLE PLAY

L.55

Tools fr
pretesting

Students
would be
identify

pretesting

JAM

erp.tecnia.in/viewlectureplan.asp?facultyabr=ata&course=6&sem=4&shift=1&papercode=BA(JMC) 206

Lectures

ONLINE
VIDEOS

Assignments
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method and
Evaluation
method

Course Time Table

L.56

techniques of
evaluation

Students
would be
identify
pretesting
method and
Evaluation
method

JAM

demonstrate
proficiency of skills
to plan, produce a
video programme

Lectures

ONLINE
VIDEOS

Assignments

L.57

Audience
Research

Students
would be
identify
pretesting
method and
Evaluation
method

JAM

Lectures

ONLINE
VIDEOS

Assignments

L.58

Field Testing
of Program

Students
would able to
use filed
testing for TV
program

Project Work

Lectures

ONLINE
VIDEOS

Assignments

L.59

Evaluation of
Program

student would
learn
Evaluation of
TV program

Project Work

Lectures

ONLINE
VIDEOS

Assignments

L.60

Class Test of
Unit IV

Through the
revision
students
would able to
recall all the

above topic

Project Work

Lectures

ONLINE
VIDEOS

Assignments

TEXT BOOKS

1. 1. Baker, J. , "Secrets of Voice-Over Success: Top Voice-Over Artists Reveal how they did it. Boulder", Sentient Publications., 4 Ed., 2005.
2.2.Hakemulder, J. R., Jonge, F. A., & Singh, P. P. , "Broadcast Journalism", New Delhi, India: Anmol Publications., 3 Ed., 2005.
3.3.Kalra,R.J., "The ABC of News Anchoring: A guide for Aspiring Anchors", Pearson., 2 Ed., 2012.
4.4.Zettl, H. , "Television Production Handbook", Cengage Learning, 5 Ed., 2005.

REFERENCE BOOKS

BOOK BANK

PROFESSIONAL JOURNAL

REF. BOOKS
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ELECTRONIC DATABASE

COMPUTER SOFTWARE

Ph.D THESIS

MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial

Tour/Educational cum industrial Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case

Study/Text Book/Reference Book
Note: Every new class should start with quick recap and solving the problem, if any of previous class.

The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By
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Course Time Table

TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

ACADEMIC SESSION 2022-23

TIAS/AC/2022-23/11

LECTURE PLAN

BAJMC)(Div-A) IV SEMESTER (1-Shift)

COURSE CODE: BA(JMC) 208 PAPER NAME: Television News: Reporting and Anchoring. ‘I; T({P CREDIT INT. MARES EXT. MAR715(S
PROGRAMME OUTCOME

COURSE OUTCOME

COURSE OBJECTIVE

PRE-REQUISITES FOR THE COURSE

On completion of this course, the student should be able to:describe the structure and functioning of TV news channelexplain the role and responsibilities of TV News Reporter and Anchorutilize knowledge gained in writing and presenting TV news

METHOD OF TEACHING

Lectures using ICT Tools (Audio/Visual Presentation, Power-point Presentation, Recorded Lectures)Discussions, Case StudiesTopic-wise InteractionDiscussion on breaking News and contemporary issuesDebate Activity

COURSE OUTCOME

METHOD OF ASSESSMENT (As Per G. G. S. 1. P. University , New Delhi)

Sr.No. CRITERIA Marks
1 Class Test - I
2 Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU syllabus)
LNO ITlTOPIC SESSIONAL SP(ESBIL EGM PARTICIPATIVE |EXPERIMENTAL) PEDAGOGY!|ICT TOOLS CLASS ADDITIONALMODE OF Date No. of Ref
NOJUN OUTCOME ME’IYHI(\J)DOLOGY LEARNING LEARNING MATERIAL |MATERIAL |ASSESSMENT|(Implementation)|Students| xecT"
Should will
Basics of able to define
L.1 1 Television Basics of Lectures <25-May-23> 9
News Television
News
Should will
able to
L2 |1 Efg‘;;g"““?t :Egﬁ:stt;‘:d Lectures <25-Apr-2023> |8
Concept of
News
Student would
Describe nature|be able to
L3 |1 of News describe nature Lectures <24-Apr-2023> (8
of News
Students would
News Value for be able to
L4 |1 understand Lectures <06-Mar-2023> |8
TV
about the News
Value for TV
L5 |1 Structure of TV|Students would Lectures <17-Apr-2023> (8
News Channel |get to
understand
about Structure
erp.tecnia.in/viewlectureplan.asp?facultyabr=pas&course=5&sem=4&shift=1&papercode=BA(JMC) 208 1/7
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of TV news
Channel
Students would
be able to
L.6 Is\guvf;ucrﬁa(;fnzlv analyse Lectures <12-Apr-2023>
Structure of TV
news Channel
Students would
The Qualities ;’:a‘fyﬂ:e tt‘}’]e
L.7 of News L Lectures <20-Apr-2023>
Personnel Qualities of
News
Personnel
Students would
Responsibilities| Eleai’ilfeyt:bout
L.8 of News R Lectures <13-Mar-2023>
Personnel. Responsibilities
of News
Personnel.
Students would
Responsibilities|be able to apply
L.9 of News Responsibilities Lectures <09-Mar-2023>
Personnel. of News
Personnel.
Students would
L.10 g)iv;svs"“rces e fﬁ;‘g Lectures <06-Apr-2023>
sources for TV
Students would
. get to analyse
L.11 i/??;‘;;:rlz SV other sources Lectures <28-Mar-2023>
P for TV with
examples
Students would
Define get to know
. about the
L.12 Mon_ltormg concept of Lectures <27-Apr-2023>
Services as .
Sources Mon} toring
Services as
Sources
Revision For WOl.lld get the
L.13 . clarity through Lectures <19-Apr-2023>
1st Units L
revision
Understand
The Concept of |about the
L.14 v Languapge Concept of TV Lectures <18-Apr-2023>
Language
Students would
Characteristics |able to apply
L.15 of TV Characteristics Lectures <13-Apr-2023>
Language of TV
Language
Students would
o get to know
L.16 Ei;eﬁmals of about Lectures <11-Apr-2023>
ANEUAEE | Esentials of
TV Language
Students would
Define about |able to know
.17 News writing. |the define about| Lectures <10-Apr-2023>
News writing.

erp.tecnia.in/viewlectureplan.asp?facultyabr=pas&course=5&sem=4&shift=1&papercode=BA(JMC) 208
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Basic format

Students would
able to
understand the

about the

erp.tecnia.in/viewlectureplan.asp?facultyabr=pas&course=5&sem=4&shift=1&papercode=BA(JMC) 208

L.18 for News . Lectures <01-May-2023>
\Writin Basic format
e for News
‘Writing
Would
News Writing: }lgde:stim; )
L.19 Concepts and about the News Lectures <05-Apr-2023>
‘Writing:
Elements
Concepts and
Elements
'Writing for Students would
L.20 Visuals: Simple|able to create Lectures <04-Apr-2023>
News stories  |Headlines.
Students would
'Writing for ablde tot d
L.21 Visuals: understan Lectures <14-Mar-2023>
o ‘Writing for
Writing Intros |, .
Visuals:
‘Writing Intros
'Writing for Learners would
Visuals: be able to
L22 Opening, create Opening, DISCUSSION Practicals unit-2 Project work  |<03-Apr-2023>
Headlines Headlines
Closing / Closing /
Concluding Concluding
Learners would
L.23 News Writing b able to FLIP CLASS Practicals  |PPT BY STUDENT Project work ~ |<20-Mar-2023>
for TV create News
‘Writing for TV
Learners would
News Writing |be able to . .
L.24 FLIP CLASS Practicals PPT BY STUDENT Project work  |<30-Mar-2023>
for TV create News
‘Writing for TV
Students would
News Writing |able to do
for TV versus |analyse TV
L.25 other Media versus other IDISCUSSION Lectures <29-Mar-2023>
(Print Media) [Media (Print
with example |Media) with
example
News Writing Students woqld
for TV versus able to describe
L.26 . TV versus Lectures <27-Mar-2023>
other Media .
(New Media) other Media
(New Media)
Students would
News Writing |able to analyse
for TV versus |News Writing Concent
L.27 other Media  |for TV versus DISCUSSION Classeg <22-Mar-2023>
(New Media) |other Media
with example |(New Media)
with example
Revision For 2 | ould get the Grou News Writing
L.28 . clarity through IDISCUSSION roup Concept and  |unit-2 Assignment 1 |<23-Mar-2023>
Units .7 Discussion
revision elements
L.29 Concept Student would (Concept classes Concept PPT By Teacher Function unit-2 Assignment 1 |<21-Mar-2023>
Television able to Classes https://www.economicsdiscussion.net/management/ [Responsibilities
News Reporter |understand of reporter
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Concept
Television
News Reporter
Television Would ap P l}/
and Television .
L.30 News Reporter: § IDISCUSSION Lectures Assignment 2 |<15-Mar-2023>
. News Reporter:
Techniques. .
Techniques.
Television qu%glit?gss Function
L.31 News Reporter: § FLIP CLASS Practicals Responsibilities| Assignment 2 |<16-Mar-2023>
. News Reporter:
Techniques. . of reporter
Techniques.
‘Would able to
understand the
Types of . DISCUSSION . TV News " . : :
L.32 Reporting concept of WITH TEACHER Practicals Anchor unit-3 Assignment 2 (<02-May-2023>
Types of
reporting
Would able to
do comparative
Objective analyze
L.33 investigative  [between DISCUSSION Practicals PPT BY TEACHER Assignment 2 |<3-May-23>
reporting objective
investigative
reporting
‘Would able to
Interpretative |do create
SR . GROUP Types of o . Mo
L.34 other reporting interpretative DISCUSSION Lectures reporting unit-3 Project work  |<01-Mar-2023>
programme.  |other reporting
programme.
e Student would
Distinguish
ctin f able to Reporter
L.35 reporting from distinguish Concept classes Lectures Techniques unit-3 Project work  |<4-May-23>
different Beats -
reporting from Styles
different Beats
‘Would able to
L36 Define Field —junderstand the BRAINSTORMING Practicals Types of g Assignment-2
Reporting concept field reporting
reporting
Students would
Essentials of  |able to describe T £
L.37 Field Reporting|Essentials of (Concept Classes Practicals ypes o unit-4 Project work
Ficld reporting
Reporting
Students would
Essentials of  |able to analyse
Field Essentials of . Types of . .
L.38 Reporting: Live|Field [BRAINSTORMING Practicals reporting unit-4 Assignment-2
Phone-in Reporting: Live
Phone-in
Essentials of Students
- woould get to
Field know about the Concept Types of
L.39 Reporting: . Discussion ] P Ipes. unit-4 Assignment-2
essentials for Classes reporting
Recorded .
. live/recorded
Phone-in .
phone-in
Essentials of  (Students
Field woould get to
L.40 R'e porting: devel.op skills Concept Classes Lectures unit-4 Project work
Piece to for Piece to
Camera, Walk |camera walk
through through

erp.tecnia.in/viewlectureplan.asp?facultyabr=pas&course=5&sem=4&shift=1&papercode=BA(JMC) 208
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Student would
able to

erp.tecnia.in/viewlectureplan.asp?facultyabr=pas&course=5&sem=4&shift=1&papercode=BA(JMC) 208

L41 (3 Guidelines for understand the Concept Classes Lectures Types.of unit-4 Assignment-2  |<15-May-2023>
a TV Reporter o reporting
guidelines for
tv reporter
Students would
Guidelines for |able to describe Qualities of a
L.42 3 a TV Reporter |Guidelines for Discussion Practicals PPT BY TEACHER unit-4 Assignment-2  [<16-May-2023>
. Reporter
with example |a TV Reporter
with example
Student would
able to
L.43 |4 Challenges for understand the IConcept Classes Lectures Types.of unit-4 Assignment-2  |<23-May-2023>
a TV Reporter reporting
challenges for
tv reporter
Students would
Challenges for |able to describe Function
L44 |4 a TV Reporter |Challenges for [BRAINSTORMING Practicals Responsibilities(unit-4 Assignment-2  |<31-May-2023>
with example |a TV Reporter of reporter
with example
Students would
Challenges for |able to describe Types of
L.45 |4 a TV Reporter |Challenges for Discussion Practicals Ipes unit-4 Assignment-2  |<5-Jun-23>
. reporting
with example |a TV Reporter
with example
.. ‘Would get the
Lae |3 [RevisionFor3 | ity through BRAINSTORMING Practicals TV News unit-3 Project work  |<13-Jun-23>
Units . Anchor
revision
‘Would able to
L.47 (4 Define News  junderstand the IConcept Classes Practicals TV News unit-4 Project work
Anchor concept of Anchor
News Anchor
‘Would able to
L48 |4 NeW§ Anchor: deve'lt')p the the [BRAINSTORMING Practicals TV News unit-4 Project work
Qualities qualities of Anchor
news anchor
News Anchor: WO;ﬂd aﬁ}e ':l(':
L49 |4 Responsibilities anatyze the the Discussion Practicals unit-4 Assignment-2
responsibilities
of news anchor
Would able to
understand
. promote the .
L.50 (4 Define Vplce physical and Discussion Practicals Qualities of a unit-4 Project work
Personality Reporter
mental
wellbeing
through sports
. ‘Would able to
Voice ly voice Concept Qualities of a
L.51 4 Personality apply voice Concept Classes P unit-4 Assignment-2
Presentation personality its Classes Reporter
presentation
. ‘Would able to
Voice ly voice Concept Qualities of a
L.52 (4 Personality apply voice IConcept Classes P unit-4 Assignment-2
Presentation personality its Classes Reporter
presentation
Anchoring for Wmlﬂd able to Function
L.53 (4 News Programs ana yse BRAINSTORMING Practicals Responsibilities|unit-4 Assignment-2
anchoring news
of reporter
programs
L.54 |4 Anchoring for |Would able to Discussion Project work: Practicals Reporter unit-4 Assignment-2
Non-News create Package a News Techniques
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Programs anchoring non- Bulletin of 5-10 Styles
news programs minutes .
Anchoring Would able to ‘Would able to
News Non- create create anchoring
L.55 ) anchoring news Practicals unit-4 Project work
News Programs news non- news
non- news
programs
programs
Students would
Anchoring with|able to analyse
L.56 Tele—'promp ter, programs with Group Discussion Stude.nt will do Practicals unit-4 Project work
Studio and Tele-prompter, practice
Indoor Studio and
Indoor
. Students would
Anchoring
. able to create
without Tele- rograms with Reporter
L.57 prompter, programs Discussion Practicals Techniques unit-4 Project work
. Tele-prompter,
Studio and . Styles
Studio and
Outdoor
Indoor
Students would
Anchoring able to create
without Tele- |programs .
L.58 prompter, without Tele- Practical G?OUP . TV News unit-4 Project work
. Discussion Anchor
Studio and prompter,
Outdoor Studio and
Outdoor
Students would
Anchoring able to create
without Tele-  |programs Reporter
L.59 prompter, without Tele- BRAINSTORMING Practicals Techniques unit-4 Project work
Studio Indoor |prompter, Styles
and Outdoor  |Studio, Indoor
and Outdoor
Revision F ‘Would get the Aptitude Skill lities of
L.60 evision For clarity through Discussion Development (PPT BY TEACHER Qualities of a unit-4 Assignment-2
All Units . Reporter
revision
TEXT BOOKS
REFERENCE BOOKS
BOOK BANK
PROFESSIONAL JOURNAL
REF. BOOKS
ELECTRONIC DATABASE
COMPUTER SOFTWARE
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Ph.D THESIS

MONTHLY MAGAZINE

WEEKLY MAGAZINE

NEWS PAPER

PAPER PRESENTED

*Lecture/PPT/Case Study/Field Study/Workshop/Seminar/Technical Skill Oriented Program/Enrichment Program/ Assignment/ Group Discussion/Conference/Extension Activities/Industrial Tour/Educational cum industrial

Tour etc.
**Tecnia TV/Web links/PPT/NPTEL/MOOCS/Web portal based/On line courses/DELNET/J-GATE/Pro Quest/e-research/National Digital Library/INFLIBINET/Open Contents/CCM/Case Study/Text Book/Reference Book

Note: Every new class should start with quick recap and solving the problem, if any of previous class.

The class should culminate with the summary of what has been taught during the class.
Class should be student centric such bas experiential learning, participative learning and problem solving approach.

Prepared By Checked By Verified By
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TECNIA INSTITUTE OF ADVANCED STUDIES

NAAC ACCREDITATED GRADE "A" INSTITUTE

ACADEMIC SESSION 2022-23

TIAS/AC/2022-23/11

erp.tecnia.in/viewlectureplan.asp?facultyabr=BAJMC2&course=5&sem=4&shift=1&papercode=BA(JMC) 210

LECTURE PLAN
BA(JMC)(Div-A) IV SEMESTER (1-Shift)
.. L T/P CREDIT [INT. MARKS IEXT. MARKS
COURSE CODE: BA(JMC) 210 PAPER NAME: Corporate Communication 3 0 3 10 75
PROGRAMME OUTCOME
COURSE OUTCOME
COURSE OBJECTIVE
PRE-REQUISITES FOR THE COURSE
METHOD OF TEACHING
Participative Learning- Lectures, Discussion, Flipped ClassroomProblem SolvingExperiential Learning- WorkshopsICT Tools- PPTs
COURSE OUTCOME
METHOD OF ASSESSMENT (As Per G. G. S. 1. P. University , New Delhi)
Sr.No. CRITERIA Marks
1 Class Test - [
b Individual Presentation/Viva-Voce/Group Discussion/Written Assignment (or as defined in GGSIPU
syllabus)
SESSIONAL PROBLEM PARTICIPATIVE|EXPERIMENTAL ICT CLASS ADDITIONALMODE OF Date No. of
M Kk
L.NO.UNITITOPIC OUTCOME  |JOLVING LEARNING LEARNING PEDAGOGY|1601S [MATERIALMATERIAL |ASSESSMENT |(Implementation)|Students| ¢ eren¢es)
METHODOLOGY
. Students would
Introduction to
‘ be able to know Di . ; G
L.l |1 corporate - ihe gist of the 1seussion o roup PPT <13-Mar-2023> |50
communication course Discussion
course corporate
communication
Students would
be able to
Objectives of |describe the Websites
L2 |1 corporatt? . O.bJ ec‘t Ve Concept class Lectures and. Assignment -1 |<03-May-2023> |50
communication |historical online
background of content
corporate
Comm.
L3 |1 Corporate Students would Lecture with Lectures ‘Websites <02-May-2023> (50
Environment |be able to discussion and
understand
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Corporate online
Environment content
Students would Analyze the vision,
be able to .
Contemporary understand the mission, values and
L4 Corporate Contempora Flipped classroom |objectives of an Role Play Video Report Writing  |<01-Mar-2023> (50
Environment C porary existing corporate
orporate Lo
Environment organization
Students would
be able to
L.5 Corpqrate . understand L.e cture with Lectures Video <01-May-2023> |50
Constituencies [types of discussion
corporate
constituencies
Students would
Formsor ool e marin On
L.6 Corpqrate  |Forms of Media Mapping Flipped classroom heirarchial work Lectures content <8-May-23> 50
Constituencies L.
Corporate distribution
Constituencies
Students
L.7 Class Test performance can Lectures <09-Mar-2023> |50
be judged
Students would ‘Websites
L.8 Brand Image be able to Concept class Lectures and.
understand online
Brand Image content
Students would
Brand be able to Lecture with Video
L9 . understand . . Lectures
Reputation B discussion lecture
rand
Reputation
Relation
between Brand Lect ith
L.10 Identity,Brand CCTUTe Wi Lectures Video
discussion
Image Brand
Reputation
Students would
Difference  |0¢ 201¢ O
understand
between Brand difference Media planning and
L.11 Identity,Brand Flipped classroom P g Lectures
between Brand management
Image Brand .
Reputati Identity,Brand
cputation Image Brand
Reputation
Students would
c ‘ be able to
L.12 orporate understand Concept class Lectures Podcast
Philanthropy
Corporate
Philanthropy
L.13 Corporate Students would Lecture with Lectures ‘Websites
Social be able to discussion and
Responsibility |understand
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Corporate online
Social content
Responsibility
Students would
Relation be able to
between Understand
Corporate relation between Lecture with
L.14 Philanthropy  [Corporate . . Lectures PPT
. discussion
Corporate Philanthropy
Social Corporate
Responsibility [Social
Responsibility
Students Lecture with
L.15 Class Test performance can . . Lectures
. discussion
be judged
Students would
. be able to .
Introduction to ‘Websites
corporate understand and
L.16 "POrate - definition and Concept class Lectures .
communication online
concept of
content
corporate
communication
Students would
Scope of be able to Websites
corporate understand the and
L.17 P . Lectures .
communication [scope of online
corporate content
communication
Students would
Relation be able to
between PR understand Online
L.18 Corporate Relation Lectures tl ;
Communication|between PR conten
Corporate
Communication
Students would
Shift from PR |be able to
to Corporate  |understand Shift Online
L.19 Communication|from PR to Lectures content
Corporate
Communication
Students would Seminar on
Structure of be able to .. ‘Websites
Transition from
Corporate understand and
L.20 . campus and Lectures .
Communication|Structure of .. online
sustaining the
Corporate corporate content
Communication P
Students would
Forms of be able to ‘Websites
Corporate understand and
L.21 P . Lectures .
Communication|Forms of online
Corporate content
Communication

erp.tecnia.in/viewlectureplan.asp?facultyabr=BAJMC2&course=5&sem=4&shift=1&papercode=BA(JMC) 210
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Students would
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Management |be able to
L.22 Communication|understand Lectures PPT MCQI1
Management
Communication
Students would
Marketing be able to
L.23 Communication|understand Lectures PPT
Marketing
Communication
Students would
Organizational |be able to
L.24 Communication|understand Lectures PPT
Organizational
Communication
Students would
Branding be able to
strategy in understand
L.25 Corporate Branding Concept class Lectures MCQ1
Communication|strategy in
Corporate
Communication
(Project)Create an
Students would e-mail invite for
launch of any
Monolithi be able to duct/ ico/
L.26 onolithie understand Flipped classroom producti service Lectures PPT MCQI1
Branding o idea as a Corporate
Monolithic .
Branding Communication
Executive of a
media organization
Students would
Endorsed be able to
L.27 . understand Lectures PPT Assignment-2
Branding
Endorsed
Branding
Students would
L.28 Branded be able to Lectures PPT 2ASSISGNMENT—
understand
Students would
Corporate be able to
P . .. |understand Online ASSISGNMENT-
L.29 Communication| Lectures
. . Corporate content 2
in Practice .
Communication
in Practice
Students would
Developing a be able to ‘Websites
.© . |understand and ASSISGNMENT-
L.30 Communication| . Lectures .
Developing a online 2
Strategy Lo
Communication content
Strategy
L.31 Perspectives on [Students would Lectures Online ASSISGNMENT-|<15-May-2023> (49
Organizing be able to content 2
understand
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Communication|Perspectives on
Organizing
Communication
Students would Websites
L3 Vertical be able to L ectures anq ASSISGNMENT-
understand online 2
Vertical content
Students would Websites
L.33 Horizontal be able to Lectures and ASSISGNMENT-
understand online 2
Horizontal content
(Project)Create a
Press Note to
Students would gi?gg a;;:gf?:l the ‘Websites
be able to . opm and ASSISGNMENT-
L.34 Lateral Flipped classroom |organization asa  |Lectures .
understand online 2
Corporate
Lateral . content
Communication
Executive of a
media organization
Students would
C ‘ be able to lect ith Onli
L.35 OrPorate - ynderstand ecture wi Concept class Lectures nine
Identity Audit presentation content
Corporate
Identity Audit
Students would
. be able to ‘Websites
Significance of understand lecture with and
L.36 Corporate . . Lectures . MCQ2
. .. |Significance of |presentation online
Identity Audit
Corporate content
Identity Audit
Students would
. be able to
Steps involved understand Create a surve
L.37 in Corporate S . Flipped classroom . ey Lectures Video MCQ2 <16-May-23> 50
. . teps involved questionnaire
Identity Audit |.
in Corporate
Identity Audit
Students would
Relevancy of Eﬁ;::;;g d Conduct an identity Xzbsnes
L.38 Corporate Flipped classroom |audit of a corporate |Lectures . MCQ2 <17-May-23> 49
. . |Relevancy of L online
Identity Audit C organization
orporate content
Identity Audit
Students would .
Introduction to |be able to Wszlbsnes
L.39 Corporate understand Lectures and MCQ2 <22-May-23> 49
.. online
Advertising Corporate
- content
Advertising
L.40 Concept of Students would Concept class Lectures ‘Websites MCQ2 <23-May-23> 49
Corporate be able to and
Advertising understand online
Concept of content
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Corporate
Advertising
Students would
. be able to
Functions of understand
L.41 Corporate Functions of Lectures Video MCQ2 <24-May-23> 49
Advertising C
orporate
Advertising
Students would
Application of |be able to Social
Corporate understand ocia
L.42 . S Lectures Media MCQ2 <31-May-23> 49
Communication|Application of
Corporate platforms
Communication
Students would
Medi be able to Social
L.43 edia understand Lectures Media MCQ2
Relations .
Media platforms
Relations
Students would Social
L.44 Tools be able to Lectures Media ASSISGNMENT- <5-Jun-23> 49
understand 3
Tools platforms
Students would Social
L.45 Techniques be able to Lectures Media A